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Amgen Hong Kong Limited
Suites 405-412, 4/F, One Island East
18 Westlands Road, Quarry Bay, Hong Kong
Tel: (+852) 2808 3988  Fax: (+852) 2808 2820
www.amgen.com.hk

OUR MISSION
To Serve Patients

We aspire to be the best human therapeutics company. We will live the 
Amgen Values and use science and innovation to dramatically improve 
people’s lives.

To patients, we have an unwavering commitment to serve patients with 
innovative medicines. To staff, we create opportunities for everyone to 
reach their full potential and ensure the overall well-being of them and 
their families. To community, we improve human lives with 
cutting-edge science and biotechnology.
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Since 2013, the HR Asia Best Companies 

to Work For in Asia® Awards has been a 

catalyst for best practices in employee 

engagement and workplace excellence in 

Asia. 

It has become the industry’s most 

anticipated awards; with the awards 

ceremonies fully sold out months in 

advance.

But 2020 is a special year for everyone. 

From employees of participating companies 

and HR colleagues to the hundreds of 

production crew and vendors involved in 

the Awards – all of us have been impacted 

in one way or another by the COVID-19 

pandemic.

As early as February, we took decisive 

actions to replicate the magic formula that 

made HR Asia Best Companies to Work For 

in Asia® Awards the industry’s standards 

bearer – into a film. One that pays tribute 

to the companies that care and uncover 

the stories behind the challenges faced by 

these companies and their employees. 

In times like these, we ask the all-important 

question of what separates the very best of 

employers from the good ones? 

Over the past 11 years of running Asia’s 

largest HR media brand, and 7 of those 

years surveying thousands of companies 

and millions of employees for the HR Asia 

Best Companies to Work for in Asia®; we 

distilled the shortlist of answers to only one: 

empathy

This year, we are introducing the WeCare™ 

certification to honour companies that have 

demonstrated that empathy and care are 

not just calls-for-action but are part of their 

DNA.

Ten years from now, we will all look back at 

today’s pandemic and appreciate the value 

of genuine care and of perseverance in 

overcoming one of our generation’s darkest 

moments. 

But today, let us rejoice in the belief that 

when employers and employees are united, 

even the impossible can be made possible.

#togetherwethrive

DATO' WILLIAM NG

Group Publisher / Editor-in-Chief

Business Media International

Together We Thrive
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At Avery Dennison, you can grow your career with a company that has innovation 
in its DNA and is helping create a more sustainable world. You’ll have the 
strength of a global market leader behind you as you make an impact in an open, 
collaborative culture where diversity of thought is encouraged and respected. 
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Guided by our  
principle, we seek first to thoroughly understand 

processes to deliver the desired outcomes. 

Supported by our values, including Professionalism, Integrity, 
Customer Focus, Teamwork, Courage, Care and Safety, we make 
our world  by everything we do.

Visit us to learn more about our Hong Kong and Macau ops-tech offerings.

An INTEGRATED SECURITY
Company That Nurtures

INNOVATIONS In
TECHNOLOGY & PEOPLE
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“If you want to go fast, go alone. If you 
want to go far, go together”

In this age of uncertainty and disruption, organisations 

need to embrace resilience and sustainability to 

survive and thrive. Organisations need to have 

qualities like creativity, agility, and innovativeness to 

rise above the competition.

Increasingly, such qualities reside in talents. Having 

good talents in the company never goes out of 

style. And the war for talent will only get hotter as 

time goes on. Good talent will become the most 

expensive commodity on earth. More than ever, 

being able to attract and retain good talents can 

mean the difference between business prosperity 

and decline.

Hence, it has become vital for organisations to not only 

be seen as a good employer, but also be the best in 

the industry. With expectations and standards rising 

every year, it is no surprise that employers out there 

are making every effort. Competitive compensation 

packages, fast track career development, and 

training and education opportunities are just some 

of the strategies employers are using to seek out, 

recruit, and retain talent.

 

 

These efforts are raising the bar in creating workplace 

excellence and promoting greater employee 

engagement. But with so many varied initiatives out 

there, who’s to say which is the ‘best’ place to work 

for in Hong Kong?

With this in mind, HR Asia, Asia’s most authoritative 

publication for HR professionals, is pleased to 

present the Hong Kong Best Employers 2020 Guide. 

The employers featured in this guide have scored 

highly in the Total Engagement Assessment Model™ 

(T.E.A.M.), which is a proprietary survey that studies 

not just how much an employee is engaged, but 

also how they are engaged differently in a group 

environment, and in response to corporate initiatives.

Presented in conjunction with the HR Asia Best 

Companies to Work For in Asia® Awards, the Hong 

Kong Best Employers 2020 Guide provides a unique 

snapshot of the best practices and inner workings 

of the top workplaces in Asia, to understand what 

distinguishes them from the rest.

Whether you are a prospective employee, or an 

employer wishing to benchmark your organisation, 

we hope that this guide will serve as a useful 

reference.



HR ASIA
BEST COMPANIES 
TO WORK FOR IN 

ASIA® 2020
  “I am convinced that nothing we do is more 
important than hiring and developing people. 
At the end of the day, you bet on people, not 

on strategies.”

Lawrence Bossidy  
CEO of Honeywell in the 1990s
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Mechanism & 
Judging Process 

ELIGIBILITY

All companies in Asia with more than 100 full-time equivalent 

employees (in the manufacturing industry) OR 50 full-time 

equivalent employees (in non-manufacturing industries) and 

have been in operations for a minimum of 18 months at the 

time of submission are eligible to participate. However, as 

this is a market-specific programme, the company must meet 

the above criteria in the market for which it is submitting its 

nomination in.

JUDGING

The HR Asia Best Companies to Work for in Asia® Awards 

2020 reinforces its positioning as the only awards judged solely 

by employees based on the Total Engagement Assessment 

ModelTM or T.E.A.M. Report. The judges were presented with an 

Executive Summary of each qualified participant anonymously, 

as well as the Report and Comparative Chart of the T.E.A.M. 

Scores to aid in their judging. Moreover, the results are rated 

against the industry average, and are adjusted based on 

findings from the site visits. 
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CORE: COLLECTIVE ORGANISATION FOR REAL ENGAGEMENT

• Culture & Ethics

- Cultural charity, ethics, social responsibility, diversity & inclusion

• Leadership & Organisation

- Leadership quality, purpose, agility & adaptability, mutual respect &  

 trust

• Active Initiatives

- Wellness, realisation of true potential, meaning of work, learning &   

 career pathing, empowerment & self-actualisation

SELF: HEART, MIND & SOUL

• Emotional Engagement (Heart)

- Ownership, belonging, emotional equity, pride, wellness & wellbeing  

 (sub-conscious)

• Intention & Motivation (Mind)

- Commitment, intention, motivation (conscious)

• Behaviour & Advocacy (Soul)

- Behaviour, attitude, beliefs, active-promotion (unconscious)

GROUP: THINK, FEEL & DO

• Collective consciousness (Think)

- Collective opinion as a group (Mind + Soul)

• Workplace Sentiment (Feel)

- Collective sentiment and emotional engagement as a group

 (Heart + Soul)

• Team Dynamics (Do)

- Collective actions and behaviour as a group and intra-team dynamics

 (Heart + Mind)

TOTAL ENGAGEMENT ASSESSMENT MODELTM (TEAM)

The Total Engagement Assessment ModelTM or T.E.A.M. helps 

you to get a better understanding of your workforce across 

the dimensions of CORE, SELF and GROUP. The survey is 

specially designed to measure the employee engagement level 

of your company, thus aiding in the determination of the Best 

Companies to Work for in Asia. 

Participants are required to nominate a minimum of 30 

employees (or 30% of full-time headcount, whichever is lower) to 

participate in the Total Engagement Assessment Model (TEAM). 

There is no upper limit to the number of employees nominated 

to participate in the T.E.A.M. The selection of employees for 

the T.E.A.M. should reflect diversity in the following: job area/

specialisation, age, ethnic background, seniority/pay grade, 

geographical assignment (if applicable). A detailed guide on 

the selection and employee communication process is provided 

to all participating companies. Employees that are in the 

employment of the participant for less than six (6) months or 

who do not constitute what is generally accepted as a ‘full time 

employee’ are not allowed to participate in the T.E.A.M.

T.E.A.M. surveys are confidential and self-administered by 

nominated employees via an online survey code provided by HR 

Asia. Individual replies are not provided to employers, although 

the aggregate result of the T.E.A.M., including comparative data 

is provided as part of the HR Asia Best Companies to Work for 

in Asia® Report.

The Survey is more than just about completing the requirement 

to be part of the Awards and Report. It is an insight into 

employees’ motivation and is an important engagement tool. 

By following the selection and employee communication guide 

closely, employers will ensure better accuracy in the Report that 

will be returned to them. Importantly, the Survey is done entirely 

online. No paper surveys are accepted.
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Summary 
Of Findings

This year, 10,028 employees from a total of 218 companies across Hong Kong responded to the HR Asia Best Companies to Work for in 

Asia® Survey. As part of the judging parameters of the Awards, each participating company nominated at least 30 employees, or 30% of 

their workforce (whichever is lower), guided by an Employee Selection Guide to take the Total Engagement Assessment Model (TEAM). 

HR Asia developed this proprietary survey in consultation with a team of senior industry practitioners and leading thought leaders. The 

TEAM addresses issues of corporate culture, employee engagement, and team dynamics using a 5-point scoring scale.

The Summary of Findings is based on three main factors that determine the satisfaction of the individual in an organisation: CORE, SELF 

and GROUP. Survey questions are formed of statements of structures, activities or sentiments at the organisation. Various other key points 

from each company were also taken into account, so as to obtain as accurate a result as possible.
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CORE, SELF and GROUP

Respondents in this survey scored the highest in GROUP: Think, Feel 

and Do. 82% of respondents felt that their collective sentiment as 

a group had a positive impact on their colleagues. They expressed 

sentiments such as “We respect the expertise of other employees in 

the organisation” and “We encourage people to express dissenting / 

different opinions”.

SELF: Heart, Mind and Soul came a close second. 73.6% of 

employees felt engaged and motivated with the organisation they 

were with. They agreed sentiments like, “I believe that my job is 

meaningful to the goals and objectives of the organisation” and “I 

constantly look for ways I can improve my contributions and my role 

at this organisation”.

CORE: Collective Organisation for Real Engagement also scored 

high for employees’ perception of company leadership and culture. 

74.4% of respondents agreed that corporate-level initiatives had 

effective outcomes for employee engagement. They responded 

favourably to statements such as “Our organisation has policies to 

encourage employees to gain additional skills/certifications” and 

“Our organisation allows / has flexible working arrangements”.

WHAT EMPLOYEES ARE HAPPY ABOUT

The leading sentiment across all surveyed companies is “We respect 

the expertise of other employees in the organisation” followed by “We 

encourage people to express dissenting / different opinions” and “We 

trust other members of the team to know and play their roles.”

1. We respect the expertise of other employees in the organisation 

(Average score of 4.23/5)

84.6% of respondents trust their colleagues in their various areas of 

expertise. This shows a high level of trust and communications among 

teams, which contributes to greater business outcomes.

2. We encourage people to express dissenting / different opinions 

(Average score of 4.15/5)

83% of respondents feel that their employer encourages a diversity of 

voices within the organisation. This is important not just for employee 

engagement, but also for innovation and long-term sustainability of the 

business.

3. We trust other members of the team to know and play their roles 

(Average score of 4.09/5)

81.8% of respondents have faith that their colleagues are able to play 

their part in the organisation. This shows teamwork and cohesion to 

create a well-oiled machine, increasing the overall efficiency of the 

organisation.
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ON THE EMPLOYEES’ WISH LIST

Rated lowest in the survey were sentiments such as, “Our organisation 

continues to communicate with former employees”, “I am usually excited to 

return to work after the weekend” and “I feel that there is enough time for 

me to accomplish my tasks”.

1. Our organisation continues to communicate with former employees 

(Average score of 3.12/5)

37.6% of respondents do not feel that the organisation they work for 

communicates effectively with them once they leave. Though employees 

resign for various reasons, burning bridges is not a good move professionally, 

as former employees may still harbour goodwill towards the company, and 

may even return one day.

2. I am usually excited to return to work after the weekend (3.23/5)

35.4% of respondents are not excited to return to work after the weekend. 

The dread of Monday morning is a common feeling among employees—but 

the underlying method behind this metric shows a lack of motivation among 

employees.

3.  I feel that there is enough time for me to accomplish my tasks (Average 

score of 3.25/5)

35% of respondents do not think that the organisation gives them enough 

time to do their job-related tasks. While time management may be a 

challenge for some, widespread time-related grouses may indicate a lack of 

engagement by management in allocating tasks.

SUMMARY

On a positive note and as a benchmark for other companies, the employers 

listed in this book scored significantly above the average across the board 

in the Total Engagement Assessment Model—demonstrating that they are 

a cut above the rest. 

We would like to take this opportunity to thank all participating companies 

and survey respondents for taking part in the HR Asia Best Companies to 

Work for in AsiaTM Survey. We are confident that through this, we have 

collectively raised the bar for workplace practices in Hong Kong and across 

the region.

Summary 
Of Findings
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CORE:  
Collective Organisation for Real 
Engagement

74.4% respondents agreed that 
corporate-level initiatives had effective 
outcomes for employee engagement

84.6% of respondents trust their 
colleagues in their various areas of 
expertise

WHAT EMPLOYEES THINK

83.0% of respondents feel that their 
employer encourages a diversity of 
voices within the organisation

35.4% of respondents are not excited 
to return to work after the weekend

37.6% of respondents do not feel 
that the organisation they work for 
communicates effectively with them 
once they leave

81.8% of respondents have faith that 
their colleagues are able to play their 
part in the organisation

SELF
Heart, Mind and Soul

73.6% of employees felt engaged and 
motivated with the organisation they 
were with

GROUP
Think, Feel and Do

82.0% of respondents felt that their 
collective sentiment as a group had a 
positive impact on their colleagues

84.6%

37.6% 35.4%

35.0% of respondents do not think 
that the organisation gives them 
enough time to do their job-related 
tasks

35.0%

83.0% 81.8%
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COMPANY
SPOTLIGHT

"Human Resources Isn’t A Thing We 
Do. It’s The Thing That Runs Our 

Business.”

 Steve Wynn 
Real Estate Businessman 

and Art Collector
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Group People Director (Asia)

Ann Lau

Address 

8/F, Watson House, 1-5 Wo Liu Hang Rd, Fo Tan, N.T. Hong Kong

Industry

Retail

Vision

To be the world's leading health, beauty and lifestyle retailer

Head Count

136,000+ Employees

Website

www.aswatson.com

A.S.WATSON GROUP

A.S. WATSON GROUP

Our Purpose

With a potential reach of 2.4 billion people in 25 markets around the world 

every day, A.S. Watson works tirelessly every day to put a smile on our 

customers’ faces.

Who We Are

With over 175 years of history, A.S. Watson has evolved from a local 

dispensary to become the world’s largest international health and beauty 

retailer. At A.S. Watson, our vision is to be the world’s leading health, beauty 

and lifestyle retailer, and with this ambition in mind we do our utmost to 

deliver our promise “We bring MORE to LIFE” – to our customers, colleagues, 

communities and shareholders.
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How We Care

A.S. Watson is more than just a business, and Corporate Social 

Responsibility (CSR) is an integral part of our proud heritage. The 

Group is proactively promoting CSR in the communities we serve 

through a wide spectrum of local and overseas programs, reaching our 

stakeholders in all of our 25 markets. A.S. Watson Group is a member of 

the world-renowned multinational conglomerate CK Hutchison Holdings 

Limited, which has five core businesses - ports and related services, retail, 

infrastructure, energy and telecommunications in over 50 countries.

Unique Culture, Talented People

At A.S. Watson we understand that our colleagues make us who we are. 

That is why we employ the most talented people who demonstrate our 

DNA every day:

• Passion+: Bringing positive energy to everything we do. A desire 

to constantly learn and improve. A joy in exceeding customers’ 

expectations. 

• Commitment+: Having the company’s interests at heart. The 

dedication to go the extra mile. The energy to drive results, having 

a positive impact on the bottom line.

• Teamwork+: Working with openness, trust and respect. Taking 

value from alternative viewpoints. Achieving more through synergy 

and collaboration.

• Science+: Creating simple, smart and pragmatic solutions that turn 

strategy into action. Always making decisions based on facts.

• Innovation+: Working smarter to get better every day. Creating 

more value and better results from new ideas or new ways of doing 

things. 

MORE CARE AND LOVE IN A.S. WATSON GROUP  

At A.S. Watson, we drive employer branding, people development and 

engagement as well as encourage, nurture and recognize innovation to 

keep pace with the fast-changing needs of our business. We see Corporate 

Social Responsibility as opportunities, not obligations. Together, we task 

ourselves to deliver our social responsibilities under four pillars, namely 

Community, Workplace, Marketplace and Environment.

• Talent Development Program Graduation 

A.S. Watson Group is passionate about employee development. 

We celebrated the 11th Anniversary of our Group Talent 

Development Programs in 2020, with 80 participants graduating 

from the Ignite Leadership Program – Asia, Aspire Leadership 

Program and Agile Leadership Series. The programs consist of 

5-6 learning interventions across 7 months and are designed 

to help our talents develop a wide portfolio of leadership skills.  
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• A.S. Watson Innoteam – Innovates in 24 Hours!

The Innoteam, one of A.S. Watson’s global talent development 

program, was formed to enhance innovation across different 

business units and countries in which we operate. Participants 

worked through a challenging 24-hour Hackathon and other 

sessions to foster curiosity and customer trends.

• A.S. Watson Group Internship Program

With the aim of promoting employer branding and building 

loyalty among the young talent pool, A.S. Watson continues 

with the Internship Program. This three-month program provides 

valuable learning opportunities for university students to gain 

commercial experience. In 2019, 23 internship positions across 

different departments were offered to students supported 

by on-job-training, workshops, mentorship and coaching. 

• Fun and Happiness - A.S. Watson Wellbeing Program

Employee wellbeing is paramount at A.S. Watson. The group fully 

supports the global ASW Wellbeing Program focusing on internal 

employees. The aim is to promote a state of contentment to help 

employees flourish and achieve their full potential. Numerous 

activities were organized covering different health aspects 

including physical, mental, financial, social and environmental 

wellbeing. A new event Green Friday was introduced to promote 

health awareness through a healthy diet.

• We Gave Smiles! Give a Smile Campaign 

A.S. Watson Group partnered its global NGO partner Operation 

Smile to fund corrective surgeries to children born with facial 

disfigurements, giving them new smiles and fresh hope for a 

brighter future. Since its launch, the Group has funded surgeries 

for over 1,500 children around the world. In 2019, A.S. Watson 

Group’s volunteer team and Millennials CSR Committee members 

participated in a medical mission in Mae Sot, Thailand, where they 

reached out to cleft patients and their families. During the mission, 

109 patients were given life-changing surgeries.

• Love is all Around – Caring for the Elderly

A.S. Watson Group has donated 150,000 pieces of surgical masks 

to the elderly to help them fight the novel coronavirus pandemic, 

directly benefiting this vulnerable group. Masks were distributed 

directly to the elderly in 10 districts with the highest elderly 

population density in Hong Kong through networks of the Hong 

Kong YMCA, Yang Memorial Methodist Social Service, St. James 

Settlement and Hong Kong Christian Service.
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Vice President, Asia

Charles Sutherland

Address 

12th & 16th Floor, St. John's Building, 

33 Garden Rd, Central, Hong Kong

Industry

Information services

Vision

Connecting humanity's knowledge 

to power progress for individuals, 

businesses and society

Head Count

69 Employees

Website

www.alphasights.com

ALPHASIGHTS LTD

ALPHASIGHTS HONG KONG

WORKPLACE POLICIES AND PRACTICES 

AlphaSights aims to provide a pleasant, welcoming and professional 

workplace for all its employees. To ensure our people have the best 

experience possible, we created a global team that plans holiday parties, 

organizes weekly happy hours, plans fitness classes in the office and ensures 

the kitchen is stocked with a variety of healthy snacks and fresh fruits each 

day. 

We promote gender equality, inclusiveness and diversity within our 

organization. AlphaSights Hong Kong office has a dedicated diversity and 

inclusion initiative called the Women’s Initiative Network (WIN). With the 

goal of celebrating different backgrounds, educating the office on cultural 

practices and identifying opportunities for improvement in our firm, the WIN 

team hosted talks with external speakers and internal leadership on topics 

such as empowerment, confidence and unconscious bias over the past few 

months. 
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Employees are empowered to address undesirable workplace situations 

or resolve conflicts directly with their managers and are trained in how 

to do so effectively. Our Professional Development team runs training 

for associates of all tenures on how to provide feedback to colleagues 

productively. If an employee doesn’t feel comfortable confronting 

their manager directly, they are encouraged to bring their concerns 

in skip-level 1:1s with their VPs, roundtables with leadership, 1:1s with 

the Professional Development team, or flag the issue in our bi-annual 

employee engagement survey.

EMPLOYEE BENEFITS 

AlphaSights puts its employees first. Only by enabling employee 

wellbeing and productivity can we, as a firm, continue to grow and 

deliver value to our clients.

Some major areas to highlight:

• Socials and Events. We promote camaraderie through in-office 

and offsite socials. We have Friday happy hours each week to kick 

off the weekend and each team is given extra budget for monthly 

events to bond off the desk. Our Hong Kong office has 4 office-

wide events each year including a Christmas party, Chinese New 

Year dinner, summer boat party, and annual firm day event during 

which the whole Asia team comes together and celebrates our 

success. 

• Mental Health and Wellness 

To keep our people healthy both physically and mentally, we offer 

a variety of health and wellness benefits. We sponsor company-

paid private health insurance that’s worth 4,500HKD per year. 

Employees are encouraged to lead an active lifestyle, enjoying 

corporate discounts with ClassPass and Pure Fitness. AlphaSights 

also organizes weekly office yoga sessions and AlphaFC football 

activities. We also provide a corporate subscription to Headspace, 

a meditation app that helps employees unwind. 

• Learnings and Development

We encourage a continuous learning culture. AlphaSights offers 

training from day one, with a one-week, immersive AlphaCamp and 

additional courses throughout the following weeks. From there, 

we have a comprehensive ‘AlphaCurriculum’ that offers ongoing 

training on relevant topics and skills through both online courses 

and in-person sessions. Our AlphaNext program, offered to 

employees who meet a certain performance expectation provides 

three months of pay and career coaching support to search for and 

secure their next career opportunity. 
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EMPLOYEE ENGAGEMENT 

AlphaSights has a highly engaged workforce due to our culture that 

welcomes feedback and celebrates wins. New joiners are trained on how 

to deliver feedback effectively to their peers and upper management. 

Employees have 1:1s with managers and catch-ups with their VPs to 

receive updates on their performance, ask questions and deliver any 

feedback they may have. AlphaSights also offers more formal channels 

for delivering feedback such as feedback roundtables, where employees 

can voice opinions on initiatives or situations, generate ideas with peers 

and leadership, and ask questions. We also conduct two firm-wide 

surveys a year to measure employee sentiment and identify areas for 

improvement. 

We celebrate regional and global wins through our global communications 

platform, Slack, and on our social media platforms (Instagram, Twitter, 

Facebook, and LinkedIn). Our leaders post about team wins on our 

dedicated #wins Slack channel on slack and our Communications team 

replicates these posts on social media. We also have internal TV screens 

that display ‘heroes stories’ across all our offices. Additionally, we have 

an award to recognize employees that have gone above and beyond 

at work. The nomination form aligns with our five core values - Drive, 

Results, Emotional Intelligence, Humility, and Adaptability. Winners 

receive an additional vacation day, an extra $250 towards their next 

team event, a trophy, and dinner with senior leadership. 

EMPLOYER BRANDING

We strive to recruit and retain top talent as we believe that working 

alongside driven and high-quality people every day will inspire 

employees to achieve great things. As a company, we’ve taken collective 

efforts in creating an esteemed employer brand from the perspective of 

recruiting, marketing and career development.

Our employer branding awards over the last few years include:

• 2020 UK’s Great Place to Work 

• 2020 Great Place to Work certified in the US 

• 2020 Center of Excellence and Wellbeing in the UK 

• 2019 UK’s Best Workplaces for Women 

• 2019 Top 50 Mid-sized Undergraduate Employers, NUE Awards 

In addition, word of mouth from our alumni network also contributes 

significantly to our brand. We have an alumni relations program that 

puts on events that bridge the gap between current Alphas and those 

who've carved paths beyond AlphaSights. Over the years, we’ve built 

an extensive network of alumni who return to our office to speak on 

panels, attend social and networking events with current employees, and 

continuously represent AlphaSights’ reputation to the wider community. 

Our firm’s investment in our people has proven to positively affect our 

employees’ performance and ability to serve clients, as reflected in our 

enormous growth. 
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AMGEN

A biotechnology pioneer since 1980, Amgen has grown to be one of the 

world's leading independent biotechnology companies, reaching millions 

of patients around the world and developing a pipeline of medicines with 

breakaway potential.

At Amgen, we live our corporate values – being ethical, trusting and respecting 

each other, ensuring quality and being science-based. Our business is built 

on an unwavering commitment to Amgen’s mission – to serve patients – 

and is supported by our commitment to conducting business ethically and 

in compliance with the laws and regulations that govern our business and 

industry. 

AMGEN HONG KONG

Amgen Hong Kong was established in 2016 to make our innovative medicines 

available to seriously ill patients in Hong Kong and Macau. Amgen’s entry into 

this market enhances the exchange of scientific ideas, fosters more research 

collaborations and brings innovative therapies to patients. Currently, 

with almost 50 full-time staff, Amgen Hong Kong offers full commercial 

capability, covering six therapeutic areas: bone health, cardiology, oncology, 

General Manager, Hong Kong & Macau

Kara Cheung

Address 

Suite 408-12, 4/F, One Island East, 18 Westlands Road, 

Island East Hong Kong

Industry

Biotechnology

Vision

At Amgen, our mission is to serve patients. We dedicate our 

days to turning the tide on serious, life-interrupting illnesses 

— pushing the boundaries of science to transform medicine

Head Count

50 Employees

Website

www.amgen.com.hk/en-us

AMGEN HONG KONG LIMITED
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rheumatology, inflammatory and hematology. We served approximately 

30,000 patients in Hong Kong and Macau in 2019.

Hong Kong is also the regional headquarters for the Japan and 

Asia Pacific region and a key clinical development hub, facilitating 

collaboration between Amgen and local researchers and leveraging their 

expertise to advance Amgen’s clinical pipeline. 

PUTTING PEOPLE FIRST

Making a positive difference in the world is at the heart of what we do at 

Amgen Hong Kong. Amgen places immense value on fostering personal 

and professional growth, helping our employees to build fulfilling and 

meaningful careers through challenging assignments, active career 

development and coaching and individual rewards.

MAXIMIZING THE POTENTIAL OF OUR PEOPLE

Globally, we have a robust framework that review, retain and develop 

diverse team members, ultimately building empowered teams that put 

patients first. In Hong Kong, we have customized programs that cater to 

the needs of our local teams. These include: 

• SEA/HK Sales and Marketing Competency Framework to fast-track 

development of top talents, helping to improve alignment and set 

clear expectations to drive performance.

• Internal & external training opportunities with industry groups to 

upskill functional competencies and coaching capabilities. 

• Global recognition with the Chairman’s Circle Award for top 10% of 

sales representatives worldwide 

By supporting our people to achieve their fullest potential, we have 

successfully built highly engaged teams with high employee referral 

rates in recruitment.

EMPOWERING THROUGH DIVERSITY AND INCLUSION

We believe that an environment of inclusion fosters innovation, which 

drives our ability to serve patients. To build an inclusive, high-performing 

culture, we tap into our strong network of Employee Resource Groups 

(ERGs). With 9 global ERGs and over 20 chapters around the world, they 

help lead networking initiatives and community outreach to promote 

open dialogues, personal and professional growth and inspiration.

In Asia, our employees are actively engaged in our “Women Empowered 

to be Exceptional (WE2)” ERG. With 1800 members worldwide, the 

Hong Kong WE2 Chapter was established in 2019. Women currently 

make up 52% of our global workforce and our global D&I priorities are to:

• Increase the percentage of women in managerial and higher roles

• Increase the percentage of women in senior vice president roles or 

higher, which is also defined as our operating team
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Amgen Hong Kong team is leading the way in driving our D&I goals with:

• Diverse leadership with strong inclusive representation where 5 out 

of 6 of our Core Team members are female leaders

• 54% of the team being female

ENGAGING WITH WELLNESS AND PURPOSE

Amgen has award-winning retirement plans, combined compensation 

and robust and inclusive benefits including incentives for healthy living. 

At Amgen Hong Kong, we have family-friendly initiatives, including 

flexible working arrangements and work-from-home policies. Regularly 

recognized as a “Best Place to Work”, we also received a Caring 

Company award in 2019 in recognition of our good corporate citizenship 

and community contributions.

Other local initiatives include:

• Wellness Benefits Reimbursement – To encourage employees to 

have a healthy lifestyle, we reimburse wellness related expenses on 

gym memberships, fitness or sports related classes 

• Early Friday release during Summer – In summer, we allow 

employees to start their weekends earlier at 3pm so they get to 

enjoy the sunshine and spend more time with family!

• AMGREEN Environmental Initiative – Amgen is committed to 

supporting sustainability and have actively taken steps to promote 

environmental awareness by: 

• Inviting NGO speakers to educate on ways to change 

consuming behaviors

• Providing personal sets of reusable utensils and containers to 

reduce single-use plastics

• Organizing quarterly beach clean-up activities

• Winter Shutdown – The Hong Kong office is closed from Christmas 

until New Year annually to let our employees spend more time with 

their family and friends.

ACTIVELY CARING THROUGH CHALLENGING TIMES

Due to the COVID-19 pandemic, Amgen is committed to keeping 

employees and their families safe and to help local communities.

In Hong Kong, we support our employees by:

• Taking prompt action to implement office closures, international 

travel ban and suspension of field visits,

• Securing quality surgical masks for employees,

• Providing a monthly internet allowance and a stipend for ergonomic 

or technology equipment to improve home offices,

• Urging employees to dedicate time to rest and recharge while WFH 

with “Meeting Free Time” on Wednesday afternoons and

• Donating over US$60,000 to four NGOs to extend support during 

COVID-19

In April, we conducted a PULSE survey of over 11,000 employees worldwide 

to gather feedbacks on our response and the results have been very positive, 

with staff indicating that they felt supported and assured by Amgen’s 

response during this crisis, testimony to our “people first” promise.
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Avery Dennison Corporation (NYSE: AVY) is a global materials science and 

manufacturing company specializing in the design and manufacture of a wide 

variety of labeling and functional materials. With operations in more than 50 

countries and approximately 30,000 employees worldwide, Avery Dennison 

serves customers with insights and innovations and makes a global impact 

across virtually every industry. Avery Dennison's reported sales in 2019 were 

$7.1 billion and the company is headquartered in Glendale, California.

The company's products, which are used in nearly every major industry, include 

pressure-sensitive materials for labels and graphic applications; tapes and 

other bonding solutions for industrial, medical and retail applications; tags, 

labels and embellishments for apparel; and radio frequency identification 

(RFID) solutions serving retail apparel and other markets.

Avery Dennison entered Hong Kong in the 1980s and has experienced 

strong annual sales growth. Today, the company employs approximately 

700 employees in Hong Kong with Avery Dennison's core businesses – Retail 

Branding and Information Solutions (RBIS), Label and Graphic Materials 

Chairman, President and Chief Executive Officer

Mitch Butier

Address

15/F, Harbourside HQ, 8 Lam Chak Street, Kowloon Bay,

Kowloon, Hong Kong

Industry

Manufacturing

Vision

Intelligent, Creative and Sustainable Solutions that Elevate 

Brands and Accelerate Performance Throughout the Global 

Retail Supply Chain

Head Count

30,000 Employees (Worldwide)

19,000+ Employees (Asia Pacific)

670 Employees (Hong Kong)

Website

www.averydennsion.com/en/home.html

AVERY DENNISON
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(LGM) and Industrial and Healthcare Materials (IHM) – which have a 

strong presence in Hong Kong and the Asia region. The company has a 

network of strategically located sales and distribution centers, including 

facilities in Hong Kong, Mainland China, Taiwan, Japan, Korea, Indonesia, 

Thailand, Vietnam, Sri Lanka, Bangladesh and India. 

WE CREATE A CULTURE TO SUCCEED 

Our workplace policies and practices are strong supports for the 

company to build a diverse, engaged and ethical workforce in a 

high performing and inter-dependent organization. The company is 

committed to creating a culture that advocates diversity and inclusion, 

promotes flexibility and provides equal opportunities for employees to 

grow and develop their careers at Avery Dennison.

We have launched a workplace program to help build greater flexibility 

for our employees. The program features tools for managers and their 

teams to incorporate flexible schedules, remote working and job sharing 

to help employees achieve work-life balance. We are committed to 

fostering an environment of inclusion as an integral part of the employee 

experience. We have established a cultural ambassador team in RBIS to 

promote positive change across the company, and we are a part of the 

CEO Action for Diversity & Inclusion pledge. Our aim is to create a more 

inclusive workplace where every employee has an opportunity to be and 

do their best.

Even under special circumstances like the COVID-19 pandemic, Avery 

Dennison can still respond to the situation instantaneously with 

compassion and innovation. Solutions include distribution of hand 

sanitizers and surgical masks to employees and their children, flexible 

work arrangements and exercise programs. “Staying Active at Home” is 

encouraged as we believe that We Are Stronger Together!

IT'S ALL ABOUT PEOPLE

Employee Benefits

We provide a comprehensive program that offers flexible benefits 

to fit and support employees' well- being. The benefits program 

puts employees in control, helping them enjoy the full value of their 

available choices. This is a part of the compensation and benefits 

package designed to keep up with employees' evolving needs. Across 

health, wellness and financial opportunities, the company is dedicated 

to supporting employees with their career development, including 

education sponsorship. Avery Dennison demonstrates that we value the 

people who make our business happen.
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Employee Engagement

Employee engagement is critically important to Avery Dennison. We 

conduct an annual global employee engagement survey to gather 

feedback from employees, then use the input to help make Avery 

Dennison a better place to work. This survey allows us to reflect on our 

journey to become more competitive, faster and simpler, and enhance 

our efforts to build a winning team. We are proud that our employee 

engagement rate continues to rise each year.

Our high employee engagement score is a reflection of the focus we place 

on ensuring employees feel connected and supported. One example 

of our ongoing efforts is a team that we formed, called One AD Plus. 

This team arranges various activities and programs within the company 

to improve our employee engagement. The group organizes festival 

activities, such as International Women’s Day celebration, sustainability-

related programs for World Earth Day, and the establishment of a Family 

Fun Day to promote work-life balance. Our aim is for employees to enjoy 

coming to work each day, and feel that they can bring their full selves to 

Avery Dennison.

A FORCE FOR GOOD 

As a responsible company, Avery Dennison is committed to sustainable 

growth and strives to minimize our impact on the environment. Our 

products and solutions enable our customers' supply chains to be more 

sustainable. We have been working towards offering more sustainable 

solutions, including evaluating our products, processes and purposes. 

Guided by our environmental and social guiding principles, we have 

announced a set of bold sustainability goals for 2025, in areas where 

Avery Dennison can make the biggest impact. We continue to make 

great progress towards achieving these goals and more information can 

be found at www.averydennison.com/sustainability. Our sustainability 

efforts are all about sustaining a thriving business that is a force for 

good—one that generates value in every respect for all involved. 

Our efforts in recent years have driven real progress towards achieving 

our 2025 sustainability goals leading to Avery Dennison being named by 

Barron as one of its 100 Most Sustainable US Companies, Forbes’ Best 

Employers for Diversity and Forbes' Global 2000 list of World's Best 

Employers for 2019.

The company has also actively implemented initiatives to give back 

to the local communities. We offer a number of employee volunteer 

programs that encourage our teams to get involved and make a positive 

difference. We believe that by serving as a force for good, we can help 

advance education, sustainability and women empowerment initiatives 

in many communities where our employees live, learn and work.
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BAXTER DRIVES TOP QUANTILE PERFORMANCE AND BRINGS ITS 

MISSION TO LIFE

Baxter, a global healthcare company with 47,000 dedicated employees, has 

an 87-year history of saving and sustaining lives. We strive to be the best 

place to work across the globe by driving a high-performance organization 

where employees pursue rewarding careers, promote an atmosphere of trust 

and take pride in how we bring our mission to life.

Baxter has been operating in Hong Kong for 37 years. We focus our efforts 

on four areas to build the best place to work for:

• Invest in people and develop talent to their fullest potential

• Provide a friendly working environment to maximize flexibility and 

drive collaboration

• Culture of a “BeWell & Diversity” culture and social responsibility 

culture bedded in Baxter– Provide friendly working environment to 

maximize flexibility and contribute back to society and be a responsible 

corporate citizen with strong volunteerism culture.

General Manager

Gary Wong

Address 

Suite 2701-03, Oxford House, Taikoo Place, 979 King's Road, 

Quarry Bay, Hong Kong

Industry

Medical

Vision

Save & Sustain Lives

Head Count

72 Employees

Website

www.baxter.com.hk

BAXTER HEALTHCARE LIMITED
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INVEST IN PEOPLE AND DEVELOP TALENT TO THEIR FULLEST 

POTENTIAL

With Baxter’s unique market position and outstanding corporate 

culture, we are able to attract the top talent to work with us. Our task 

is to continuously motivate and develop these high-achievers. Our 

development framework is simple and practical: 10% training, 20% 

coaching/feedback, and 70% working experience. Not only do we 

provide needs-based training opportunities, but we focus more on the 

roles of managers, who are equipped with the mindset and skills to 

provide constant feedback, guidance and support to the employees 

for their development through the A.C.E (Align, Check-in monthly and 

Execute) model.

We take employee engagement seriously, as we know that truly engaged 

employees can bring a tremendous value to our organization and 

business. We have open channels to listen to employees for their candid 

and constructive feedback. We have implemented a series of local 

initiatives through the five task-force teams over the last couple of years. 

Take M.I.B (Mission in Baxter) as an example. The team launched a series 

of new initiatives such as sharing patient stories and paying home visits 

to patients, so that everyone at Baxter can truly feel the purpose of what 

we do “to save & sustain lives”.  

Reward and recognition is an integral part of our talent strategy. In 

addition to the annual excellence awards where we recognize the 

excellent performance, Baxter also provides platforms such as the 

Baxter Recognition program where our employees can extend their 

appreciation to anyone at any time, and the Bravo Award that honors 

those with an exceptional contribution on special occasions.

PROVIDE A FRIENDLY WORKING ENVIRONMENT TO MAXIMIZE 

FLEXIBILITY AND DRIVE COLLABORATION 

Inclusion & diversity drives innovation, creates trusted partnerships 

with customers, suppliers and community partners, and contributes to 

business success. Baxter Hong Kong is committed to providing a friendly 

environment that supports employees from different backgrounds to 

achieve work-life balance.

Our office is set up in a way to spark discussions and promote 

sustainability. And we offer diverse programs such as flexible schedules, 

working from home, and employee assistance hotline, so our employees 

are confident that the support from the company is always there even in 

case of personal challenges.



HR ASIA BEST COMPANIES TO WORK FOR IN ASIA | COMPANY PROFILE | 39

Our benefits program also embeds a family-friendly element. We 

provide a comprehensive medical plan that covers dependents, and 

our employees can apply for extended sick leaves if they need to take 

care of their sick family members. All employee implemented for flexible 

working policy 

CULTURE OF A “BEWELL & DIVERSITY” CULTURE AND SOCIAL 

RESPONSIBILITY CULTURE BEDDED IN BAXTER

As a global healthcare company, we take the health of our employees 

seriously and recognize that a healthy, productive workforce is vital 

to achieving our company goals. We believe that a sustainable health 

culture, BeWell@Baxter, shall lead to improved employee health and 

productivity.

The initiatives we implemented in Hong Kong aim to promote physical, 

mental and spiritual health for our employees. We have sports teams 

for basketball, soccer, and bowling; we launched the “Biggest Mover” 

health awareness campaign to encourage all employees to incorporate 

at least 30 minutes of regular exercise into their daily life; we have 

monthly programs on topics like healthy eating/cooking, stress release 

and continuous learning. These activities help to foster the culture of 

“BeWell” and strengthen the bond and collaboration of our employees 

at the same time.

In Hong Kong, we have launched ‘Your “Dream” Proposal’ competition 

to encourage patients to discover the world so that they‘re living, not 

just surviving. The aim of this competition is for Baxter patients to put 

into writing what their dream and wishes are, and submit a simple yet 

realistic proposal for Baxter to help put these dreams to practice and 

bring them to life. In 2019, our staff dedicated 300 voluntary hours for 

15 local community services, including 96 hours for the patient groups. 

With all this, Baxter Hong Kong is committed to creating an exceptional 

work environment and employee experience. We have received a number 

of awards and recognitions over the years as an employer of choice:  

• “Caring company” by the Hong Kong Council of Social Service 

2003-2020

• “Distinguished family-friendly employer” by Family Council of the 

Government 2014, 2016, 2018 

• “Hong Kong Corporate Citizen” by the Hong Kong Productivity 

Council 2015-2019

• “Manpower Developer” by the Hong Kong Employees Retraining 

Board 2015-2017, 2018-2020, 2020-2022

• “Best Employer of Hong Kong” by Aon Hewitt 2016, the first 

healthcare company ever in Hong Kong to receive the award

• “Best Companies to work for” by HR Asia in 2018, 2019
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As a global medical technology leader for more than 40 years, we advance 

science for life by providing a broad range of high-performance solutions 

that address unmet patient needs and reduce the cost of healthcare. We are 

dedicated to transforming lives through innovative medical solutions that 

improve the health of patients around the world. Our company values – caring, 

diversity, global collaboration, high performance, meaningful innovation and 

winning spirit – provide the foundation for everything we do. These values 

drive our commitment to sustainability, which is a very important part of how 

we approach environmental, social and governance business commitments. 

At the same time, we focus on making Boston Scientific an even better 

place to work through the support of diverse community and employee 

engagement programs, such as our Life/Work Integration initiatives.

Country Managing Director

Benjamin Cheong

Address 

Suite 2601-02 & 09-11, 26/F, Dorset House, 

Taikoo Place 979 King's Road, Quarry Bay, Hong Kong

Industry

Medical Device

Vision

Dedicated to transforming lives through innovative medical 

solutions that improve the health of patients around the world

Head Count

50 Employees

Website

www.bostonscientific.com

BOSTON SCIENTIFIC HK LTD
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EMPLOYEE COMPENSATION & BENEFITS 

At Boston Scientific, our compensation philosophy is to develop, design, 

and use competitive programs that are performance-based, and align 

our long and short-term interests of employees with the company. We 

strive to achieve external competitiveness while rewarding individual 

performance. Our benefits include group medical insurance extended 

to dependents, regular health checks, annual flexible benefit suite that 

provides employee flexibility of choice and English learning sponsorship. 

The company also provides an Employee Assistance Program with 

24-hours consultation support for employees and their dependents. 

All offerings are reviewed and updated on a regular basis to ensure it 

remains competitive and best suit the needs of employees. 

EMPLOYEE ENGAGEMENT 

We believe that employee engagement is the level of commitment, 

passion and loyalty an employee has towards their work and the 

company. As the result, providing an environment that is transparent 

and respectful is what we keep doing. Boston Scientific Hong Kong 

is dedicated to providing transparent communication channels to our 

employees. The BSC official Whatsapp platform is an internal social 

communication platform connecting all employees in different locations. 

Employees use this platform as a communication tool to connect with 

each other and share information as required. In addition, our company 

also conducts engagement survey to better understand employee’s 

perspective and feedback. An action plan will be developed based 

on the input and these actions will be shared with employees during 

town hall meetings. The company also hold monthly events to celebrate 

festivals with employees together with birthday celebrations. 

DIVERSITY & INCLUSION 

Boston Scientific is committed to ensuring an inclusive workplace that 

reflects the communities in which we live and operate. Our Diversity and 

Inclusion programs are designed to:

•  Attract, develop, advance and retain diverse talents throughout 

Boston Scientific,

•  Build and sustain an environment of inclusion that enhances 

innovation and performance for all employees,

•  Influence business opportunities by educating customers on 

diversity and inclusion initiatives,

•  Promote awareness and involvement with Boston Scientific 

initiatives to strengthen the company brand in the community.
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WELLNESS 

As a global healthcare company, we are committed to fostering a culture 

of health and well-being that includes the physical health of our employees 

and a holistic view of the work-life connection. At our sites across 

the globe, we offer diverse wellness programs, including mindfulness 

resources, fitness classes, disease management and injury prevention. 

Apart from these, Boston Scientific Hong Kong offers various leave options 

and flexible working programs to meet employees’ needs. These programs 

include but are not limited to family care leave to support employees with 

elderly parents, child care leave for employees with children under 14 years 

of age, work from home program to provide flexibility in work arrangement 

according to employee’s needs and Friday early home policy. The company 

also hold regular health talks, female leadership forums and participate in 

global challenges to encourage employees to increase self-awareness on 

health issues. 

EMPLOYER BRANDING 

Boston Scientific Hong Kong has received various awards and recognitions 

from different organizations that acknowledge the Company as a caring 

organization and for its significant contribution to the local market and 

its dedication in developing its employees. These awards include the 

“Top Employer 2018, 2019, and 2020” certified by Top Employer Institute 

and the “Good Employer Charter” and “Social Enterprise Research 

Academy” in 2018. Besides providing competitive compensations and 

benefits, and having family friendly practices in place, as a Top Employer 

and a responsible organization for the community, Boston Scientific HK 

employees actively participate in charity events. The team works closely 

with non-government organizations to develop and execute STEM 

(Science, Technology, Engineering, and Math) education and increase 

health awareness to young children. Our goal is to further develop medical 

professionals in the local market.

CARING GESTURE

The Covid-19 pandemic in 2020 has resulted in a load on the medical 

system globally. As a caring employer, Boston Scientific offers surgical 

face masks and hand sanitizers to our employees to increase their personal 

protection while working in the office or on field sites. The company also 

supports the general medical system by distributing energy care bags to 

customers as a caring gesture.
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BAT IN ASIA PACIFIC AND MIDDLE EAST (APME)

Founded in 1902, we have a highly successful past, and an equally exciting 

future ahead of us. We have a strong portfolio of international brands and 

are developing quality new category products with the aim of satisfying 

evolving consumer needs and preferences of reduced risk, increased choice, 

and stimulation of the senses for adult consumers worldwide. This is our 

purpose, which will over time deliver a better tomorrow for our consumers, 

society, shareholders, and employees. 

Our APME operations span 33 countries, employing over 10,000 employees 

of which 120 are in our Regional and Hong Kong based business units. The 

quality of our people is key to our continuing success, and as we lead the 

transformation of the industry, attracting and developing talented people is 

a top priority. Our focus is on driving high performance; developing the next 

generation of leaders; valuing the diversity of our employees; encouraging 

and rewarding entrepreneurial behavior; and creating an engaging culture 

where individuals and teams can be successful.

Regional Director Asia Pacific Middle East

Guy Meldrum

Address 

Level 30, Three Pacific Place, 1 Queens Rd East, Hong Kong

Industry

Consumer goods

Vision

By stimulating the senses of new adult generations, our purpose 

is to create A Better Tomorrow for all our stakeholders

Head Count

10,000 Employees

Website

www.bat.com

BAT
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Our Values

We call it our Ethos - the fabric of our organization and the thread that 

runs through everything we do, and how we do it. Our ethos calls for us 

to be bold, fast, empowered, diverse, and responsible. 

We are BOLD

We nurture and further career opportunities for our employees by 

investing heavily in developing functional and leadership capabilities 

and offering truly international career opportunities. We have refreshed 

our talent approach, utilizing external benchmarking assessment tools to 

enable early identification of high performing individuals and to give our 

people better insights on their leadership skills. This allows us to provide 

them with great targeted development and career opportunities.

We develop talent from within, while also attracting people who bring 

knowledge and skills that strengthen our business. With our focus on 

building a better tomorrow, we are recruiting new expertise in the fields 

of retail, digital, innovation, and analytics. We are also committed to 

driving innovative thinking through learning from other industries. Our 

senior leadership teams, through external digital immersions, are tapping 

into the innovation ecosystem, discovering the art-of-the possible, and 

experiencing new ways of working with the goal of accelerating our 

digital transformation.

Also key to our long-term success is attracting the best graduate 

and early career talent across our key markets. Our year-long Global 

Graduate program offers graduates a full-time role from day one and a 

chance to make an immediate impact on our business. Our Global Online 

Internship Game “Battle of Minds” helps us to engage with the brightest 

of young talent across our key markets and gives our Regional Team the 

chance to meet virtually with market winners and assess the best in the 

Region.

We are FAST

Our approach to learning and development enables our people to have 

well-rounded training. We have refreshed our portfolio of leadership 

interventions to ensure we are developing the capabilities that enable 

transformation and we are investing in digital channels to enable us to 

reach more employees and expose them to the latest thinking, both 

within the company and from outside. Our people have access to on-

demand learning platforms empowering them to quickly build new and 

existing skills, all while fitting in around their busy schedules. 
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We are EMPOWERED

Every two years, we conduct our internal ‘Your Voice’ survey to gauge 

employee satisfaction and engagement levels. Your Voice 2019 brought 

in a phenomenal result with a 98% response rate across the region and 

very high scores across key indices compared to internal and external 

FMCG comparators. We proactively use the feedback from our surveys 

to address areas of improvement to provide a workplace that enables 

our people to develop and contribute to our business success.

We offer competitive reward and benefits packages, annually 

benchmarking across top tier FMCG companies in Hong Kong and 

constantly refining based on internal and external data. We have 

established Parents@BAT, a set of global standards covering minimum 

paid maternity leave, flexible working options, and an online coaching 

support platform that provides support to new parents across the 

organization. We provide our employees with a safe place to work - 

protecting our employees’ wellbeing and listening to their views are 

fundamental to our organizational practice.

 

 

 

 

 

 

We are DIVERSE

Few other companies are as diverse as BAT. In our Hong Kong office 

alone, there are 20 different nationalities. With employees from different 

cultures and backgrounds, our business benefits from the breadth of 

ideas and experience. We value different perspectives, building on each 

other’s’ ideas, knowledge, and experience and we challenge ourselves to 

be open-minded. Our diversity enables us to understand and meet the 

needs of our equally diverse consumers, customers, and stakeholders. 

We are committed to enhancing the diversity of our senior management 

teams, focused on gender and nationality, and supporting the career 

development of these groups. Our commitment to Women in Leadership 

programs for our senior females in Hong Kong has provided invaluable 

personal development and networking opportunities globally. 

We are RESPONSIBLE

BAT is an equal opportunity employer. Key to our culture is a set of 

employment principles across all our operations. We will not discriminate 

in hiring, promotion, or retirement decisions on the grounds of candidates’ 

or employees’ race, color, gender, age, social class, religion, smoking 

habits, sexual orientation, politics, or disability. Rather, we match the 

requirements of the job to the ability and potential of each individual.
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CERTIS HONG KONG AND MACAU

Certis Hong Kong and Macau is a leading security organization which offers 

a comprehensive range of security services from manpower to security 

consultation and technology. We are also a Government Accredited Training 

Organization for Security License Permit providing various trainings.

As an advanced integrated security services partner, Certis hopes to make the 

world safer, smarter and better by everything we do with all the rich insights and 

patented technology we own. As a trusted partner, we protect lives and assets 

and deliver integrated critical services. We are also one of the key security 

providers in the casino sector.

5 GREAT REASONS ON WHY CERTIS HONG KONG AND MACAU IS A GREAT 

PLACE TO WORK IN

1. WE HAVE A POSITIVE WORKPLACE WITH EMPLOYEE-CENTRIC POLICIES 

AND PRACTICES

We care for our employees and our culture. Our comprehensive library 

of workplace policies and practices helps to maintain a positive working 

atmosphere, including Work Safety Practices, Gifts for Occasions Policy, Awards 

Policy and Grievance & Mediation Policy. Our new hires would be informed 

Chief Executive, Hong Kong and Macau

Nelson Yau

Address 

Room 2008-2011, 20/F., CDW Building, 388 Castle Road, 

Tsuen Wan, New Territories, Hong Kong

Industry

Security, Management and Consultancy

Vision

To be the most advanced integrated security services 

partner globally, making our world safer, smarter and better 

by everything we do

Head Count

3,300 Employees

Website

 www.certisgroup.com/hk

CERTIS HONG KONG AND 
MACAU



“Work has been fulfilling 

with a cohesive team 

that works towards 

achieving the same 

goal!”

Senior Manager  

Sales
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during orientation and these are all accessible on our SharePoint platform.

We live and work by embracing the Certis values. They are Professionalism,

Integrity, Customer Focus, Teamwork, Courage, Care, and Safety.

2. WE RECOGNIZE OUR EMPLOYEES' CONTRIBUTIONS WITH FAIR 

AND ATTRACTIVE EMPLOYEE BENEFITS AND RUMUNERATION

Besides Medical & Life Insurance, Retirement Protection, Hospitalization 

Benefits and Leave Entitlement which are above statutory practice, we 

have

• Special time off: Corporate staff are entitled to extra one day time 

off within that month when a public holiday falls on Saturday. 

• Overtime-working time off: Staff who works overtime can apply 

for compensation time-off or overtime allowance. 

• Volunteering time off: Staff are given a one-day off for participating 

in volunteer work during office hours. We encourage our colleagues 

to help the needy in society. 

We share success with our employees.

We share our success and reward our contributers by giving Double Pay 

& Discretionary Bonus.

We emphasize employees’ work-life balance, safety and wellness. 

• Knowledge Equipped Workshop regarding Interpersonal Skills and 

MPF Fund Management.

• Safety Measures and Activities including Occupational Safety and 

Health Policy, Work Safety Training and Risk Assessment.

• Wellness Sessions including fitness courses and mountaineering 

courses.

• Early Leave: To encourage our colleagues to spend more time with 

family and friends, employees can leave the office early on special 

occasions or holiday eves.

• Staff-exclusive Discount: Extending potential special offers for our 

staff such as restaurants and petrol discounts.

3. WE NURTURE POSITIVE EXPERIENCE THROUGH HOLISTIC 

ENGAGEMENT USING VARIOUS TOUCH POINTS

Focusing in staff development and growth

Certis provides various opportunities for career growth. We support and 

encourage our employees’ personal development when they are looking 

for challenges and chances to grow. We help our colleagues to set their 

career goal and deepen their engagement in company.

• Internal Job Rotations 

• Clear Growth Paths 

• Long-term Roadmap

• On-the-job Training 

• Online Training Platform

Meanwhile, we encourage our staff to engage in any job function related 

training by providing such opportunities and allowances. Our newly 

established Certis Corporate University also provides internal Core 

Trainings to our staff to boost their capability and performance.

“Being in Certis has broadened 

my horizons and I am grateful to 

all the opportunities provided. 

I really enjoy all the daily new 

learnings.”

Analyst Programmer

Technology Development
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4. WE LISTEN, WE CARE AND WE IMPROVE CONSTANTLY

We value our staff’s comments and involve them in company by including 

their feedbacks during planning. 

• Surveying such as Employee Survey, Post-Event Survey, Post-

Meeting Survey etc.

• Annual GCEO Communication Session: By giving a clear sight on 

Certis’ milestones, plans and visions, we bring all the individuals 

to work towards the same direction. Staff and top management 

would exchange their points of view and ideas, increasing staff 

understanding and affinity to company.

• ‘Let’s Talk’: It aims to provide a communication channel to collect 

colleagues’ views and promote a better handling procedure with 

regard to our employees’ grievances. 

• ‘Alive’: We encourage equal share of voice and create a safe 

environment for everyone to speak up.

Creating affinity and loyalty

• Caring Initatives to take care of our frontliners’ needs. In everything 

we do, we put our employees first to show our care. Initiatives 

include regular site visits, festive celebrations and birthday parties.

• Team Building Initiatives including Team Retreat, Team Training 

and Special Occasions Meal.

Recognizing our staff’s contribution

• Awards Policy to recognize those who contributed extraordinarily 

and loyally, namely Pinnacle Awards, Certificates of Commendation, 

Excellence Awards and Long Service Award.

5. WE ARE PROUD OF OUR RECOGNITIONS

Certis Hong Kong and Macau has been awarded the Caring Company 

for two consecutive years by The Hong Kong Council of Social Service. 

The award recognizes our effort in building a cohesive society by 

promoting strategic partnerships among business and social service 

partners and inspiring corporate social responsibility through caring for 

the community, employees and the environment. 

More recently, we received the Manpower Developer Award by 

Employees Retraining Board which recognizes the organization’s effort 

in demonstrating outstanding achievements in manpower training and 

development. 

The extraordinary performance in many of our sites has been recognized 

by the Security Services Best Training Award as well as the Best Security 

Personnel/Services Awards presented by the Hong Kong Police Force 

and SGSIA. 
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CMI AND T.R.Y CULTURE

China Mobile International Limited (CMI) is a wholly owned subsidiary of 

China Mobile. China Mobile is now the largest telecom operator in the world 

by network scale and subscriber base, and is among the top in terms of 

market capitalization and brand value.

In order to provide better services to meet the growing demand in the 

international telecommunications market, China Mobile established a 

subsidiary, CMI, in December 2010, mainly responsible for the operation of 

the international business. Leveraging the strong support by China Mobile, 

CMI provides a full range of comprehensive international telecommunications 

services which include IDD, roaming, Internet, MNC services and Value-

Added Business across the globe.

Headquartered in Hong Kong, CMI has expanded its footprints to over 36 

countries and 5 regions. The Company now has over 700 employees located 

in the Kowloon Commerce Centre and Global Network Center and more than 

600 overseas supporting subsidiaries around the world.

Chairman & CEO

Dr. LI Feng

Address 

Level 30, Tower 1, Kowloon Commerce Centre, No. 51 Kwai 

Cheong Road, Kwai Chung. N.T. Hong Kong.

Industry

Telecommunication

Vision

CMI provides a full range of comprehensive international 

telecommunications services whose mission is to be a future 

contributor of China Mobile's global value and a trustworthy 

partner in the industry. We strive to build a seamless, carefree 

and borderless digital life globally

Head Count

1,341 Employees

Website

www.cmi.chinamobile.com/

CHINA MOBILE INTERNATIONAL 
LIMITED
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The core values of CMI Human Resources and stakeholders are defined 

by the T.R.Y. culture of the Company: Build mutual Trust, undertake our 

Responsibilities, and Care for You. The company believes that honesty 

and integrity of employees are major successful elements in this highly 

competitive business field and uses the Code of Conduct on corporate 

ethics to sustain its competitive edge and win the trust and confidence 

of employees, customers and business partners. Comprehensive global 

guidelines and standards assist employees to properly respond to 

different situations in business dealings.

ENHANCEMENT FOR THE BETTER

To cope with CMI’s rapid global expansion, the company expanded its 

workplace to provide a better work environment. More well-equipped 

meeting rooms and multi-function rooms were added to accommodate 

conferences and activities. In response to employees’ suggestions, a 

larger common area was provided for recreation and refreshment. Apart 

from hardware facilities, the company also launched a new internal 

communication channel platform to facilitate instant communication 

and sharing of information. The application is accessible on both mobile 

devices and computers and supports instant conversation, pictures, 

emails, company news headlines and work schedules, which allow a 

more flexible work arrangement and exchange of information.

CMI is committed to investing on employees’ personal and professional 

long-term development. Comprehensive workshops, focus groups and 

trainings are regularly organized for staff at all levels, covering topics 

from Corporate Culture to Customer Awareness, Personal Effectiveness 

& Management Skills to Language Proficiency. To enhance employees’ 

personal skills, the company developed an internal Train The Trainer 

(TTT) Program. Nominated employees will attend professional training 

programs and later given the opportunity to train other employees. To 

encourage innovation, cross departmental project teams were formed to 

inspire new insights from work.

EMPLOYEE ENGAGEMENT AND RECOGNITION

The company is committed to establish different communication 

channels to collect authentic feedbacks from employees. As an equal 

opportunity employer, we promote fairness and equity in the workplace. 

We aim to be a place where everyone can achieve their full potential, 

regardless of backgrounds and boundaries. All employees are eligible 

to “Talk with Management” to share their opinions and ideas on the 

workplace with Senior Executives.

CMI advocates diversity and inclusion, and embraces cultural variety. The 

company has designed a tailor-made orientation program for overseas 

new joiners to get them familiarized with all CMI subsidiaries and their 

related characteristics. We also have an annual “Smart Project” which 

provides opportunities for both local and overseas colleagues to work 

and exchange their innovative ideas on the project.
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As a responsible employer who encourages work-life balance, CMI has 

set up clubs which offer a range of activities including hiking, yoga, VR 

gaming and music to connect colleagues and their families with the 

same interests and hobbies. There is also an annual Family Fun Day that 

provides interesting activities such as baking and handcraft classes to 

nurture a family environment in the workplace.

EMPLOYEE BENEFITS

To retain, motivate and reward employees, CMI offers market-competitive 

benefits to employees, starting from financial, to health and wellbeing, 

that aim to support employee’s job and personal needs. 

To ensure employees are constantly updated on their job knowledge 

and to develop their professional qualifications, CMI offers education 

sponsorship to encourage learning and development. Eligible employees 

are sponsored by the company on their education fees and professional 

membership subscriptions annually. CMI has also collaborated with 

restaurants near the office to serve as staff canteens for lunch with 

special discounts, and we respond to employees’ comments on food 

quality, choices and the environment.

To achieve work-life balance, CMI offers a paid day off on employees’ 

birthdays. To ensure employees’ health and well-being, the company 

provides regular coffee and refreshments and medical checks. CMI also 

offers early release on special holidays for employees to enjoy family-

bonding time.

As a global employer, CMI aims to provide a conducive working 

environment to employees and ensure they are fully taken care of.
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As a global health service company, Cigna's mission is to improve the health, 

well-being and peace of mind of those we serve by making health care 

simple, affordable and predictable. Our values are the core of our culture, 

and guide how all 74,000 of us around the world work together to serve 

our clients, patients and communities, and achieve our mission. In the 2020 

Fortune 500 list, Cigna was ranked No. 13.

EMPLOYEES AS CUSTOMERS

To engage our employees along our journey to be our genuine advocates, 

we provide them with first-hand experience of our clients' journey. This 

maximizes our opportunity to improve both the employee experience and 

their ability to execute the Company's mission. As a health and well-being 

company, our employees' well-being is naturally of the utmost importance, 

so that we have a healthy workforce serving our clients and instil a well-being 

mindset every step along our value chain.

Every year, Cigna conducts a Cigna 36O° Well-being Survey globally 

to discover local insights. The 2018 results revealed that over 90% of the 

surveyed participants in Hong Kong were affected by stress, and 50% 

agreed that workplace wellness programs were important considerations in 

Chief Executive Officer

Patrick Graham

Address 

16/F, International Trade Tower, 348 Kwun Tong Road, 

Kwun Tong, Kowloon 

Industry

Insurance

Vision

Cigna is a global health service leader, whose mission 

is to help people improve their health, well-being and 

peace of mind. Established in Hong Kong in 1933, Cigna 

provides a 'right place in the right time' service, which 

delivers professional advice to customers at every stage 

of their life journey.

Head Count

74,000 Employees (Worldwide)

Website

www.cigna.com.hk

CIGNA
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choosing  employers. In light of these findings, Cigna developed the 360 

Joyful Employee Experience Program to promote employee well-being 

through three pillars:

• Leveraging the knowledge of our in-house health professionals and 

advocates;

• Incorporating employee-centric infrastructure and policies; and

• Adopting innovative technologies.

Most of these offers to our employees are in fact critical elements of our 

value proposition to our clients. Providing the same offers to our talent 

is the most practical way to allow them go through our clients' journey, 

and experience the benefits and potential pain points, and bring them on 

board to constantly improve the journey from the clients' perspective.

IN-HOUSE HEALTH PROFESSIONALS & ADVOCATES 

Cigna has a team of highly committed, professional registered nurses, 

who support the health care of both our employees and our clients. 

They pre-emptively conduct health talks and different types of health 

assessments for our employees to help them understand their health 

condition and action they need to take to improve their health. Then in 

the unfortunate event that our employees or any of their family members 

have a critical illness, they can also serve as their case manager and offer 

them professional advice.

Apart from our clinical team, our Staff Engagement Committee and 

Corporate Social Responsibility Committee host different activities 

throughout the year related to our employees' emotional, physical, 

social and workplace well-being. Some of the more prominent examples 

include:

• Cigna Day – This is a global charity initiative, in which our employees 

turn exercise minutes into donations to NGOs;

• Family Day – Employees' families are invited to the office to enjoy 

our fitness and wellness facilities, and participate in well-being 

activities, such as health check-ups and aromatic massage oil 

production; and

• Mental Health First-Aid Program – This is an internationally 

recognized qualification, which helps our employees assist 

someone experiencing a mental health crisis.

EMPLOYEE-CENTRIC INFRASTRUCTURE AND POLICY

From a "hardware" perspective, as part of our office move in 2019, we 

designed our office to encourage collaboration and nurture workplace 

well-being. Our employees are proactively engaged to share their 

opinions on well-being requirements, from the provision of fitness 

equipment and care rooms for new moms to ergonomic furniture. It also 

enables us to host different fitness and wellness classes from time to 

time in the office.

In terms of "software", Cigna offers a wide range of benefits to our 

employees and their families, and maximizes room for flexible options in 

accordance with their personal well-being needs.
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As a health services company, we certainly feel obligated to offer 

comprehensive medical benefits to our employees. All employees, 

regardless of seniority, are entitled to the same benefits, as everyone's 

medical needs are equally important. Our benefits provide global 

coverage and are comprehensive, comprising inpatient, outpatient, 

maternity, vision, dental, and pre-emptive care, with a generous lump-

sum allowance.

Family well-being is also one of our key focuses. Cigna therefore 

offers various types of paid leave to ensure that our employees and 

their families have enough support for critical family needs – 14-week 

maternity, 4-week paternity, adoption and family emergency leave (if a 

family member has a critical illness), and flexible return after maternity or 

paternity leave. During the COVID-19 situation, Cigna has also provided 

10 emergency time-off days for coronavirus-related absences.

Our employees also highly appreciate Cigna's flexible-work 

arrangements, which include flexi-hours, working from home, birthday 

leave and festive time-off. As our managers and employees had already 

been practicing flexi-working, this helped Cigna quickly respond and 

adapt to the evolving COVID-19 situation, along with our in-house 

medical advice.

ADOPTION OF INNOVATIVE TECHNOLOGIES

Cigna takes every opportunity to innovate to provide our clients and 

employees with a better health care experience. We were the first insurer 

to launching tele-health in Hong Kong, which allows patients to access 

quality healthcare whenever necessary. The service allows employees 

to book virtual consultations with network doctors and receive medical 

consultations through video, and to enjoy hassle-free medicine delivery 

and specialty service referrals. This has provided extra peace of mind 

to our employees during the COVID-19 outbreak without having to 

physically visit a clinic. If they wish to consult a clinic, they can use our Al-

powered WhatsApp chatbot to instantly find a doctor by name, location 

or specialty. Employees can also choose a doctor based on their current 

location and obtain directions to clinics via Google Maps, and book an 

appointment with a specialist.

INVESTING IN OUR FUTURE

We are honoured to be awarded in the "HR Asia Best Companies to 

Work for in Asia 2020 Award". We will continue to strengthen our health 

capabilities and well-being strategies, both internally and externally, to 

improve the health, well-being, and peace of mind of our employees and 

ultimately our clients.
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FOODPANDA

Since acquired by Delivery Hero in 2016, a global German mobile and 

online food delivery company, the foodpanda Hong Kong team has been 

continuously growing and expanding our business in offering quality food 

and grocery delivery service to customers. We aim to offer our customers 

great convenience in their food and shopping experience, delivering 

whatever they want and need as fast as possible. Today, we have more than 

180 back office staff in the foodpanda Hong Kong team. Thanks to the effort 

of our staff, we are the #1 top of mind food delivery company in Hong Kong, 

having more than 10,000 restaurant and grocery partners and more to come. 

PEOPLE ARE OUR HEROES

At foodpanda, we believe our People are our Heroes and they contribute 

significantly to us in developing our business. As we continue to grow, we 

are hungry to become the Employer of Choice – in which attracting the best 

talents to join us, as well as retaining our existing talents. We endeavour to 

build a powerful Talent Management Strategy focusing on an all-rounded 

approach – From Internal Engagement to External Branding.

Chief Executive Officer

Arun Makhija

Address 

21/F, GuangDong Investment Tower, 148 Connaught Rd Central, 

Sheung Wan, Hong Kong

Industry

Internet

Vision

Our people are our most important asset. Together we disrupt 

the F&B and retail industry, demanding excellence and delivering 

the very best

Head Count

180 Employees

Website

www.foodpanda.hk

FOODPANDA
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INTERNAL ENGAGEMENT

We strive to strengthen our Internal Engagement in the following 

aspects:

Our Values

At foodpanda, we embrace our five company values that shape our 

culture and inspire our people.

1. Be a Collaborative Panda: A helpful team player

2. Be a Thoughtful Panda: A person that cares about the environment, 

desires to impact the next generation and puts others before 

oneself

3. Be a Playful Panda: A humorous and playful person that you want 

to stay around and talk to

4. Be a Creative Panda: A person that always challenges the status 

quo with new ideas

5. Be a Hungry Panda: A person that craves for challenges and 

improvements

Our Culture 

We strongly believe our culture is one of our strongest assets. We 

constantly build our culture of friendly, energetic, passionate and 

committed with various employee recognition and staff engagement 

activities.

• Employee Recognition

• To acknowledge employees, we have the Gratitude Panda 

Corner as a way for employees to show appreciation to other 

employees, as well as the foodpanda Quarterly Awards to 

recognize our employees who lead our company core values. 

• Employee Appreciation Gift

• During the COVID-19 pandemic, our employees have worked 

tremendously hard to overcome the obstacles and provide 

corresponding measures to ensure the health and well being 

of our customers. The leadership team gave out these gifts 

as a token of appreciation for the dedicated team of hard 

working employees.

• Staff Engagement Activities

• We also organized fun activities such as Christmas party, CNY 

celebration, CSR workshops and team picnic to strengthen 

the bonding between our staff.

Onboarding Experience

We believe providing excellent onboarding experience is essential to 

ensure new joiners fit in seamlessly into our company. On the New Joiner 

Orientation Day, we have a few highlights that polish their onboarding 

experience: they are given welcoming gifts such as notebook and 

cuttery, they are scheduled to meet our CEO for a chat, take professional 

staff photos and take a walker shift trial to understand more about our 

business.  

Office Facilities

Our office is designed in an open and transparent style to create an 

agile working environment for our employees. By creating a happy and 

enjoyable environment in the office, we believe it can foster effective 

cross-team collaboration and communication as well as higher working 

productivity.

Policies and Benefits

We aim to provide a transparent and flexible workplace at foodpanda. 

Apart from promoting a flat structure with close communication between 

the management team and employees, we continue to improve our 

employee experience by conducting Staff Satisfaction Surveys regularly. 

To allow flexibility, we have a casual dress code, flexible working hours 

and plenty of open desks. We also hold food tastings, provide unlimited 

beer and drinks and offer corporate discounts with our vendors.
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EXTERNAL BRANDING

Apart from engaging our internal staff, increasing brand exposure & 

awareness to attract external potential talents to join our team is equally 

important:

Active Participation to External Events

Our People team acts as People ambassadors to promote our company’s 

culture through real-time interactions. We share our unique start-up 

business and people culture on various external events such as campus 

career fair, external job fair, HR conference etc. 

Utilizing Online Platforms

Apart from posting latest industry & company news, as well as events 

and activities on online platforms (LinkedIn and Vanna), our Talent 

Acquisition team members also post their personal employee stories 

online to increase our brand awareness amongst professionals to attract 

potential talents.

Marketing Campaign - Out-of-House Presence

You could find our footprints as you see our bright pink advertisement 

across the trams, buses and MTR. We are painting Hong Kong pink!

OUR FUTURE INITIATIVES

Building a Learning Culture with New L&D Programs: Providing  learning 

opportunities such as Career and Personal Training to uplift employees’ 

skills and pave their way for career progression and personal growth.

Internship Program: Identify and nurture potential future talents with 

learning opportunities such as Team Building Workshops, Cross Team 

Projects, Professional Branding Sessions and etc.

Revamping our Career Website and Create More Diversified Content 

in our Social Media: Showing more employee stories and content to 

engage audience and increase external brand awareness.

Cultivating an agile workplace and culture will always be our aspiration. 

We will continue to strengthen our employee journey and make every 

effort to become an Employer of Choice!
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GSK – one of the world’s leading research-based pharmaceutical and 

healthcare companies – is committed to improving the quality of human life 

by enabling people to do more, feel better and live longer. Our goal is to be 

one of the world’s most innovative, best performing and trusted healthcare 

companies.

 

With over 99,000 employees across 95 countries, GSK has three global 

businesses that discover, develop and manufacture innovative medicines, 

vaccines and consumer healthcare products. Every day, we help improve the 

health of millions of people around the world.

 

Our values (Patient focus, Transparency, Respect, Integrity) and expectations 

(Courage, Accountability, Development, Teamwork) are at the heart of 

everything we do and help define our culture - so that together we can 

deliver extraordinary things for our patients and consumers and make GSK 

a brilliant place to work.

 

We launched our modern employer ambition in 2018, focusing on inclusion 

and diversity, health and wellbeing and employee development. The aim is 

to ensure our people are empowered to be themselves, feel good and keep 

growing at GSK.

 

General Manager, HK & Macau Pharmaceuticals

Peggy Fung

General Manager, HK Consumer Healthcare

Charlie Shin

Address 

23/F., Tower 6, The Gateway, 9 Canton Road, Tsim Sha Tsui, 

Kowloon

Industry

Pharmaceutical and Healthcare

Vision

GSK is a science-led global healthcare company with a special 

purpose: to help people do more, feel better, live longer

Head Count

Over 200 Employees

Website

www.hk.gsk.com

GLAXOSMITHKLINE (GSK)
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ENGAGED PEOPLE 

Employee engagement is an important barometer to gauge how our 

people feel about working at GSK. Every year, GSK conducts a company-

wide satisfaction survey to get feedback about how we are doing on our 

long-term priorities and culture change. In 2020, the overall company 

engagement score has achieved 84%, which is the highest in ten years.

 

We host “Let’s talk” and “Listen & Learn” sessions to encourage 

employees to share their ideas and concerns. We also support informal 

communication and collaboration across the business through tools 

such as our new collaborative internal tech platform “Workplace”, which 

allows employees to share knowledge and perspectives to support 

faster decisions across the organization.

INCLUSION AND DIVERSITY

We want everyone at GSK to feel able to be themselves and bring their 

unique perspectives, styles and experience to our business. We are 

building a diverse talent pipeline to enhance our ability to innovate in 

response to the diverse needs of patients and consumers worldwide.

 

Our global inclusion and diversity councils are driving our agenda. We 

have dedicated councils on gender, LGBT+, disability and ethnicity. They 

are supported by employee-led resource groups that champion diversity 

across the business.

 

HEALTH, WELLBEING AND DEVELOPMENT 

Our business is health, and this starts with our own people. We aim 

to help our employees stay safe and feel good at work and at home. 

Preventing injuries and illnesses at work is fundamental to protecting 

our people’s health and wellbeing. We offer all our employees – and their 

eligible dependents – a comprehensive preventive healthcare package. 

The program provides them with up to 40 preventive healthcare 

services at little or no extra cost. These include immunizations and 

cancer screenings. We also encourage staff to stretch themselves for 

recharge and resilience, which our Resilience Team will carefully design 

the activities for them.

 

In addition to preventive healthcare services, we offer a range of 

workshops and coaching resources to help our people take control of 

their health, manage their energy levels and adopt healthy behaviors. 

Mental wellbeing is just as important as physical wellbeing. We offer 

access to counselling through our 24-hour confidential Employee 

Assistance Program (EAP), to support those employees dealing with 

personal or professional issues. 

We aim to create a safe, inclusive and collaborative workplace, including 

the expansion of our Lactation Room.  In addition to flexible work 

arrangements, special leaves to meet employees’ family needs, we also 

offer gifts for the Chinese New Year, Mid-Autumn Festival, as well as 

staff birthday, baby-born and marriage to share the joy with our people.



HR ASIA BEST COMPANIES TO WORK FOR IN ASIA | COMPANY PROFILE | 67

 

LEARNING AND DEVELOPMENT

We want our people to keep developing at every stage of their career. 

When they grow, our business grows. We encourage all employees to 

create personal development plans and provide tools and resources 

to help them do this. They then discuss progress and identify suitable 

training and development opportunities in support of their plan at 

regular check-ins with their manager throughout the year. Our “Keep 

Growing Campus” launched recently serves as one access point for all 

learning and development resources, anywhere, anytime. We also have 

a strong focus on developing the effectiveness of managers, including 

their ability to help their people maximize their potential. Employees 

are encouraged to develop their career within the Company across the 

globe via internal postings.

 

SUPPORTING STAFF DURING THE PANDEMIC

 

We recognize that the spread of coronavirus is unsettling for many of 

our employees. We have been actively exploring ways to help, with our 

science and expertise, alongside protecting the health and wellbeing of 

our people and managing our global supply chains to support patients 

and consumers who depend on our products.

 

The health and wellbeing of our employees and patients remains 

paramount. We have taken a series of measures to support our staff, 

including flexible work arrangement, the provision of PPE, distribution of 

care pack, tightened office cleaning, child-care and testing support. We 

continue to monitor the situation closely and will take further actions to 

develop our response to the pandemic.
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Haitong International (HTI) is a Hong Kong-based Chinese financial service 

provider with a global footprint. It aims to become the industry leader 

with a clear commitment to pioneer new initiatives and services, accept 

new challenges and changes, and never be a passive follower. To support 

its mission in becoming an international financial institution, Haitong 

International constantly strives to strengthen all its pillars of success, with 

extra emphasis on Human Resources.

LEARNING ORGANIZATION

Haitong International is a learning organization that strives for continuous 

improvement. Giving employees the right incentives/sponsorship and 

providing training opportunities are crucial to employees’ motivation and 

engagement. Employees are encouraged to gain at least 20 training hours 

per year. In 2019, over 150 Internal training sessions were arranged. 

HTI encourages employees to seek self-development by providing incentives 

such as fee reimbursement for course tuition and examination and cash 

bonus for obtaining professional qualifications, and provides sponsorships 

for senior managers to join well-known public programs to develop their 

strategic thinking and expand their global perspective. 

Deputy Chairman & Chief Executive Officer

Dr. LIN Yong

Address 

22/F, Li Po Chun Chambers, 189 Des Voeux Road Central, 

Hong Kong

Industry

Brokerage and Financial Services

Vision

Haitong International Securities Group Limited (“Haitong 

International”; Stock Code: 665.HK) is an international financial 

institution with established presence in Hong Kong and a rapidly 

expanding network across the globe. It strives to serve as a 

bridge linking up the Chinese and overseas capital markets. The 

parent company of Haitong International is Haitong Securities 

Co. Ltd (“Haitong Securities”, Stock Code: 600837.SH; 6837.HK)

Head Count

1,226 Employees

Website

www.htisec.com

HAITONG INTERNATIONAL 
SECURITIES GROUP
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DRIVING INTERNATIONALIZATION

Under its “talent-oriented” philosophy, Haitong International applies fair 

recruitment practice and hires based on individual’s competencies. The 

senior management team welcomes a diversified talent pool which they 

believe will lead the Company into a new era.

PROMOTING MULTICULTURAL INTEGRATION & GLOBAL EXPOSURE

HTI has launched Overseas Attachment & Exchange Programs across 

global offices such as the United States, India, Singapore and Portugal 

to facilitate the growth of its employees beyond their capabilities and 

geographical boundaries.

NURTURING AND ENGAGEMENT OF YOUNG TALENT 

HTI started its Management Trainee (MT) Program in 2008. The Program 

is now an integrated development journey with structured on-the-job 

rotations and classroom and experiential training, aiming to facilitate 

ongoing personal and leadership development, as well as FinTech and 

Global Innovation practices. 

HTI has set up the “MT Home Starter Loan Scheme” in 2019. The Scheme 

aims to partially ease the financial burden and support MTs as first time 

property buyers in Hong Kong.

To build a pipeline of future talents, Haitong International launched 

the “AI Early Talent Program” last year. Partnering with The Chinese 

University of Hong Kong, it aims to facilitate students' development in 

FinTech projects and move the company towards being an intelligent 

investment financial service provider.

ENHANCING HR EFFICIENCY VIA DIGITAL PLATFORMS

A new web-based HR system was launched globally in 2019. It includes 

an online appraisal system to promote a fair and objective process in 

performance management. In addition, employees can amend personal 

data directly through the employee self-service tool. This new HR 

platform not only automates HR processes but also reduces employees’ 

time on repetitive tasks such as applying for leave and managing team’s 

absence schedules. Haitong International also extends the use of virtual 

learning to cover soft-skill and product training to cater to different 

learners’ preferences and eliminate geographical barriers.

CONTINUOUS BENEFITS ENHANCEMENT AND EMPLOYEE 

RECOGNITION

Haitong International regularly reviews the benefits offered to 

employees. The company reviews the Medical Scheme annually to 

enhance the medical coverage. A voluntary medical insurance upgrade 

was introduced in 2019 offering better medical coverage to employees 

and their dependents. The “e-medical claim” mobile app was launched 

and became highly acclaimed by employees for its added convenience. 



HR ASIA BEST COMPANIES TO WORK FOR IN ASIA | COMPANY PROFILE | 71

HTI recognizes and rewards employees for their outstanding 

performances and contributions by organizing the “Outstanding 

Awards” and “Long Service Awards” on an annual basis. 

CULTURE & ENGAGEMENT - COURAGEOUS AND SINCERITY ACTION

Haitong International drives its corporate spirit by engaging all employees 

and fostering a multi-lingual and multi-cultural identity, as it upholds 

and celebrates the corporate values of “sincerity” and “courage”. HTI 

organizes regular CSR activities and works with different organizations 

such as Helping Hand Hong Kong, British Council, Crossroad Foundation 

for our employees to contribute back to the community. HTI kept 

supporting the social enterprises in Hong Kong in order to promote the 

concept of fair trade to our staff. 

The firm won the 2019 Championship in the “China Investment Bank 

Basketball League” for the second consecutive year with an undefeated 

record. Energetic running teams demonstrated continuous willpower in 

competitions including the “Chinese Enterprise Sports Competition” and 

the “Bloomberg Square Mile Relay”. 

SUSTAINABILITY

Setting the bar in social, environmental and ethical aspects, the firm has 

chosen to operate and grow under the motto of “Sustain to Success”. 

In combination with the Group’s efforts, the HR Department is equally 

driven to apply sustainable methods in its actions and uphold all 

normative ESG standards. 

WHY WE ARE THE BEST EMPLOYER

“With the right strategic transformation and strong leadership, Haitong 

International is capable of scaling up our global talent pool by attracting 

committed and eminent employees to join our company. We consistently 

gather feedback and ideas from our employees and continue to engage 

and nurture them throughout their journeys with our company.”

— Frances Mang, Group Head of Human Resources and Administration

“Haitong International believes the most important asset is people. 

We share a common set of values and beliefs to become respectable 

investment bankers. Haitong international is also a rewarding company 

which not only pays for performance but also encourages employees to 

surpass themselves.”

— Mimi Zhao,Senior Vice President, DCM

“HTI encourages learning and development. It provides a lot of 

opportunities for young talents through its MT program, offers 

employees the opportunities to utilize their skills, and encourages them 

to contribute their ideas and get involved in decision making. HTI also has 

a diversified working environment. We have colleagues from different 

backgrounds and working together towards a shared goal.” 

— Henry An, Senior Vice President, Global Markets Technology
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With operations spanning across Hong Kong, Singapore, Malaysia, mainland 

China and Macau, HKBN Group is a leading integrated telecommunications 

and technology solutions provider. In every corporate acquisition and merger 

that we’ve made including the recent WTT and JOS integration in 2019, our 

predominant goal has been to assemble the very best line-up of elite expertise 

from telecom and technology solutions. We’ve transformed our competitiveness 

and capabilities to create one united, stronger HKBN – ready to address 

emergent challenges and lead the market by our silo-less 1-HKBN 6000 Talents 

across the regions.

At HKBN, we are a diverse group of Talents who share a common belief that 

businesses should play a more significant role in making society better. 

Wherever we operate, in everything we do and in every decision we make, our 

Core Purpose seeks to “Make our Home a Better Place to Live”.

CO-OWNERSHIP SCHEME

Through our unique Co-Ownership scheme, Talents do not only work for the 

Company as “employees”, but they are invited to invest their savings to become 

a “Co-Owner”. All Co-Owners have “skin-in-the-game” in the company, i.e. they 

share substantial returns when HKBN grows but make a loss if we failed to grow.

HKBN Co-Owner and Group CEO

NiQ Lai

Address 

12,14,15,16/F, Trans Asia Centre, 18 Kin Hong Street, Kwai Chung, 

N.T.

8,9,11/F, KITEC, 1 Trademart Drive, Kowloon Bay

Industry

Telecommunication and Technology

Vision

At HKBN, we share a common belief that businesses should 

play a more significant role in making society better. Wherever 

we operate, this common thread links us to embrace “Make our 

Home a Better Place to Live” as HKBN’s core purpose

Head Count

6,000 Employees

Website

www.hkbn.net

HKBN GROUP
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Co-Ownership Plan III Plus has garnered overwhelming participation 

from Talents. Mirroring our purpose-driven objective to create a lasting 

community impact wherever we operate, a majority of the 789 CO3+ Co-

Owners have pledged to donate some of their bonus shares to the HKBN 

Talent Corporate Social Investment Fund.

Shortly after acquiring JOS, we challenged our ‘Beyond-HK’ management 

team to improve their Adjusted Free Cash Flow (“AFF”) contribution to 

the Group. Through our Beyond-HK pain/GAIN Co-Ownership program, 

72 supervisor-and-above level Talents from Singapore, Malaysia, mainland 

China and Macau invested between 2 and 24 months of salary upfront.

Over the past years, Co-Ownership scheme has become the strongest 

interest alignment tool because all Co-Owners aim at the same target, to 

grow the company. Co-Ownership become our culture and is essential in our 

consecutive cultural integrations with newly acquired companies. We now 

have around 930 Co-Owners from our Co-Ownership Plan I, ll and lll Plus 

and Beyond-HK pain/GAIN schemes.

“TALENT-FIRST” CULTURE OVER LIFE-WORK PRIORITY 

ARRANGEMENTS

At HKBN, we prioritize LIFE over work for all our Talents. To achieve this, we 

offer flexibility as part of our benefits to our Talents through the following 

“life & family friendly” initiatives: 

• Shortened daily 7 working hours, as well as monthly half-day off Friday; 

• 1-day Family Care Leave and half-day leave during important festive 

occasions; 

• Birthday Leave and Work Anniversary Leave 

• Option to take time off to pursue a personal goal or dream with our 

“No-pay Sabbatical Leave” (up to 1 year); 

• Optional extra holiday by taking “Bonus Leave”; 

• Extended full-pay Maternity Leave (16 weeks) & Paternity Leave (14 

days); 

• Up to five days of paid Exam Leave annually.

Flexible Work Arrangement

We believe that Talents’ productivity is evaluated based on quantity and 

quality of deliverables, rather than number of work hours, therefore, the 

company offers a wide range of flexible work arrangements: 

• “Flexible Working Hours” and “Mobile Office - work remotely from 

home or elsewhere”; 

• Flexible work arrangements during adverse weather conditions like 

intense cold days, typhoon; or during international sport events or 

tournaments. 

• In response to the COVID-19 pandemic, all HKBN Group back-end and 

office Talents in Hong Kong, Singapore, Malaysia, mainland China and 

Macau were allowed to work from home. We have also prioritized the 

safety of all front-line and core operational Talents with the supply of 

protective necessities like face masks and hand sanitizers.

• Embracing the recent wage subsidy schemes announced by the Hong 

Kong and Macau Governments following the COVID-19 pandemic, the 

company has pledged to pass on all Talent-related payout funds to 

about 3,500 Talents in Hong Kong and Macau, without reducing their 

current salaries and without any reduction to headcount.

• One key result of integration is that we’ve consolidated and alligned 
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Talent benefits. Our ‘newly joined HKBNers’ from WTT and JOS now 

are with more work flexibility and enjoy all the same LIFE-work benefits 

as all Hong Kong based HKBN Talents. We aim to extend our culture 

and Talent practices to them to ensure all new Talents feel welcomed 

as part of one unified HKBN.

Reformed Medical Insurance with Equal Protection 

Believing that medical coverage is a basic safety net entitlement for 

all Talents, we have adopted a pioneering and egalitarian approach to 

implement company-wide equal medical protection for Talents in Hong 

Kong. In 2018, we announced plans to roll out a highly re-balanced medical 

insurance scheme, which will allow Hong Kong based Talents to enjoy 

uniform medical protection regardless of their ranks. Under the new scheme, 

over 1,500 junior level and frontline Talents, which account for over 90% of 

our workforce in Hong Kong, will stand to benefit from enhanced medical 

insurance protection, whilst the top 10% of our management level Talents 

will have the option to personally upgrade coverage at discounted group 

rates.

PURPOSEFUL CAREER JOURNEY

We enable Talents to understand our Core Purpose and key strategies 

via transparent and direct communications. We hold All-Talent townhall 

meeting and monthly management meetings to share latest strategic 

directions and solicit support from all Talents. To help new Talents better 

understand the culture of HKBN after JOS &WTT integrations, we organized 

open house and e-townhall sessions for them to see up close how our Core 

Purpose, values and LIFE-work priority focus are dynamically linked with our 

day-to-day career objectives.

 

Under COVID-19, we believe it is our responsibility to proactively respond 

with a ‘can do’ spirit to help alleviate the economic impact of the crisis, as 

well as work with businesses, communities and vulnerable people in need. 

Starting with offering 1-month service fee waiver for our residential fixed-

services and enterprise customers in Hong Kong, followed by free broadband 

services for 10,000 disadvantaged families, free mobile and remote office 

solutions for our enterprise customers and offering three months of fixed 

contract work experience for 100 fresh graduates. While our relief measures 

are comprehensive, covering the needs of many different groups, the true 

meaning behind our #ToughTimesTogether campaign is that we hope to 

inspire other purpose-driven companies to act, and together make a far 

bigger impact.

“We offer a career rather than a job”

We want Talents to grow with HKBN, not work for HKBN. As such, we offer 

a wide variety of development opportunities for Talents at different level 

or career stage. Our commitment is to ensure that Talents have all the life-

long development opportunities and tools to stay ahead of the game in an 

ever-evolving business and tech environment. We believe that providing 

development opportunity and changing Talents’ lives is not just an “Co-

investment” on Talents, but also another step forward in realizing our core 

purpose to “Make our Home a Better Place to Live” by influencing others 

with a positive social impact.

In short, we institute a wide range of “Talent-first” initiatives to ensure our 

6000-plus Talent force finds happiness, fulfilment and energy from working 

at HKBN.



HR ASIA BEST COMPANIES TO WORK FOR IN ASIA | COMPANY PROFILE | 76

Founded in 1896 and headquartered in London, Knight Frank has 512 offices in 

60 territories and over 19,000 people. Established in Hong Kong in 1972, Knight 

Frank is a leading provider of real estate services in Greater China, with offices in 

Hong Kong, Beijing, Shanghai, Guangzhou, Shenzhen, Macau, and Taipei.

Knight Frank has four global service lines: Residential Sales, Occupier Services & 

Commercial Agency, Capital Markets, and Valuations. Knight Frank builds long-

term relationships and provides personalised, clear and considered advice to its 

clients.

KNIGHT FRANK VALUES

Our brand values are:

Innovative, Committed, Inspirational, Respectful, Collaborative and Enduring.

LIFE AT KNIGHT FRANK

Our Philosophy

Knight Frank believes our biggest asset is our employees and we are always 

looking for Exceptional People to help us grow. Our HR Strategy is to recruit, 

develop and engage the best people in property by giving our people exceptional 

career opportunities.

Chief Executive Officer, Greater China

Piers Brunner

Address 

4/F Shui On Centre, 6-8 Harbour Road, Wanchai, Hong Kong

Industry

Real Estate 

Vision

To be recognised as the advisor of the choice in the global real 

estate world, best placed to engage with occupiers and wealth 

across prime residential and commercial property

Head Count

250 Employees

Website

www.knightfrank.com.hk

KNIGHT FRANK 
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Staff Well-Being

In addition to core staff benefits, a voluntary benefits programme extends 

insurance coverage for employees and their families. This includes top-up 

medical insurance, personal accident insurance, critical illness cover, and a 

senior care protection plan.

For work-life balance, the annual leave entitlement for all employees 

increases according to length of service. Upon reaching every 10 years of 

service, we award employees for their loyalty, commitment, and contribution 

with gifts and extra leaves. We give employees paid Birthday Leave.

With the aim of helping our colleagues to be at their best, both mentally and 

physically, we run “Wellness Week” every year to promote a healthy lifestyle 

amongst our workforce. Activities included green marketplace, a High 

Intensity Interval Training workshop, onsite massage, and fruit distribution. 

We also offer discounted fitness club memberships and free flu vaccination 

to our employees.

Our “Knight Club” comprises committee members from different 

departments, and regularly organises social activities including sports 

events, cooking classes, handicraft workshops, and CSR activities.

Staff Health & Safety

Upon the onset of Covid-19, our senior management team swiftly mobilised 

resources, and implemented policies and procedures to protect our staff 

and clients. Throughout, the leadership has been regularly communicating 

with the shop floor through email and webinars to keep everyone informed 

of actions being taken.

When faced with an acute shortage of surgical masks and disinfectant wipes 

in HK, Knight Frank Indonesia and Malaysia readily helped us to source these 

items for distribution to all employees in HK. 

We have implemented flexible work arrangements including flexible work 

hours, flexible lunchtime, work rosters, and buying more laptops to facilitate 

remote working. Other measures we have taken included stepping up office 

cleaning and disinfection for heightened office hygiene, and guest and 

meeting protocol.

We have extended the annual leave clearance deadline on unused leave 

brought forward from last year. 

Diversity & Inclusion

We are committed to promoting a working culture where everyone is 

respected. Our Respect, Diversity and Inclusion Policy ensures that all of our 

employees, irrespective of age, gender, family status, nationality, disability, 

race and religion, sexual orientation and identity, are protected equally.

LEARNING AT KNIGHT FRANK

Training 

Our comprehensive learning and development courses, both classroom-

based and e-learning, cover a wide range of topics including: new joiner 

induction, technical skills and updates, health and safety, risk and compliance, 

business skills, and management and leadership skills. 
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“Learn & Grow” is a series of topical seminars at which Department Heads 

share their professional and technical knowledge with young surveyors to 

keep them abreast of the latest industry trends and updates, and help them 

prepare for professional exams. 

To nurture talent and equip our people with skills to become our next 

generation of leaders, we sponsor high-potential staff on the Ivey Business 

School’s Accelerating Management Talent (AMT) Programme.

Support for Professional Qualifications

Knight Frank grants study and exam leave, subsidises course fees, and 

reimburses professional body membership subscriptions. 

COLLABORATION AT KNIGHT FRANK

Knight Frank emphasises the importance of collaboration and integration 

across regions, departments and offices. Company-wide team building 

activities are organised on a half-yearly basis to promote collaboration. 

Employees gain business insights about other departments at “Get To 

Know” seminars, during which teams take turns introducing their capability, 

track record, and clients to facilitate cross-selling and collaboration. 

Our web-based “Collaboration and Referral Tracker” provides a firm-wide 

platform for tracking collaboration and referral opportunities. Awards will 

be given on the quarterly and annually basis, to the employee who registers 

the most collaborations and referrals, and who refers the largest piece of 

work billed.

Regionally, APAC conferences held every two years to provide service lines 

from different countries an opportunity to interact and share best practice, 

market intelligence, and business contacts.  

CORPORATE SOCIAL RESPONSIBILITY

Global Programme

Knight Frank’s global “Building Foundations” programme actively 

encourages CSR and giving back to the communities.

This includes a “Day of Giving” once every two years when Knight Frank 

around the world commits to a firm wide charity event. In October 2019, we 

participated a 24-hour Dinghy Race hosted by Hebe Haven Yacht Club to 

raise funds for local charities.

Charity Events

We organise regular CSR activities with NGOs and participate in fund-raising 

events including the Goodman Run and Central Rat Race. 

Environmental Protection

Knight Frank is dedicated to minimising the environmental impact of 

our business. Our Green Committee actively promotes reducing our 

carbon footprint at work and at home. The WWF LOOP and World Green 

Organisation (WGO) GOALS awards recognise Knight Frank’s efforts in 

promoting and supporting environmental protection. 



HR ASIA BEST COMPANIES TO WORK FOR IN ASIA | COMPANY PROFILE | 80

KPMG is a global network of professional firms providing audit, tax and 

advisory services. In 1992, KPMG became the first international accounting 

network to be granted a joint venture license in mainland China. Until now, 

KPMG China operates in 21 cities across China, with around 12,000 partners 

and staff.

“INSPIRE CONFIDENCE AND EMPOWER CHANGE”

Whatever your role in KPMG, we make a positive impact on society through 

the work we do. By staying focused on what really matters and acting as 

stewards for the next generation, we inspire confidence and empower 

change. We operate with this purpose in mind in order to become ‘THE 

CLEAR CHOICE’, for the people, our clients and the public - this is our vision.

‘Our people are extraordinary’, we have a people strategy in place to make 

this happen, involving targets to further enhance strategic recruitment, 

people development and ongoing engagement.

Chairman

Honson To

Address 

8/F, Prince's Building, 10 Chater Rd, Central Hong Kong

Industry

Professional Services

Vision

The clear choice : Our people are extraordinary, Our clients see a 

difference in us

Head Count

12,000 Employees

Website

www.home.kpmg/cn/en/home.html

KPMG CHINA
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CLEAR CHOICE FOR PEOPLE: “OUR PEOPLE ARE EXTRAORDINARY”

For strategic recruitment and people development, we have:

• Tailored development plans by grade/level

• HR software to track the development program

• Balance scorecard performance evaluation system

• Tailor made training for different services

• Global and national mobility programs

• Well-structured and transparent career matrix

• Enabled staff to focus on bringing value to clients by offshoring 

non-client facing work to a shared services center

At KPMG, we understand that the skills, knowledge and capabilities of 

our people are central to our success. That’s why we’re fully committed 

to developing a continuous learning culture. Each of our staff received 

92.1 hours of training in 2017. We also have a well-structured program 

tailored for different service lines to equip them with both the soft and 

technical skill sets necessary for their different milestones. We provide 

global and national mobility programs to allow our staff to experience 

different international working cultures and engagements.

Internal transfers between functions also offer our people the chance to 

work in different business lines in order to broaden their horizons and 

switch their expertise.

COMMUNICATIONS, ENGAGEMENT AND RECOGNITION

• Annual Global People Survey to review and measure people’s 

experience at our firm and take action to improve

• Project Connect – an interactive, efficient and transparent way of 

communication, with a comprehensive Internal Communications 

Policy to nail down channels which staff can use to receive 

information

• People Network (people partners, people business advisors and 

people champions)

• More than 50+ interest groups - organized nearly 1,000 activities

• Recognition programs – Encore, Bravo, Standing Ovation, Best 

Employee of the Year.

• Improved office environments such as Guangzhou, Shanghai, 

Beijing and Hong Kong

We embrace an open communication culture and have a series of 

internal communication channels. Apart from the traditional options like 

sending emails and connecting via phone calls, we have our ‘Hub’ - an 

internal interactive platform, an ‘Ask Chairmen’ forum and ‘Ask Chairmen 

Live’ where colleagues have the chance to direct any questions to the 

Chairmen face to face. Other ways we reach out to our people include 

our weekly wrap up – a weekly firm-wide newsletter, the China portal, 

Pulse TV, People Network and Global People Survey. All of these tools 

are there to ensure that our people are able to communicate with seniors 



HR ASIA BEST COMPANIES TO WORK FOR IN ASIA | COMPANY PROFILE | 83

frequently in terms of their ideas and general feedback. All the input is 

regularly reviewed by the management to ensure that constructive ideas 

are implemented and that people have their say.

Every year, we conduct our Global People Survey, which measures our 

people’s perception regarding how well our leaders engage, enable 

and energize people to demonstrate the desirable behaviors and live 

up to our purpose and vision. It provides the leadership with essential 

information on the drivers of our business performance and employee 

engagement levels. High performers are recognized and rewarded for 

their achievements that are directly linked to our values and purpose 

with awards like the ‘Bravo award’, ‘Standing Ovation’ and ‘Employee of 

the Year’.

Apart from work, we believe that finding time to relax is also fundamental 

to a happy and healthy life. We organize a wide range of activities through 

our myLife program to help our people to find a balance between their 

professional and personal lives. We have 50+ interest groups, apart from 

sports and cultural groups we also have a parents group for working 

parents. The company also organize bigger events like ‘Family Fun 

Days’, where we have a 1-day theme park tour or different family-friendly 

activities for staff and their families. We also have a ‘Flexible Wellness’ 

program for staff whereby they have a fixed lump sum of money which 

they can use to pay for any health or wellness activities, like gym 

membership, etc.

CLEAR CHOICE FOR THE PUBLIC: THE PUBLIC TRUSTS US

To become the clear choice for the public, we invest in the communities 

where we live and work. We have a firm-wide CSR strategy and team. 

Our staff can make meaningful contributions to the community via 

different activities, e.g. we have built four KPMG Hope Schools for 

students affected after the earthquakes in Sichuan.

We also recognize the importance of difference, respect and equality 

as part of our ongoing commitment to inclusion and diversity, we 

actively participate in programs which foster inclusion and diversity like 

International Women’s Day and Global Dignity Day.

KPMG is dedicated to being the Clear Choice. We go to great lengths to 

hire the best talent in the world – this in turn helps us to continually attract 

the best people to our firm. We provide a well-structured professional 

platform for extraordinary, driven, high performing individuals who 

share our passion for excellence and success. 
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Lee Kum Kee was founded in 1888 by Mr. Lee Kum Sheung. With a history 

of 132 years spanning three centuries, today Lee Kum Kee is an international 

household brand specialising in Chinese sauces and condiments, as well 

as “a symbol of quality and trust”. Lee Kum Kee, as a Chinese multinational 

corporation celebrated for quality and trusted by customers, offers over 200 

types of sauce and condiment to over 100 countries and regions worldwide. 

Lee Kum Kee substantiates its core values of Pragmatism, Integrity, Constant 

Entrepreneurship, “Si Li Ji Ren” (Considering Others’ Interests), Benefitting 

the Community and Sharing Fruits of Success—which guide and underpin 

every aspect of its business operations. Lee Kum Kee’s six production bases 

are located in Hong Kong, China, where its headquarters also are, Xinhui, 

Huangpu and Jining, China; Los Angeles, USA; and Kuala Lumpur, Malaysia. 

In a bid to ensure safety and quality from farm to fork, Lee Kum Kee keeps 

a scrupulous eye on every step of the manufacturing process covering raw 

materials, R&D, production, logistics, sales and marketing.

Chairman

Charlie Lee

Address 

2-4, Dai Fat Street, Tai Po Industrial Estate, Hong Kong

Industry

Manufacturing / FMCG

Vision

Where there are people, there is Lee Kum Kee

Head Count

600 Employees (Hong Kong) 

6,000 Employees (Global)

Website

www.lkk.com

LEE KUM KEE
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WE INVEST IN NURTURING TALENT

Lee Kum Kee firmly believes that attracting, developing, motivating and 

retaining talent are pivotal to achieving organizational goals and bringing 

business success. To grow our staff and help them flourish at work, we 

offer regional exposure, learning and development opportunities and 

education subsidies to acquire the knowledge and skills needed. We also 

provide multifaceted leadership training for supervisory and managerial 

staff to groom them for greater responsibilities.

To inject new talent into the company, Lee Kum Kee recruits 

management trainees among local and overseas university graduates 

every year. In addition to coaching by the top management team, the 

comprehensive training programme offers the trainees opportunity for 

overseas attachments and involvement in large-scale corporate events. 

The trainees are able to gain an in-depth understanding of the company 

and build a solid foundation for their future career development.

Lee Kum Kee implements effective people management strategies and 

offers an extensive range of staff benefits, such as insurance, medical 

coverage, maternity and paternity leave, and other family-friendly 

leave arrangements. In addition, multiple individual and team awards 

are available to recognize outstanding performances and celebrate 

remarkable achievements.

WE CARE ABOUT EMPLOYEE WELLBEING

At Lee Kum Kee, everyone is a member of the big family. As happy 

employees make happy customers, we endeavour to enrich the work 

experience and job satisfaction of our staff. Rather than just promoting 

work-life balance, we go the extra mile to help our staff strike a “tri-

balance” between health, family and career. There is a wide range of 

activities on offer for our staff and their family, such as family-friendly 

initiatives, team building programmes and recreational activities, 

including outings, cooking classes, sports competitions, wellness 

activities and many more.

To put the core values of “Si Li Ji Ren” and “Benefitting the Community” 

into practice, Lee Kum Kee encourages its staff to take part in 

volunteering activities and charity events. With alacrity and enthusiasm, 

many Lee Kum Kee staff join forces to help people in need and make the 

community a better place.

Staff at the Hong Kong headquarters enjoy free lunch with a specially 

designed weekly menu featuring Lee Kum Kee’s sauces and condiments. 

Complimentary shuttle bus services between the headquarters and 

major residential areas across the city are also provided.
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Lee Kum Kee understands that its employees are the best brand 

ambassadors. Each member of staff receives a gift pack brimful of Lee 

Kum Kee products at major Chinese festivals so that they may share the 

festive joy with their family and friends. They are also entitled to staff 

discounts on a wide range of Lee Kum Kee products.

WE BUILD EMPLOYEE TRUST

The voices of its staff form an important part of the Lee Kum Kee 

brand. To develop employee trust, Lee Kum Kee organises a two-

day “multisensory” corporate culture trip for new employees to the 

production base in Xinhui, which is the largest of the six, to understand 

Lee Kum Kee’s business, product quality philosophy and corporate 

culture.

Lee Kum Kee attaches great importance to internal communication; 

staff are encouraged to actively share their views and concerns. To 

facilitate transparent and effective communication, a number of internal 

channels are in place such as employee engagement surveys, mass 

communication sessions for staff worldwide, Intranet updates as well as 

corporate publications.

EXCEL THROUGH INNOVATION BEYOND MILLENNIUMS 

“Lee Kum Kee is honoured to be named one of the ‘Best Companies to 

Work for in Asia – Hong Kong’ for the fourth year in a row. As we strive to 

achieve our mission of ‘promoting Chinese culinary culture worldwide’, 

this award is a great recognition of our commitment to driving a high 

performance culture. We will continue to innovate to meet market needs 

and deliver an exceptional work experience to our staff,” said Mr. Derek 

Wu, Executive Vice President – Global Human Resources. In recent 

years, Lee Kum Kee has garnered several employer branding awards 

in recognition of its HR excellence and remarkable performance in 

employee engagement, corporate culture, as well as talent and employer 

branding development.
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LENOVO ASIA PACIFIC

Lenovo, the world’s leading PC company, is focused on delivering smarter 

technology for all by developing innovative technology solutions that create 

and promote a more inclusive, trustworthy and sustainable digital society. 

By designing, engineering and building a portfolio of smart devices and 

infrastructure, Lenovo leads in Intelligent Transformation and aims to enable 

better experiences and opportunities for customers.

Lenovo is driven by a vision that is inherently inclusive – “Smarter Technology 

for All”. We are proud to be cultivating a corporate culture that is dedicated 

to its people, customers, and suppliers by building trust, teamwork, and a 

sense of entrepreneurship. We take pride knowing we do what we say, we do 

what we do and most of all, we continue to wow and inspire our customers 

and employees through innovative technologies and services. We conduct 

regular surveys through our Lenovo Listens program to better understand 

our employees’ challenges, such as their ability to quickly come up with ways 

to solve customers’ issues. This allows us to set clear actions that improve 

overall talent upskilling and empower our employees to deliver high-quality 

innovations and services to customers. 

LENOVO

HR Director, Central Asia Pacific

Bella Chan

Address 

23/F, Lincoln House, Taikoo Place, Quarry Bay, Hong Kong

Industry

Information Technology

Vision

Lenovo’s vision is to bring smarter technology to all, developing 

world-changing technologies that create a more inclusive, 

trustworthy and sustainable digital society. With a globally 

balanced footprint across 180 markets and diversified 

businesses, Lenovo is well positioned to lead in and enable 

Intelligent Transformation, positioning the company for the next 

wave of strong, sustainable growth

Head Count

550 Employees

Website

www.lenovo.com
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We are committed to advancing greater diversity in all its forms across 

Lenovo’s workforce and fostering a sense of belonging with inclusive 

practices. Our talent and succession guidelines outline clear career 

paths and development opportunities for employees seeking to upskill 

themselves. We have best practices that allow all managers to build up 

their talent pipelines, ensure they are leading with change enablement 

and foster a culture that is relatable to all regardless of nationality, race, 

or spirituality. 

TALENT RECOGNITION AND CAREER DEVELOPMENT

We launched the “High Potential Talent Program” which aims to identify 

employees who demonstrate a track record of high performance, 

possess strong leadership characteristics in key business areas and have 

the motivation to take on higher levels of responsibility. Once identified, 

these high performance and high potential (HiPo) individuals undergo 

mentorship from managers who follow a set of guiding principles. They 

communicate excitement about future opportunities and together, 

explore career aspirations while outlining an individual development 

plan. From there, managers continue to track their employees’ progress 

and ensure opportunities for movement are identified and pursued. 

Through this program, we have helped 10% of HiPos develop and move 

into a new role within a year. 

EMPLOYEE BENEFITS

Our focus for this fiscal year is on transformation, diversity, and the 

wellbeing of our employees. The benefit program we have in place covers 

a range of perks such as education subsidies for those pursuing a degree, 

MBA or eMBA and all job-related trainings. We also offer reimbursement 

on specialist healthcare services and fitness gyms, as well as provide 

flexible work arrangements for those with family commitments.  

LENOVO GIVES BACK

Lenovo’s social mission is to empower the underserved and 

underprivileged with technology and opportunities, in diverse 

communities where we operate to improve their way of living. We are 

committed to advancing STEM education programs, increasing access 

to opportunities for diverse populations and empowering employees to 

improve global communities. Love on 31 is our global month of service. 

Throughout the month of May 2019, we engaged local employees in 

giving back to their communities by empowering under resourced 

communities through access to technology and STEM education.

For instance, we partnered with several great organizations to provide 

technical workshops for young students to actualize their dream 

projects, hosted AI boot camps to university students and organized 

coding, maths and micro-bit sessions for seven orphanages for hundreds 

of underprivileged children. 
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TALENT ACQUISITION AND RETENTION 

We expanded our social and digital media presence to share what life is 

like at Lenovo with our wider community. We placed greater investment 

into participating industry events to showcase Lenovo’s culture and 

launched a platform to communicate directly with potential talents 

to give insights into how our employees problem solve and deliver 

innovative solutions to our customers. 
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ABOUT LINK REIT

Link REIT is the first Real Estate Investment Trust listed in Hong Kong and 

now the largest in Asia in terms of market capitalisation. Leveraging on 

strong asset and capital management, and asset enhancement capabilities, 

we manage a diversified portfolio comprising of retail facilities, car parks 

and offices.  Building on our strong foundation since 2005, we set out our 

medium-term target ‘Vision 2025’ to drive a productive portfolio growth by 

capitalising on business opportunities in suitable markets and establishing 

a culture of excellence and creativity.   Our asset portfolio includes 126 

properties in Hong Kong, 5 properties in Mainland China and 1 property in 

Australia. 

WORKPLACE POLICIES AND PRACTICES

We take an active role in defining and communicating up to date workplace 

policies and practices to our employees, with the intention to set clear 

expectations around employees’ behaviours in a transparent and engaging 

manner.  In the latter half of 2019, Hong Kong experienced social unrest 

and the outbreak of COVID 19 where we responded swiftly to safeguard 

business continuity, workplace agility and employee safety. We put in place 

precautionary protocols and measures such as flexible work arrangements 

Director – Human Resources

Phyllis Ng

Address 

20/F, Tower 1, The Quayside, 77 Hoi Bun Rd, Kwun Tong, 

Kowloon, Hong Kong

Industry

Real Estate Investment Management

Vision

To be a world class real estate investor and manager serving and 

improving the lives of those around us

Head Count

1,026 Employees

Website

www.linkreit.com

LINK ASSET MANAGEMENT LTD
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(flexible work hours, remote working technology, work from home 

policy) and travel and health declaration ahead of government schedule 

as our employees’ health and safety is a top priority at Link.

EMPLOYEE BENEFITS

Employees are our most important asset.  We periodically review and 

enhance our employee benefits to ensure that Link remains competitive 

in the marketplace.  Link employees enjoy a range of benefits, including 

but not limiting to comprehensive leave benefits, healthcare plan, life 

insurance, rental reimbursement scheme, car park entry pass, duty 

mileage allowance, mobile phone subsidy and learning & development 

sponsorship.  We have recently introduced family care leave and relaxed 

some family support benefits to enable employees to manage their time 

off with greater flexibility.  

In addition, we incorporated a spectrum of wellness components into our 

agile and future-proof workplace at Link Headquarters at the Quayside.   

Employees enjoy daily fresh fruits, massage chairs, board games, video 

games, exercise equipment where our open office provides a welcoming 

atmosphere.

 

EMPLOYEE ENGAGEMENT

Maintaining employee engagement is of paramount importance to 

Link as we strive to upkeep the wellness of our employees, keeping 

them safe, always engaged, motivated.  We launched Linker’s Panel in 

2020, an employee committee, to encourage employees to brainstorm 

on how the Company could better support its employees, and provide 

practical, ground up feedback to the Leadership Team on a regular basis. 

The panel has been steering a board range of topics such as Wellness, 

Serving the Communities, Townhall Meeting and new Sports Clubs. Our 

24/7 Employee Assistance Hotline is available to employees and their 

immediate families, which has been proven to be useful, especially 

during challenging times. 

 

The Learning and Development (L&D) Advisory Committee was set up 

to advocate and foster learning culture at Link.  A group of passionate 

Learning Champions make up the committee from different departments 

across all levels.   The team has been instrumental in creating learning 

and development interventions with digital learning modules, Lunch 

& Learn series, in-house language sessions, learning videos made by 

different functional expertise to share professional knowledge.

At Link, we conduct pulse survey to gather insights from employees, to 

understand their sentiments and proactively identify improvement areas 

via different engagement channels from time to time.  In addition, we 

revamped our employee exit interview process to learn from departing 

employees on how we can improve.
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EMPLOYER BRANDING

Link’s success is based upon an unwavering commitment to excellence 

in every aspect of our business.  By the same token, we know that we 

cannot go far without our best asset – our people.   Hence, we make 

a conscious effort to instil Link’s culture of excellence into our people 

strategy, from hiring for success, to retaining and development key 

talent for organizational growth toward Vision 2025 and beyond.  We 

strive to bring in talent with the right mix of mindset, experience and 

capabilities to fuel Link’s high performing culture and business growth.  

On a strategic level, we had expanded our C-Suite and Leadership 

bandwidth, and in early 2020 set up Global Headquarters and Regional 

Centres to support business expansion.   

Building a robust, diversified young talent pipeline is an important 

investment for Link’s future success. These efforts will continue to 

shape and deepen Link’s talent bench strength as we expand our global 

footprint. 

To retain and develop our talent, we believe the key lies in creating a 

lifelong learning culture where we groom leaders to be People Developers 

in their respective functions.  Employees at Link are encouraged to take 

ownership of their career development where their managers and leaders 

support them through ongoing feedback, nurturing and coaching along 

with regular performance reviews.  By leveraging a dynamic, multi-

faceted leadership and talent development platform, Link’s investments 

in its employees will prove to bring greater resilience and agility to our 

organization.  By focusing on our strengths and staying committed to 

our vision, we strive to become an Employer of Choice by linking our 

people to a brighter future!

"Link provides a dynamic and supportive working environment by 

providing employees with the fundamentals to succeed and to achieve 

a brighter future."

— Phyllis Ng, Director, Human Resources

"Link has a caring culture that promotes trust and rewards employees’ 

efforts, letting them know that their contribution is meaningful."

— Tim Cheung, Senior Portfolio Manager, Property Management

"Link is a world-class company full of humanity. It offers good work-life 

balance and encourages us to pursue our ambition, driving employees to 

achieve their full potential."

— Frances Lam, Assistant General Manager, Mall Merchandising

 

"Link consistently promotes a people-oriented culture to ensure 

employees pursue personal and professional development through 

lifelong learning."

— Gavin Wu, Management Associates, Finance
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ABOUT LKKHPG

LKK Health Products Group (LKKHPG), established in 1992, is a member of 

the Lee Kum Kee Group, a century-old Hong Kong enterprise. Headquartered 

in Hong Kong, LKKHPG operated a diversified spectrum of businesses, 

including Chinese herbal health products, raw Chinese medicinal materials 

plantation, production and sales of Traditional Chinese Medicine (TCM) 

products, property investment, corporate culture consultancy service, 

happiness consultancy project and venture capital financing for start-ups, 

with nearly 4,000 employees. Over the years, LKKHPG has adhered to the 

unique corporate culture which sustained its business expansion to cover 

not only China but also a number of overseas markets, including Taiwan, 

Malaysia, Thailand, Singapore, the Philippines, the United Kingdom and 

Canada.

 

The Group has always borne in mind its corporate citizenship while 

developing its business. Adhering to the spirit of "Si Li Ji Ren", we strive to 

contribute to society in socially responsible ways, aiming to transform the 

world into a healthier and happier place. The Lee Kum Sheung Center for 

Health and Happiness at the Harvard T.H. Chan School of Public Health was 

established in 2016. Over the years, the Centre has been actively advocating 

and contributing to scientific research on positive health and psychological 

Chairman, Chief Invisible Officer and Chief Happiness Officer

Sammy Lee

Address 

37/F, Infinitus Plaza, 199 Des Voeux, Central Hong Kong

Industry

Conglomerate with major businesses in Traditional Chinese 

Medicinal Services and Property Investment

Vision

LKKHPG boasts unique corporate culture, which consists of 

three core values, namely, "Si Li Ji Ren", meaning "the interest 

of all of us should be considered before taking any actions"; 

Autopilot Leadership Model, a unique management model with 

the objectives of creating a "happy" atmosphare in the Company 

to unleash staff's potential; and lastly the spirit of Constant 

Entrepreneurship to always encourage innovations and scaling 

new heights. The distinctive corporate culture of LKKHPG 

provides a solid foundation for sustainable development and 

enables the comapny to constantly forge ahead and expand into 

new frontiers

Head Count

4,000+ Employees

Website

www.lkkhpg.com

LKK HEALTH PRODUCTS 
GROUP LTD
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well-being, which aims to help improve the quality of life and health of 

people worldwide. Infinitus as a member of the Group, has also carried 

out various charity programs including the “Si Li Ji Ren Education Dream 

Support Programme”, “Infinitus World Walking Day”, “Infinitus Happy 

Football Programme” and made accumulated donations worth over 

RMB 250 million.

LIVE OUT OUR UNIQUE CORPORATE CULTURE 

LKKHPG boasts unique corporate culture, which consists of the 

core values "Si Li Ji Ren", Autopilot Leadership Model and Constant 

Entrepreneurship, enabling it to constantly forge ahead and build 

a positive reputation among stakeholders, including consumers, 

government, business partners, and employees.

“Si Li Ji Ren” is the cultural gene of the century-old Lee Kum Kee and 

the core values of LKKHPG. It means “the interest of all of us should be 

considered before taking any actions”.

The Autopilot Leadership Model is a unique management model initiated 

by LKKHPG with the objectives of creating a "happy" atmosphere in the 

Company to unleash the staff’s potential, so as to attract more talents 

and guarantee the long-term success of the Company.

Constant Entrepreneurship advocates seizing opportunities for 

innovations and breakthroughs. LKKHPG has inherited and enriched 

the spirit by encouraging innovations and scaling new heights. With 

this spirit, the Group has maintained steady and sustainable business 

growth, overcoming many challenges to reaffirm its leading position in 

the industry and continuously pursue new aspirations.

EXCEPTIONAL WORKPLACE & BALANCE OF HEALTH, FAMILY AND 

WORK 

Employees are real people with life would have its own natural rhythm, 

where we could pursue hobbies, and spend time with family while the 

business would advance simultaneously. As such, we are committed 

to promoting a liberating working environment and "Three Balances" 

(Health, Family and Work).

• Free access to fitness, snack and beverage machine in office area

• Regular outdoor and indoor recreation activities throughout the 

year for employees

• Voluntary activities like Blood Donation, Book Donation, Outdoor 

Enjoyment with the Elderly

• Personalized commercial insurance plans for employees and their 

families

• Health Maintenance Exercises
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BUILD A TRUST-BASED TEAM WITH GREAT PASSION AND HIGH 

ENGAGEMENT

'People' is the most important asset. By creating a cooperative 

community, generating a productive atmosphere, and providing the 

right resources, employees will have a sense of trust of the company and 

its leadership, demonstrating great passion and engagement.

• To identify and practice employer value proposition and promote 

human resource management

• Well-designed policies as a solid ground to encourage employees' 

loyalty, positive behaviors and job achievement

• Practical and self-developed E-platforms to support agile feedback 

and the culture of Appreciating Differences

• Reset employee engagement survey systems and upgraded 

E-platforms to support business units' specific request

UNLEASH THE POWER OF PEOPLE 

LKKHPG always makes the best use of talent schemes to stimulate and 

inspire employees to reach their full potential, which includes:

• Talent Identification

"Cultural Fit > Capability" is incorporated into our assessment 

tool to make sure this philosophy applies in talent acquisition and 

retention. "Corporate Culture Behavior" is also introduced and 

integrated into Performance Management to make sure talents' 

culture fit.

• Learn, Practice and Coach

Everyone is encouraged to be a learner as well as a teacher – 

learners and teachers as a whole, forms a bank that continuously 

accumulates knowledge, skills and experience to boost development 

and inheritance.

• Learning & Development 

Regular learning and sharing sessions as well as training courses on 

different topics help employees to improve their problem-solving 

skills and learn about external best practices. Tailor-made IDP 

supports the development needs of different types of talents, in 

order to motivate their potential.

• Talent Review 

We make comprehensive talent review to build strong connection 

with talent programs. High-performers, High-potentials, Top-

potentials and Successor of critical positions will have their own 

development scheme supported by own resources pool.
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Melco Resorts & Entertainment Limited (Melco) is a developer, owner and 

operator of casino gaming and entertainment casino resort facilities, with 

an expanding international presence. Established in 2004 and listed on the 

NASDAQ in 2006, Melco today employs over 23,000 people and operates 

in three different regions – Macau, the Philippines and Cyprus – with a vision 

for global growth.

Important drivers of success are our people and our culture. Together, 

they create the highest-quality guest experiences in our resorts. We are 

committed to being an employer that people choose to work for and to stay 

with. It is our Chairman & CEO’s belief that if we care for our colleagues, they 

will take care of our guests.

We compete on culture as the differentiator. To achieve employee attraction 

and retention, Melco competes on:

A. Pride in the organization’s reputation and success; and a culture of 

excellence;

B. Career opportunities; 

C. Work environment where people feel valued, cared for and recognized 

for their performance 

MELCO RESORTS & 
ENTERTAINMENT
Chief Executive Officer

Lawrence Ho

Address 

36/F The Centrium, 60 Wyndham Road, Central, Hong Kong

Industry

Hospitality

Head Count

> 20,000 Employees

Website

www.melco-resorts.com



Melco Volunteer Team
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PRIDE IN THE ORGANIZATION AND A CULTURE OF EXCELLENCE

Our culture of excellence is what differentiates us, and our colleagues’ 

perspectives and ideas help improve what we do and how we do it. 

Our highly structured training system and its related programs are 

established to both empower our colleagues in developing their careers, 

and provide the cornerstone of our genuine, memorable and first-class 

service standards. Through the dedication of our colleagues, Melco 

attained a record-breaking 107 stars in the 2020 Forbes Travel Guide 

(FTG), and we were honored with ten Michelin stars from the Michelin 

Guide Hong Kong Macau 2020 for six signature restaurants.

CAREER OPPORTUNITIES

Melco colleagues find more than just a “job” at Melco, they are also 

offered career development and opportunities.

Internal Career Opportunities

Melco promotes career development through opportunities in-house. 

Since opening our first resort, more than 27,800 colleagues have been 

promoted or transferred internally to other departments or resorts. 

This is largely made possible by our policy that mandates vacancies be 

internally posted, and where qualifications are equal, priority be given 

to the internal candidate. Our hiring philosophy, “Hire attitude, potential 

and image; train on skills” further facilitates cross-functional career 

paths by placing confidence in transferrable traits rather than prior job 

experience.

Foundation Acceleration Program (FAP)

FAP is designed to enhance our colleagues’ understanding of business 

perspectives beyond their own jobs. It can be short/long-term 

assignments, or a glimpse into areas or skills outside of their normal jobs.  

Women at Melco

Over the years, we have focused our efforts to increase gender equality 

at all levels of the Company. We are proud of the female leadership in our 

Boards and among our senior executives:

• 9 female directors across our Boards

• 31% of the Corporate Executive Committee 

• 38% of senior leadership 

• 40% of general management

Our ‘Best I Can Be’ message empowers women to embrace life’s choices 

to bring out the best in themselves.

• Women’s Forum

 In March 2019, we hosted the Melco Women’s Forum, inviting 

a panel of inspirational and influential female guests from 

around the world to speak in Macau to over 600 colleagues 

and members of the community. The stellar speakers lineup 

included Malaysia’s first female professional Mixed Martial Arts 

fighter who was voted one of TIME Magazine’s Next Generation 

Leaders and Chairman and CEO of Miss World Organization.  

 

Internal Career Hallway in Heart-of-House
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• Best Mom Award

 Melco co-hosted the Best Mom Award in August 2019 to celebrate 

the virtues of women, pay tribute to maternal love and promote 

positive family values, and to provide a platform for showing 

gratitude and appreciation. 

WORK ENVIRONMENT – VALUED AND CARED FOR 

Summer Fun Nights 

Melco welcomed more than 4,000 colleagues and their families and 

friends to Studio City for the 2019 Summer Fun Night event. Extending 

invites to family members aligns with Melco’s values, which recognize 

family as an important part of our colleagues’ lives. Attendees were 

treated to food and entertainment attractions across the resort, 

including the outdoor and indoor pools, Batman Dark Flight, and the 

world's highest, figure-eight Ferris wheel, the Golden Reel. 

In Your Shoes

This program enables our management team to experience ‘A Day in 

the Life of’ frontline colleagues. Participants were able to advance their 

understanding of frontline roles in areas such as Housekeeping and F&B, 

experience first-hand the day-to-day complications faced by colleagues, 

and gain insights that will boost team spirit and help them devise and 

implement practical solutions. To date, 64 management colleagues have 

taken part in the program with seven ‘In Your Shoes’ sessions held across 

Melco’s resorts in Macau. 

 

Heart-of-House 

As a provider of premium luxury service, we also invest in the design of 

our “Heart-of-House,” what is traditionally called the “back of house.” We 

call it “Heart-of-House” as it is analogous to how the heart is essential, 

our colleagues are vital to our success. 

 

Family-friendly Workplace

Melco is the industry leader when it comes to providing a family-friendly 

workplace. In Macau where childcare is both expensive and scarce, we 

are the first and only operator with plans to establish an in-house nursery 

for the children of our colleagues. We are also the first gaming operator 

in Macau to provide fully-equipped lactation rooms across our global 

operations for nursing mothers at work.

Volunteerism

Melco is very proud of and inspired by our colleagues’ dedication to 

giving back through volunteerism. Inspired by our colleagues’ passion to 

serve, Melco expresses our gratitude to our volunteers through various 

programs, including Volunteer Recognition Events. 134,913 colleague 

participants have contributed to our global community engagement 

activities since 2007.

Hardship Assistance

In situations when our colleagues face extraordinary circumstances (e.g. 

medical or natural disaster), Melco as well as personal donations from 

fellow colleagues and the Chairman & CEO help alleviate hardships. In 

extreme cases, our Chairman & CEO have stepped in to personally assist.

“Best Mom” 2019 award Colleague Lounge
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Mundipharma Hong Kong entered the Hong Kong market in 2012, and is a 

fast-growing, specialty pharmaceutical company, dedicated to bringing 

innovative treatment options to patients with moderate to severe pain and 

debilitating diseases, continually expanding our fields of expertise across 

areas such as severe pain management, oncology, respiratory disease, anti-

emetic and consumer healthcare.

“BRING MORE TO LIFE”

“Bring more to life” is our mission. Mundipharma aims to alleviate the 

suffering of patients with cancer and non-cancer pain and to substantially 

improve their quality of life.

General Manager, Hong Kong & Macau

Anny Lau

Address 

Units 801B-802A, 8/F, Tower B, Manulife Financial Centre, 

223-231 Wai Yip Street, Kwun Tong, Kowloon, Hong Kong

Industry

Pharmaceuticals

Vision

To be one of the leading Pain Management, Cancer Supportive 

Care, Respiratory, Antiseptic, and Consumer Healthcare 

companies in the world, spearheaded by our operations in 

the Emerging Markets. We are a specialty pharmaceutical 

company with a balanced portfolio of complimentary 

pharmaceutical products

Website

www.mundipharma.hk

MUNDIPHARMA 
(HONG KONG) LTD
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CULTURE

People are our key asset. Driving our growth is the untiring commitment 

to excellence of our people. Our people embodies the wealth of 

knowledge, innovation and passion that define Mundipharma’s brand 

culture.

We are committed to four core values:

1.  Empowering leadership – to lead self and others, and strive to be a 

role model

2.  Performance Driven – to achieve and exceed performance by 

setting and achieving high standards of performance

3.  Alignment – be customer focus, to identify and solve challenges for 

internal and external stakeholders

4.  Accountability – to act ethically, fairly and openly

OUR KEY ASSET: PEOPLE

Mundipharma has no hesitation to strive for continuous excellence in 

making this company a great place for people to work. We advocate cross 

functional collaboration and encourage our colleagues to contribute 

innovative ideas that leads to the success of the programs and initiatives. 

Promote from within is our philosophy. Through continuous learning, 

our people are able to sharpen their skills, update and refresh product 

knowledge.

LEARNING AND DEVELOPMENT

We nurture MHKers from their date of joining. Besides the structured 

orientation programs and mandatory trainings which include product 

knowledge training and compliance courses, our eLearning platform 

Learn@MP provides e-learning modules that MHKers can enroll and 

learn at their own pace. It also provides flexibility to people managers 

in enrolling suitable courses for their team members in a user-friendly 

environment.
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TEAM ENGAGEMENT & COMMUNICATION

During the regular monthly meeting with all staff, we provide business 

update and relevant trainings delivered by different functions to ensure 

our staff are well informed of the company progress and be educated 

of our products and practices. To enhance engagement, excitement 

and communication between staff, sessions such as pop quiz or“know 

your people”where colleagues across different functions will take turn 

to introduce themselves on a personal level. To recognize our colleagues 

for going extra mile, we encourage everyone to nominate across the 

team for the “Thank You Award”which the contribution will be in line 

with our core values. Disregard of the pandemic, we run the meetings 

regularly either through face to face or virtual.

During our Greater China POA meeting, our colleagues had limited 

time to prepare and rehearse for the performance. However, it was well 

received by the audiences which the teamwork, communication and 

dedication was well applauded.

CORPORATE SOCIAL RESPONSIBILITY

Mundipharma engages in various CSR initiatives. In view of the Covid-19 

outbreak, we support organizations such as Society for Community 

Organization and HK Academy of Nursing. 

STRIVE FOR EXCELLENCE

Moving forward, Mundipharma will continue to explore ways and avenues 

to support our patients and consumers.
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ABOUT NESTLÉ HONG KONG

As early as the 19th century, Nestlé introduced high-quality products to 

Hong Kong and imported through different trade channels. Among them, 

"Eagle’ brand condensed milk" is the first registered trademark in Hong Kong 

granted in 1874. For over than 140 years, the product has accompanied and 

witnessed generations of Hong Kong people.

Today, Nestlé Hong Kong has more than 1,000 employees and it is one of the 

leading food and beverage companies in Hong Kong. Our diversified range of 

businesses include dairy products, yogurt products, cereal breakfasts, baby 

and toddler food, coffee, bottled and canned beverage, confectionery, ice 

cream and chilled desserts, soya products, culinary, petcare and healthcare 

nutrition products, etc. , the wide range of products provides consumer 

options for nutrition, healthy and safe products with high quality.

General Manager

May Chung

Address 

18 Wang Lok Street, Yuen Long Industrial Estate, NT, Hong Kong

Industry

FMCG

Vision

Nestlé is the world's leading nutrition, health and wellness 

company. Our mission of "Good Food, Good Life" is to provide 

consumers with the best tasting, most nutrition choices in a wide 

range of food and beverage categories and eating occasions, 

from morning to night and throughout every life stage

Head Count

1,063 Employees

Website

www.nestle.com.hk

NESTLE HONG KONG 
LIMITED
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CULTURE BUILT ON RESPECT

Nestlé has built a culture based on respect and creating a climate of 

mutual trust and open dialogue where the voice of the employee is 

heard. We:

Respect for ourselves.

Respect for ourselves. Respect starts with each of us, with self-respect 

and being true to ourselves, then acting with integrity, fairness and 

authenticity.

Respect for others.

Respect for the people around us and all those we interact with creates 

a climate of mutual trust. This is about taking pride in living up to what 

we promise. It is   about quality in our products, our brands and in 

everything we do.

Respect for diversity. 

Respect for other ways of thinking, other cultures, and all facets of 

society requires openness and inclusiveness in all our interactions both 

inside and outside our company. 

Respect for the future.

Respect for the world’s future and the generations who follow us 

compels us to act with responsibility and courage, even when difficult. 

THE FIVE WAYS WE LIVE OUR VALUES

We serve with passion.

We work resourcefully and tirelessly to understand the needs of people 

across the world and then serve those needs with passion. Success in 

winning hearts and minds requires quality in everything we do, with a 

spirit of excellence and ownership.

We build for the long term.

We believe that true success is measured over time. Trust in our 

company, products, services and brands can only be built consistently 

step by step. This is why we take decisions with a long term view, while 

ensuring we meet our commitments today.

We are inspired to innovate.

We embrace the diverse and fast changing world as a source of endless 

challenge, inspiration, and new possibilities. We listen and learn with 

curiosity and openness, then apply creative thinking, leading edge 

science and technology, and open collaboration to turn insight into 

action.

We always strive to do better.

We never stop challenging ourselves no matter how successful we may 

be because we know we can always do better. This dynamic spirit keeps 

us continuously improving in pursuit of our purpose.

We grow and succeed together.

We achieve far more together than we can alone. By collaborating with 

colleagues and partners, diverse in cultures and ways of thinking, we 

grow as individuals, as teams, and as a company, and help others grow 

with us.
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SAFE AND HEALTH WORKING ENVIRONMENT

At Nestlé, we believe that our people are at the centre of everything we 

do. Offering them good working conditions and helping them to stay 

safe, healthy and engaged are top priorities.

For this reason, we have developed the Nestlé Frameworks for Employee 

Nutrition, Health and Wellness (NHW) since 2015. The Framework help 

to structure and focus existing efforts and promoted best practices, and 

guide future developments in the market.

To enhance NHW knowledge & care for employee health through the 

implementation of Wellness seminars on nutrition; organize physical 

sport & wellness, support employees to participate in gym centers 

monthly, Yoga classes etc.

Nestlé have created a working environment that enhance individual 

responsibility, opportunity for development and empowerment. 

For Nestlé, safety requirements are non-negotiable. We devote 

all the necessary attention to protect our employees and supplier’ 

staff, contractors and any other people involved with the company 

by communicating and educating about safety through behavioral 

approach.

DIVERSITY & INCLUSION

It is one of the approaches that we bring our purpose – enhancing quality 

of life and contributing to a healthier future – and our values, rooted in 

respect, to life.

We aim to cultivate a workplace culture that generates equal 

opportunities for everyone and where people treat with respect. We 

appreciate the diversity in; gender, origin, nationality, religion, age etc.  

Nestlé Hong Kong has staff with 18 nationalities with diverse religions. 

The proportion of female diversity in middle & senior management is 

63%. 

CREATING SHARED VALUE AND CORPORATE SOCIAL 

RESPONSIBILITIES

Creating shared value is an integral part of Nestlé's business 

development. It includes compliance, sustainability and the common 

values of optimizing social and shareholder performance in core 

business areas including nutrition, water management and agricultural 

community development.

In Hong Kong, Nestlé is committed to giving back to the community while 

developing its business. Nestlé Hong Kong contributes to community 

and spread love and positive energy to those in needs by engaging in 

volunteer activities for deprived families, persons with disabilities in 

sheltered workshops, elderly etc., as well as major events in Hong Kong. 

In addition, Nestlé Hong Kong also actively engage in the community 

and embraces the spirit of charity donation to help the community in 

need by providing donations and sponsorships.

With the foundation of Company Culture & Values, our people are 

respected and recognized for their contribution. Many employees 

consider the Company as their second family. At Nestlé Hong Kong, 27% 

of employees have worked over 10 years. 

TRANSFORMING HR 

To deliver on our People 2020 strategy, we need to Transform HR 

through an optimized Hire to Retire flow and innovative technologies.

By delivering more efficient and effective customer-centric HR solutions, 

we will be better enabled to attract, engage, develop and reward the 

best people.

This will help us meet our future human capital needs as a high-

performing company.
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New World Development Company Limited (NWD), a premium brand 

infused with a unique personality defined by The Artisanal Movement, was 

founded in 1970 and publicly listed in Hong Kong in 1972. Its core business 

areas include property development, property investment, roads, aviation, 

construction and insurance, with operations in Greater China, especially in 

the Greater Bay Area.

The Artisanal Movement is a cultural vision that guides every aspect of 

our businesses. Its goal is to rekindle the artisan spirit in everyone and, in 

this age of machines and automation, to celebrate the human values of 

craftsmanship, heritage and imagination through our projects.

As our business evolves in step with society, we are committed to bring 

a new dimension to this vision by continuing to innovate and, at the same 

time, unlock the potential for our shareholders and stakeholders through the 

inclusive concept of Creating Shared Value (CSV).

NWD, as an industry leader in Asia, is striving through CSV to create a win-

win situation that benefits both corporations and society.

Executive Vice-Chairman and Chief Executive Officer

Adrian Cheng

Address 

29/F, New World Tower 1, 18 Queen's Road Central, Hong Kong

Industry

Property Development

Vision

To build a better society through innovation and sustainable 

growth

Head Count

500 Employees

Website

www.nwd.com.hk

NEW WORLD DEVELOPMENT 
COMPANY LIMITED
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CSV ENGAGEMENT

NWD staff have actively participated in initiatives for communities 

with social needs. In the midst of the COVID-19 outbreak, and with 

the support of staff and volunteers from different departments, the 

Company donated protective materials to beneficiaries for whom access 

to these materials is a challenge.

Our community of employees is one of NWD’s most valuable assets, and 

the physical and mental wellbeing of our staff is a key priority. Early on in 

the coronavirus outbreak, NWD was the first Hong Kong-listed company 

to announce flexible working arrangements in Hong Kong and the PRC. 

The work from home policy relieved pressure on staff whose children 

had been at home since early February because of the suspension of 

classes. It also reduced social contact, protecting both staff and other 

people. Protection packs, consisting of surgical masks, hand sanitizers 

and antiseptic wipes, were distributed to staff at a time when there was 

a shortage of protective materials.

NWD is also keen to nurture and promote an entrepreneurial spirit 

within the organization. Run for Good, an employee start-up established 

with support from the Company, aims to connect people through 

sports events. It promotes the importance of sports and exercise, as 

well as raises the public’s awareness of local athletes. Run for Good, 

a best-practice initiative where talent grooming meets CSV, was born 

out of an internal talent development programme which aims to hone 

entrepreneurial skills among our staff, 

The Group’s sustainable community programme, New World Springboard, 

offers long-term support to under-resourced communities, enabling 

them to unleash their full potential and preparing them to become a new 

force in building a better society. The programme encourages young 

people to adopt a positive attitude to life and to learn how to embrace 

challenges with an indomitable spirit. Staff support the programme by 

becoming mentors, giving young people valuable advice on different 

aspects of life. This not only has a positive impact on younger people but 

also provides personal satisfaction for staff mentors.

Education Sponsorship for Employees’ Children was launched to recognize 

the outstanding academic and extra-curricular accomplishments of 

employees’ children. It nurtures youth development and encourages 

children with potential to further their education. Educational assistance 

is provided for 2 to 3 consecutive years to Primary, Secondary and 

University students. Students are also offered places in summer schools, 

internships and overseas exchange opportunities. The scheme relieves 

the financial burden of staff in need, and also creates academic and 

career development opportunities for employees’ children, building 

potential talent pipelines for society.

By engaging staff in the Company’s CSV initiatives and tying business 

success to social progress, our staff feel proud to be able to contribute 

to the good of our society.

Together we create, we are artisans, we are CSV.
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PRUDENTIAL HONG KONG: OUR PEOPLE

We are passionate about our people and hire only the best. Prudential 

people always ask, “What’s Next?” and deliver things first in the market. 

We've become number one in Asia by being true to our four core values:

• Care

• Collaborate

• Innovate

• Deliver

Our journey is shaped by a purpose-led strategy and a vision for tomorrow. 

We hire and nurture exceptional people to help sustain Prudential as the 

most trusted, loved and successful insurance brand. So, what do they get 

in return?

Prudential Hong Kong Ver 2 Logo Lockup
19 November 2015

Chief Human Resources Officer

Kerry Rooks

Address 

59/F, One Island East, Quarry Bay, Hong Kong

Industry

Insurance

Purpose

We help people make the most out of their lives

Head Count

1,381 Employees

Website

www.prudential.com.hk

PRUDENTIAL HONG KONG 
LIMITED
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A team that enables excellence

We value people’s best self as well as their best work. So, we enable both. 

Our open, inclusive environment drives collaboration and innovation. 

Together, we deliver industry-leading solutions while making a positive 

impact on the lives of everyone our business touches, inside Prudential 

and beyond.

A culture that lets people perform and grow

Peak performance unlocks growth and opportunity – for us and for our 

employees. Bright, energetic professionals drive our strategy – when we 

grow so do they. Here, people can be at their best, for the customers, for 

our business, for the community and for themselves.

A vision for tomorrow

The future demands vision. Prudential is the best place where people 

can bring theirs to life. Prudential people embrace disruption, lean into 

change and thrive with ambiguity. As we develop new ways of thinking 

and doing, our people can stretch themselves further. And so, shall we.

 

 

 

 

 

 

Career Opportunities

We know that exceptional people need the right environment to deliver 

exceptional results. A career with Prudential is challenging yet exciting 

– enabling people to rise to the occasion and to make a real difference. 

Learning and Development

We want people to build new knowledge and skills to help them succeed 

in their current roles and advance their careers. So, throughout the year, 

we offer a variety of workshops, activities and experiences designed to 

enhance their skills and capabilities.  We also support ongoing professional 

examinations and subsidize relevant Professional Memberships. We 

value the minds of our young leaders, and are committed to nurturing 

talent in the early years. Therefore, we offer graduate programs across 

the organization.  These include PROUD, our Professional Underwriting 

Development Program, our Customer Service Development Program, 

and our highly regarded Finance and Actuarial early careers program.

A rewarding experience

We want Prudential to be a place that people love coming to work 

and where they can reach their full potential. At the heart of this is our 

promise to build a rewarding culture. We have created an environment 

which integrates work and life in a way that works for our people our 

customers. Find out more in the following ‘Rewards’ section.
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REWARDS

People matter:

• Pay for performance: Our reward strategy is designed to enable 

peak performance. Our pay for performance philosophy recognizes 

and rewards high-performing people – supporting Prudential’s 

strategic goals, team performances and employee development.  

Our annual incentive bonus rewards people’s achievements and 

their contributions to the Prudential’s business success. 

• PRUshareplus: PRUshareplus, a share plan for our employees, 

giving them the opportunity to invest in Prudential and share a part 

of the results we build together.

• Birthday Leave: People at Prudential enjoy a day off on their 

birthdays – letting them experience the special occasion in the 

company of their loved ones. 

• Wellness leave: We deeply care about the best self and the best 

work of our people. That’s why, the wellbeing of our employees is a 

key priority for us. We offer wellness leave to employees who need 

time off to undergo a medical check-up or to participate in other 

wellness-related activities.

• Wellness programs: Prudential enables people to bring their best 

self to work. Through a diverse range of programs, we will support 

our employees in multiple dimensions – covering their physical, 

emotional, financial, social and intellectual wellness.

Employees’ family matters:

• Medical care: We offer a comprehensive medical coverage to 

employees and their eligible family members – including spouse, 

children or partners. We also offer preferential rates on outpatient 

doctor visits by employees’ parents and parents-in-law.

• Marriage leave: When someone starts one of the most important 

new chapters of his/her life, we want to help make it special. Our 

employees are eligible for marriage leave. They can also expect a 

congratulatory gift from the company.

• Enhanced maternity and paternity leave: We don’t just comply with 

the Hong Kong Government’s stipulated maternity and paternity 

leave benefits, our employees also enjoy enhanced leave benefits. 

This means our people get to spend more time with their newborns.

• Pro-family leave: Employees can utilize pro-family leave to attend 

to critical or important family matters.

Employees’ health matters:

• PRU+YOU Flexiben: With Prudential, employee benefits are 

not dictated by us, they are chosen by them. Flexible Dollars 

are allocated to them as part of Prudential’s PRU+YOU Flexiben 

program. That way, people can personalize the right level of benefits 

for them and their eligible family members. From risk protection 

like life insurance, critical illness; to health and well-being benefits 

including medical insurance, dental, health check-up, vision and 

family care – we ensure that employees can access the right mix of 

care and support they need, both at home and at work.
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PVH is one of the most admired fashion and lifestyle companies in the world. 

We power brands that drive FASHION FORWARD – for good. Our brand 

portfolio includes the iconic CALVIN KLEIN, TOMMY HILFIGER, Van Heusen, 

IZOD, ARROW, Warner’s, Olga and Geoffrey Beene brands, as well as the digital-

centric True&Co. intimates brand. We market a variety of goods under these and 

other nationally and internationally known owned and licensed brands. PVH has 

over 40,000 associates operating in over 40 countries and $9.9 billion in annual 

revenues. That's the Power of Us. That’s the Power of PVH.

 

OUR CORE VALUES

Even as PVH grows, we continue to operate as a family with our foundation 

based on our core values. We live our values and put them into action.

We’ve adopted key phrases that are meant to do more than inspire, they drive 

our conduct and interaction with one another:

• INDIVIDUALITY – Be You

• PARTNERSHIP - Work together

• PASSION - Inspire and innovate

• INTEGRITY - Do the right thing

• ACCOUNTABILITY - Own it

Regional President

Tom Chu

Address 

19/F, Two Harbourfront, 22 Tak Fung Street, Hunghom, Kowloon, 

Hong Kong 

Industry

Apparel/Retail

Vision

To be the most admired fashion and lifestyle company in the 

world

Head Count

630 Employees (Office & Retail)

Website

www.pvh.com

PVH ASIA LIMITED
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Corporate Responsibility

Forward Fashion is our strategy to transform how clothes are made and 

(re)used, and the actions we are taking to move our business and the 

fashion industry towards a more innovative and responsible future. We 

do this because resources are limited and, for us, human rights are non-

negotiable.

Forward Fashion has three strategic focus areas which guide our 

activities and drive impact across our business.

ZERO – Reduced Negative Impacts to ZERO

100% - Increase Positive Impacts to 100%

1M+ - Improve 1M+ lives across our value chain 

Learning & Development

We believe that our people are the key to our future success. We are 

committed to investing in talent, developing our people and expanding 

their career development opportunities. PVH University is our global 

platform, offering impactful and engaging courses in person and online 

across a wide range of topics. Our courses are categorized under different 

academies: Leadership, Retail, Professional and Inclusion & Diversity. In 

2019, we also launched our new learning management system - Workday 

Learning, to both office and retail associates, providing a unique and on-

demand learning experience.

Inclusion & Diversity

PVH is dedicated to putting people first, with inclusion and diversity at 

the center of how the company does business.  We are committed to 

strengthening our culture and creating an inclusive environment where 

every individual is valued. We believe in investing in our associates to 

support them in reaching their full potential and ensuring they can bring 

their whole selves to work. Our Inclusion & Diversity (I&D) Team does 

this through offering courses under the I&D Academy through PVH 

University and supporting our Business Resource Groups. We are also a 

founding member of “PRIDE in FASHION”, a collaboration of companies 

in Hong Kong supporting LGBTQ+ causes in the apparel industry.

 

Compensation and Benefits 

At PVH, we understand that the success of our organization is directly 

related to our hardworking and dedicated associates who contribute 

their time and talents to help make our Company the success it is. That 

is why we are committed to providing a competitive and comprehensive 

benefits program that offers the protection, peace of mind and flexibility 

designed to support our associates – both at home and at work. While 

benefits may vary by region, our program is based on three important 

pillars:
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Positive Work Environments

We pride ourselves on being a great company to work for. We believe 

in creating positive work environments, which leads to a happier, more 

fulfilled, and more effective associate base. To this extent, PVH offers:

• A competitive number of paid holidays

• Parental leave 

• Community service volunteer opportunities

• Remote working arrangements

• Flexible work schedules

Maintaining Health & Wellness

PVH is committed to the health and wellness of our associates. Our 

benefits include:

• Medical insurance

• Dental insurance

• Life insurance

• Domestic Partner benefits

• Employee Assistance Program

• Corporate Wellness Allowance

• Retirement/Pension Program 

Additional Perks

We strive to offer our associates an array of benefits that include:

• Discounts on our clothing brands

• Negotiated discounts with local businesses

• Associate referral bonus programs

• College scholarships for children of associates 

• Educational assistance programs

• Various rewards and recognitions programs

• Workplace offerings - healthy snacks & fruits, Lunch & Learn 

sessions

Communicating Our Vision

Making sure all associates understand our business strategy and the 

role they play within it is critical to achieving our goals. That’s why 

we have a year-long communication plan focused solely on sharing 

business updates with our associates in a simplified manner everyone 

can understand and get behind. 

This plan includes talking to associates about our strategic priorities 

through quarterly video presentations or virtualization of Town Hall, in 

which an update on progress towards our goals is provided. We will also 

share quarterly financial results and progress on our strategic priorities, 

with a personalized email sent out across the organization. In addition, 

we have the real-time, mobile news app Insider, our intranet called 

Thread, and our weekly Snapshot newsletter. Information is emailed 

to all associates, highlighting happenings across PVH, with the content 

being tied back to our strategic priorities. 

Our business strategy isn’t all top down and communication is not just 

one-way. Rather, we encourage associates to ask questions and share 

feedback on our priorities and progress. Leaders regularly take candid 

questions from associates and proactively seek feedback from their 

teams. We empower our associates to play an active role in developing 

innovative products, approaches and plans to ensure the consumer 

experience is the best it can be. That’s what makes the business of PVH 

so unique. Our focus on individuality means associates can bring to their 

work with own personalities and perspectives. Our goal is not to be a 

large, faceless corporation, but rather a family of individuals with diverse 

experiences and characteristics working towards a common goal.

Awards and Recognition

PVH has received a number of awards and recognitions over the 

years. We are particularly proud of the accolades which highlight our 

commitment to being an employer of choice. Here is a sample of awards 

won the past two years: 

2019 & 2020 Recognition

• PVH recognized on Fortune magazine’s The World’s Most Admired Companies 

List

• PVH recognized on Forbes magazine’s The Best Employers for Diversity List

• PVH ranked No. 12 on Barron’s 100 Most Sustainable Companies List

• PVH recognized on Newsweek magazine’s inaugural America’s Most 

Responsible Companies List

• PVH scored 100% on the Human Rights Campaign Foundation’s 2019 & 2020 

Corporate Equality Index

• PVH certified as a Great Place to Work

• PVH recognized on Fortune magazine’s 100 Best Workplaces for Diversity List

• PVH ranked No. 324 on Fortune magazine’s America’s 500 Largest Companies 

List

• PVH recognized on Forbes magazine’s America’s Best Employers for Women 

List

• PVH recognized on Diversity Best Practices 2019 Inclusion Index

• PVH CEO Emanuel Chirico ranked No. 2 Best CEO on Institutional Investor 

magazine’s All American Executive Team List

• PVH Chief Operating and Financial Officer Mike Shaffer was honored with the 

Commitment to Inclusion Award from The Runway of Dreams Foundation

• PVH recognized on HR Asia Best Companies to Work For in Asia 2019

• PVH certified as Caring Company awards 2019/20
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GLOBAL AND GROWING

Established in 1998 with the first location in Hong Kong, the QI Group is 

a diversified multinational entity catering to a variety of businesses that 

include education, hospitality, direct selling, and retail. The Group employs 

more than 1,500 people across 30 countries, and has key regional offices in 

Hong Kong, Malaysia, Singapore, Thailand, and the Philippines. 

The Group focuses on empowering entrepreneurs, enhancing lifestyle and 

pursuing educational excellence. It is also committed to making sustainable 

social impact by giving back to the community via promoting education and 

industry research, providing social developmental programs and advocating 

eco-friendly movements.

KEY ACHIEVEMENTS AND AWARDS

• Qi Group Hong Kong was awarded the HR Asia Awards 2019 – the Best 

Companies to Work for in Asia. Our Hong Kong office has won this 

award for five consecutive years.

• QNET Limited, our direct selling subsidiary, has been awarded the 

Caring Company Award for ten consecutive years by the Hong Kong 

Council of Social Service. 

Group Managing Director

Richard E Zinkiewicz

Address 

EB Services Limited. Unit G-L, 21/F, MG Tower, 133 Hoi Bun Road, 

Kwun Tong, Kowloon

Industry

E-commerce based multinational Conglomerate

Vision

Raise yourself to help mankind

Head Count

70 Employees

Website

www.qigroup.com

QI GROUP HONG KONG
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• In 2019, QI Group Hong Kong Office received the Good MPF 

Employer Award and e-contribution awards by the Hong Kong 

Mandatory Provident Fund Association for five consecutive years

• In 2019, QI Group Hong Kong Office attained the Family-Friendly 

Employer, Breastfeeding Support Awards and special mention 

from the Home Affairs Bureau & Family Council. The awards 

recognized the company’s efforts in providing a family-friendly 

work environment and a suitable environment for breastfeeding.

• In 2019, QI Group Hong Kong Office attained the Social 

Capital Builder Award from Labor and Welfare Bureau. This 

award recognized the company’s efforts in contribution to the 

development of social capital in Hong Kong.

CORE VALUES

The Core Values of the QI Group, inspired by Mahatma Gandhi, our 

Corporate Icon, and built on RYTHM – Raise Yourself To Help Mankind, 

are:

INTEGRITY

Truth above all. Truth in all!

Integrity in thought, word and action.

SERVICE

We serve to lead and lead to serve. Service to all is our credo.

SUSTAINABILITY

We are merely caretakers for the next generation. We must preserve, 

sustain and even resurrect.

LEADERSHIP

Lead to Inspire and Inspire to Lead!

We nurture and inculcate entrepreneurial passion as the path to 

independence, inclusiveness and innovation.

DIVERSE AND EQUAL

We believe in equality. We attract and develop talents regardless of 

race, culture, and gender. Our global workforce includes almost 40 

nationalities, with approximately 48% of its global workforce being 

women, while about 40% of the management positions are occupied by 

female staff.  Our team in Hong Kong is highly multinational, with more 

than 20% of employees from countries outside of Hong Kong.

GIVING BACK

We have established the RYTHM Foundation, the QI Group’s social 

impact initiative. It invests in the communities in which we operate, 

through strategic partnerships, employee volunteering, and community 

service. The Foundation’s core values are built on the principles of 

Empowerment, Volunteerism, and Resilience.

The QI Group through its Direct Selling subsidiary QNET and social 

impact initiative, RYTHM Foundation, mobilized our partners to help 

vulnerable communities impacted by the Covid-19 in 20 countries. From 

protective gear, medical equipment to food and grocery items, we are 

happy to be able to contribute and provide assistance.

In Hong Kong, our QI team celebrated International Women’s Day by 

providing 100 underprivileged women with essential hygiene packs of 

protective face masks, hand sanitizers and disinfectant wet wipes.

As a part of our Staff Social Responsibility activities, our Hong Kong team 

made and sold handmade items within the safety of their own home and 

our office. All proceeds from the event were donated to Taarana, QI’s 

school for kids with special needs. 
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SUSTAINABILITY

At QI, we strongly believe in preserving the environment for a sustainable 

future. In view of this, we have implemented two policies; going meat-

free and plastic-free. The QI Group has been an advocate for plant-based 

diet since our inception in 1998. We have taken a stand to make all our 

premises and events meat-free.

In our effort to contribute to the global cause of reducing the negative 

impact of single-use plastics, we have discontinued the use of all single-

use plastic products in all the offices of the QI Group. We will also focus 

our efforts on sourcing more environmentally sustainable alternatives to 

single-use plastic and will continue to do so as part of our commitment 

to ban single-use plastics from our operations.

STAFF SOCIAL RESPONSIBILITY

At QI Group, the spirit of giving back is exemplified through its employee-

led Staff Social Responsibility (SSR) program. In 2019, QI Group achieved 

a total of 12,000 hours of SSR hours contributed by involving 1,204 staff 

through 140 activities in 15 countries. The Hong Kong office achieved 

1,223 SSR hours, and employees contributed more than 10 hours, in 18 

different activities.

In Hong Kong, we are proud to give back to our local community through 

our vibrant employee-led SSR program. In 2019, we participated in walk 

for her activities in Tai Po, Hong Kong Coastal Cleanup, spent a day 

with mentally challenged kids at Hong Chi Pinehill Preschool Centre, 

volunteered at World Vision’s Book Recycling Event and Famine 30, and 

Crossroads Foundation.

EMPLOYEE ENGAGEMENT THROUGH ACTIVE EMPLOYEE 

PARTICIPATION

The QI Office in Hong Kong holds regular general assemblies that allow 

the management to have a dialogue with employees about company 

news and updates, company goals, status of projects, employee issues, 

and Human Resources policies.  Employees are strongly encouraged to 

speak up and share opinions through all communication channels. Our 

Founders regularly host QI Speaks – an engagement platform where 

our managerial staff and aspiring leaders are given the opportunity to 

engage with most senior members of the management. 

SYSTEMATIC WORKPLACE POLICIES AND PRACTICES

We provide comprehensive and positive Human Resources and Training 

policies. Business rules and processes are well communicated, and SOPs 

and business forms are readily accessible to all employees worldwide 

through the employee communication tools such as the QI Intranet.

COMPREHENSIVE EMPLOYEE BENEFITS

We offer employee benefits that are above market practice in terms of 

variety and quality, such as our competitive salary and bonus structure; 

employer top-up scheme for Mandatory Provident Fund contributions; 

long service recognition with monetary and non-monetary rewards; 

and, compassionate payment in addition to compassionate leave for 

employees losing immediate family members. 

We continuously review our policies to upgrade them. We offer fully paid 

Paternity Leave, which is better than local legal requirements in Hong 

Kong. We offer optical benefits for our staff and we continue to offer 

birthday leave with an option for junior staff to receive a cash gift when 

they are unable to take the birthday leave due to work commitment. In 

2018, we expanded our leave policy and added an extra holiday. In Hong 

Kong, we picked an extra holiday after Chinese New Year to allow our 

staff to enjoy more time with their loved ones. We continue to adopt 

flexible working hours worldwide to cater to the needs of our employees 

and encourage work-life balance. In 2019, we increased our maternity 

leaves from 70 days to 90 days. In addition, we give adoption leave for 

staff to bond with and care for their adopted child. 

We offer regular yoga classes at the office after work to encourage 

healthier lifestyle. In 2018, we are collaborating with a social enterprise 

to introduce an employee assistance program. This professional 

counseling service is available for those who need assistance in resolving 

professional or personal issues. 

OPPORTUNITIES FOR CAREER DEVELOPMENT

Internal employees are offered priority for promotion or internal transfer 

among teams/departments/locations. We encourage continuous 

learning and offer training sponsorships and programs which are 

relevant to the job requirements and career development of our 

employees. In the past year, we have held numerous trainings including 

English Communication Training to boost English communication skills 

and retirement financial planning workshop.
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RB exists to protect, heal and nurture in the relentless pursuit of a cleaner, 

healthier world through our Hygiene, Health and Nutrition businesses.  We 

have a fight on our hands. A fight to make access to the highest quality 

hygiene, wellness and nourishment a right and not a privilege.

We have 60 offices around the world and our products are sold to nearly 

200 countries worldwide. We put customers at the front for every decision 

we make, and we aim at building social sustainability through our better 

business, better society and better environment initiatives. 

Globally we have over 40,000 employees and in 

Hong Kong we have 184 employees from Health and 

Nutrition and Hygiene Business Units. Our people have 

the highest integrity and always seek to do the right 

thing. If we see or hear something that is wrong or 

unethical, we ask questions and we SPEAK UP so that 

the issue can be addressed and resolved immediately.

We put people’s lives and needs at the heart of our business. We are 

accountable owners and our people have the freedom to succeed. We are 

also entrepreneurs who always seeks for new opportunities and excellence 

and build trusted partnership with one another.

General Manager HKTW, Health

Pankaj Agarwal

General Manager Greater China, Hygiene

Boudewijn Feith

Address 

22/F, W Square, 314-324 Hennessy Road, Wan Chai

25/F, Chubb Tower, Windsor House, 311 Gloucester Road, 

Causeway Bay, Hong Kong

Industry

FMCG

Vision

RB is more than a company. It’s a growing community of 

40,000+ diverse, talented entrepreneurs – all driven to make 

the world a happier, healthier place. Drawing on each other’s 

skills and working together, we help make people feel better. 

Through research and development, we make better products 

that empower everyone to take their health into their own hands 

and homes

Head Count

170 Employees

Website

www.rb.com

RB HONG KONG
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DIVERSITY & INCLUSION

At RB, we embrace dynamic culture to drive innovation and growth. 

We employ people basing on their experience and agility, not because 

of their gender, race, nationality, age, disability, sexual orientation or 

religion. In Hong Kong offices, we have employees coming from Hong 

Kong, Mainland China, India, Malaysia, The United Kingdom and etc 

across different ages and genders. 

DARE Program

Apart from driving diversity and inclusion overall, RB invests particularly 

in developing, attracting, retaining and engaging (DARE) talented 

women. In Hong Kong, close to 70% of our middle managers are 

women. We also have different activities to support female employees 

on balancing their work and lives. Webinars for employees who are 

going to / returning from maternity leave, mentor assigned for these 

employees and etc. To better support female employees who resume 

after maternity leave, breastfeeding friendly facilities are well in place 

for the one in need.

Flexibility

We have a family-friendly workplace where we implement flexible 

work mode to allow our people to succeed both at work and at home. 

Especially during the time of COVID-19, we encourage employees to 

work from home as we put our people’s safety and health as priority. In 

the meantime, we assure we provide adequate IT resources to the team, 

so they easily connect vertically and support flexibility here. 

EMPLOYEE ENGAGEMENT

#freedomtosucceed

Freedom to Succeed is our EVP. Our employees have the freedom to 

succeed at work and at home. They have the freedom to initiate, own 

and drive their projects, to shape a life that works for them. The concept 

of freedom is in our DNA.

Learning & Development

We invest in employees’ learning and development with various formats. 

RB has designed a leadership curriculum focusing on how managers can 

inspire, empower and engage their teams at different stages of their 

leadership journey. For functional capability development, an E-learning 

platform is available for all level of employees to access training materials 

to support their individual development plan. 

Cultivate team work and bonding

We cultivate team work and bonding. For instance, the Health and 

Nutrition Team had an offsite annual conference in Jan 2020. In addition 

to business meetings, the team enjoyed in exploring Macau through 

completing the challenging tasks designed by our Management Trainees. 

They demonstrated the spirit of teamwork and built trust and good 

relationship through collaboration and competition.

Unwind after a busy month of driving the business, the Hygiene team 

visits different rooftop bars / restaurants on the last Friday of every 

month to enjoy the best views in Hong Kong with beers / wine / cocktail. 
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Everyone connects on a personal level outside of work which helps them 

relate and connect with each other.

Regular recreational events are organized to let our employees to 

enjoy leisure and build social connections, including succulent plant 

decoration to celebrate International Women’s Day, Barbecue and Room 

escape challenge and etc.

Creating impact to the community

To realize our purpose to protect, heal and nurture in the relentless 

pursuit of a cleaner and healthier world, we also want to achieve great 

things with our community, supporting all our different stakeholders and 

helping people to make everyday changes that can have a transformative 

impact. We have initiated social impact programs partnering with charity 

organizations such as Habitat for Humanity Hong Kong, Boys’ and Girls’ 

Clubs Association of Hong Kong and Heep Hong Society etc. to address 

and contribute to social issues such as living environment hygiene of 

elderlies, emotional health of post-natal moms and, nutrition education 

for our next generations. 

Business leaders are supportive of employees who contribute to the 

community in volunteer events during business hours and champion 

such volunteer events. Through Give Time program, all RB employees 

are entitled to two paid days to volunteer a year. It enables all of us to 

make a real impact in our community by giving time and skills to causes 

that matter. In 2019, more than 90% of employees’ participation in the 

CSR events.

"I have been with RB for nearly 20 years, during which I have worked in 

different markets such as Australia, New Zealand, UAE, India in various 

roles. RB truly believes that everyone has the freedom to succeed and 

provides all team members with a platform to strive for excellence and 

build shared success. In the past four years with Hong Kong office, I 

am pleased to witness various success stories at our team, and I look 

forward to celebrating the future ones."

— Pankaj Agarwal, General Manager HKTW, Health 

"RB offers massive learning opportunities on the job, with personal 

responsibilities from Day 1. Learn, develop and make mistakes with 

dedicated manager and coaches. Hard on results and soft on people, 

truly creating an environment with a Freedom to Succeed. Very much 

cherishing the wonders of parenthood by allowing 26 weeks of paid 

maternity leave for mothers and 4+4 weeks for fathers. A truly great 

employer to work for!"

— Boudewijn Feith, General Manager Greater China, Hygiene



HR ASIA BEST COMPANIES TO WORK FOR IN ASIA | COMPANY PROFILE | 132

SAS is the leader in analytics. Through innovative analytics, business 

intelligence and data management software and services, SAS helps 

customers at more than 80,000 sites make better decisions faster. Since 

1976, SAS has been giving customers around the world THE POWER TO 

KNOW®.

Our purpose 

WE BELIEVE CURIOSITY IS AT THE HEART OF HUMAN PROGRESS 

Our vision 

TO TRANSFORM A WORLD OF DATA INTO A WORLD OF INTELLIGENCE 

Our mission 

TO EMPOWER AND INSPIRE WITH THE MOST TRUSTED ANALYTICS

General Manager

Eric Chiang

Address 

1403-04, 14/F, 12 Taikoo Wan Road, Taikoo Shing, Hong Kong

Industry

High-Tech (IT)

Vision

To transform a world of data into a world of intelligence

Head Count

100 Employees

Website

www.sas.com/hk

SAS INSTITUTE LTD
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GROWTH OPPORTUNITIES

Building a solid foundation for growth starts with finding the right 

employees for SAS Hong Kong when we recruit analytics talent. We 

believe that focus and investment in developing young, dynamic and 

extraordinary people is crucial for the company’s development.

We have launched a comprehensive SAS Global Academy Program, 

targeting top graduates with outstanding academic records, intelligence, 

enthusiasm and eagerness to learn.  The program involves a paid 18- 

or 19-week learning opportunity with on-the-job experience in SAS’ 

core technologies, systems and practices. Advanced analytics, data 

management and visualization, consultative skills and methodology, 

product positioning and best business practices all equip trainees with 

the necessary skills to succeed. Throughout the whole training period, a 

buddy program helps the new graduates become familiar with the SAS 

environment, culture, process and people, and provides assistance in 

client facing activities with knowledge of industry segment processes, 

trends and challenges. The learning experience gives the graduates a 

vital foundation for developing their careers with SAS.

Fostering inter-departmental interaction and communication is another 

way in which we support and prepare our employees. Every year, SAS 

Hong Kong organizes a variety of activities, for example, the annual 

kick-off meeting for all employees and an annual company outing, plus 

a range of sports activities throughout the year, designed so employees 

can have a better understanding of the company’s culture, status and 

way forward. Together with an open platform, employees can not only 

share their feedback and suggestions but also build up strong work 

relationships with others.

FAMILY FRIENDLY POLICIES

SAS Hong Kong regards work-life balance as an important indicator 

when measuring the quality of a workplace. Long hours are not a norm. 

We truly support our employees so they can divide their time and energy 

between work and the other important aspects of their lives, and we 

believe that, in return, balanced lives make good business sense.
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CSR / EDUCATION PROGRAM

SAS Hong Kong is devoted to contributing to the community through 

charity activities and education programs. The Volunteer Time Off 

Program provides more community engagement opportunities for 

employees in supporting community services and helping the needy. We 

encourage SAS employees to enhance and serve the place where we live 

and work. We believe their participation will enrich and inspire their own 

lives for a better lifestyle and more meaningful life. Actively promoting 

“Work-life Balance”, SAS Hong Kong incorporates regular exercise for 

personal well-being and charity work. Employees are encouraged and 

sponsored to participate in Hong Kong charitable sport events such as 

the Standard Chartered Hong Kong Marathon and the UNICEF Charity 

Run, among others. In addition, we have donated to Pok Oi “Children and 

Family” Services and formed a volunteer team to visit and help with Pok 

Oi day care centers every year since 2015. 

Another key element of emphasis is nurturing data scientists for the 

Hong Kong community. We provide a variety of programs and have 

longstanding established partnerships with local education institutions. 

For example, through the annual Data Mining Challenge Award, where 

we collaborate with City University of Hong Kong, we aim to develop 

students’ potential and nurture next-generation talent.

OFFICE ENVIRONMENT AND WORKPLACE SAFETY

Our work environment truly empowers employees to generate and 

develop brilliant ideas. SAS Hong Kong provides an open office to 

facilitate employee relations, together with a daily breakfast and 

unlimited coffee or tea, so that employees can refresh their minds or 

take a quality break when necessary. We also encourage all employees 

to increase their awareness of occupational safety and health in the 

workplace. We provide a safe and relaxed work environment, sharing 

tips for Office Stretching Exercises to help reduce the risk of work injury 

and improve comfort and productivity at work.
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Sino Group is one of the leading property developers in Hong Kong. The Group 

comprises three listed companies, namely Sino Land Company Limited (HSI: 

083), Tsim Sha Tsui Properties Limited (HKSE: 0247) and Sino Hotels (Holdings) 

Limited (HKSE: 1221). 

The Group’s core business is developing residential, office, industrial, retail 

properties for sale and investment. It is complemented by a full range of property 

services encompassing management of shopping malls, property management, 

car park operations and management, security services, environmental services 

to ensure that our customers enjoy a seamless ‘Sino Experience’. Sino Group is 

also a key player in hotel and club management. 

Upholding the Group’s vision of being the ‘Preferred Choice for Customers, 

Investors and Employees’, we have established policies, and offered a wide 

range of programmes to ensure that employees are provided with opportunities 

for growth and a rewarding career. The Group seeks to retain talents through 

competitive remuneration packages, incentive and recognition schemes and a 

supportive working environment. Employee engagement and development are 

our priorities. 

Deputy Chairman

Daryl Ng

Address 

11th-12th Floors, Tsim Sha Tsui Centre, Salisbury Rd, Tsim Sha Tsui, 

Kowloon, Hong Kong

Industry

Real Estate

Vision

To make Sino the preferred choice for customers, inverstors and 

employees

Head Count

11,000 Employees

Website

www.sino.com

SINO GROUP
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Learning and Development The Group fosters a continuous learning culture 

and provides comprehensive learning and development programmes to help 

employees at different levels to acquire skills, knowledge and qualifications 

to support career advancement. 

The Group’s well-established training ‘Academies’ aim to help employees 

acquire practical and professional expertise. The 12 ‘Academies’ offer 

specialised and job-related learning with more than 120 courses covering 

customer services, property management, leasing operation, building 

maintenance, clubhouse management, environmental conservation, car 

park operation, language skills and so forth to meet employees’ training and 

career development needs. 

To enhance the effectiveness of training delivery across multiple locations 

of our property sites and offices, e-learning programmes have been 

implemented in early 2020 in addition to conventional classroom trainings, 

allowing employees to acquire and deploy the latest industry practice from 

e- learning more effectively. Online training improves employees’ learning 

experience by making learning more accessible, flexible and self-directed, 

within a systematic and structured framework and interactive features. 

It is the Group’s policy and requirement that all employees, in particular those 

in frontline positions, must uphold the highest possible standard of services. 

A Train-the-Trainer programme has been in place since 2014. With a series 

of on-site training and assessment sessions, over 200 supervisors have been 

trained and accredited as site trainers to deliver timely and effective service 

training, ensuring continuous service improvement on-sites. 

External learning opportunities, education sponsorships and professional 

membership fee reimbursement are also provided for employees to advance 

their development, knowledge and skills. 

Employee Engagement Employee Engagement is critical to organisational 

success and high priority is placed to ensure that two-way communications 

between management and employees at all levels are established. 

The Group places much emphasis on direct communication with employees 

to listen to their feedback and implement suggestions wherever feasible. 

Various types of communication meetings are hosted, ranging from yearly 

‘Corporate Townhall Meeting’, quarterly ‘Mini-Townhall Meeting’, to bi-

weekly ‘On- site Staff Communication Meeting’. The Management addresses 

employees’ questions and suggestions with a review of the relevant policies 

and practices afterwards. 

Other communication channels, such as site visits and company newsletters 

have been harnessed to collect views directly from our employees. 

‘Sinovation’ is a new online platform launched in 2019 to engage employees 

in creating and implementing innovation ideas and solutions for various 

business functions to enhance work performance, operational efficiency 

and customer service quality level. 

We put in effort and resources to engage employees and foster a strong 

sense of belonging and ensure that the voice of each employee is heard 

through transparent channels. 
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Employee Wellness In addition to providing professional development and 

personal growth opportunities that enable individual employee to realise 

their potential, the Group places great emphasis on employees’ well- being, 

and strives to enhance team spirit and work-life balance by encouraging 

participation in various activities and events. 

The Group has re-designed a comprehensive Employee Wellness 

Programme to promote health and well-being among employees. It consists 

of a variety of initiatives covering four themes – physical health, mental 

health, family relationship and happy at work. All activities aim to help our 

employees live healthier and happier, both at work and at home. Major 

contents of the Programme include recreational activities, interest classes, 

outdoor activities, family-friendly activities and socialising gatherings. Over 

4,000 employees and their families and friends participate in various events 

annually. 

Apart from regular activities, employees can also enjoy a getaway at our 

holiday flat at Hong Kong Gold Coast or at holiday house in Cheung Sha to 

enjoy fun activities, welfare facilities and spend quality time with their family 

and friends. 

Family-friendly Initiatives We care about employees’ needs inside and 

outside the workplace. We regularly review employee benefits against the 

market to ensure they are fit for purpose and support employees’ well-being 

and needs at their different life stages. 

Apart from the annual leave package, the Group also provides a generous 

range of leave entitlement, such as birthday leave, compassionate leave, 

examination leave for employees to balance their demands of family, 

personal and work responsibilities, and to care for their loved ones. 

To provide greater support for families, we enhanced our leave policy in 

2019 by increasing the paid maternity leave to 14 weeks and introducing 

paid parental leave in the first year after baby is born. 

The Group has also implemented family-friendly practices such as Employee 

Children Education Scholarship and Bursary, Financial Assistance for 

Special Need Education, Textbook Subsidy and Employee Children Summer 

Internship, etc, to extend our care and support to children of our employees. 

Employee Recognition ‘Respect’ is one of the core values of Sino Group. We 

believe that an effective way to live out this corporate value is to demonstrate 

appreciation to employees. We delight our employees with festive gifts for 

celebration of Christmas, Mid-Autumn and etc. Employee Appreciation Day 

is also an opportunity for senior management to recognise the hard work of 

our employees and create a culture of appreciation within the Group. 

The Group organises Outstanding Employees and Teams Award annually 

to recognize exemplary performance and outstanding achievements and 

contribution of employees/teams. We also present Long Service Awards 

every year in recognition of loyal employees who have served the Group 

for 10 years or more, underlining the effectiveness of our strategies in talent 

retention. 
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OUR HISTORY

Swarovski roots go all the way back to 1895, when Daniel Swarovski, a 

Bohemian jeweler, founded Swarovski in the small town of Wattens, high in 

the Austrian Alps. Daniel’s vision was to use crystal to create “a diamond for 

everyone.”

Since the early eighties, Swarovski has had a presence in Hong Kong. As our 

business expanded and flourished, we moved into direct consumer selling 

through our retail boutiques. Swarovski Hong Kong is a strong driver of our 

retail business and component business in the Asia Pacific Region. Currently, 

we have around 460 employees with a diverse and international background, 

working in a cross-functional way together to achieve our ambitious goals 

every day. 

OUR PURPOSE

Purpose is the reason why our brand, and the company behind it, exists. 

It has always been there and gives us a sense of identity, motivation and 

inspiration. As Swarovski’s unique talent, the mastery of light refraction 

enables us to achieve our unparalleled sparkle. For all those attracted to the 

power of sparkle, we create objects, designs, and delightful experiences that 

HR Director, Greater China

Vivian Yang

Address 

9/F, 1063 King's Rd, Quarry Bay, Hong Kong

Industry

Trading & Retail

Vision

We Create a More Sparkling World

Turning Light into Delight

Since 1895

Head Count

460 Employees

Website

www.swarovskigroup.com

SWAROVSKI
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illuminate the world. This is the true purpose of Swarovski that projects 

astounding radiance both inside and out: 

WE CREATE A MORE SPARKLING WORLD

TURNING LIGHT INTO DELIGHT

SINCE 1895

We all live and breathe this purpose and our video series “Masters of 

Delight” put the spotlight on remarkable stories of colleagues around 

the world.

OUR EXCEPTIONAL EMPLOYEE EXPERIENCE

We believe exceptional employee experience will give Swarovski a 

competitive edge. That is the reason for us to take the people-centric 

approach in developing and implementing initiatives to engage and 

enable our people. We are committed in creating a workplace with care, 

diversity and inclusion, and supporting our people development to 

pursue their individual careers.

“We take care of Swarovski as a whole and Swarovski cares about us – 

we walk the talk.” Ensuring a trusting and caring work environment is 

one of our core beliefs. We set up a special room named “Caring” which 

is used primarily by breastfeeding mothers, but also is a great space 

for yoga and stretching exercises. We arrange“flexible” work hours to fit 

employee’s personal needs like taking care of children and the elderly.

We also understand the importance of work-life balance. For example, 

we have established a Swarovski running team for employees, which 

features regular weekly exercise and participation in charity runs. Classes 

like Yoga Class, Singing Bowl Therapy, Gel Nail DIY and Silver Jewelry 

DIY have been arranged for employees to relax after work.

The Swarovski Spirit Awards honor colleagues who create a more 

sparkling world by turning light into delight and who are role models by 

carrying out exceptional work in accordance with the Swarovski FOUR 

Spirit Values - Responsible, Imaginative, Vigorous, and Passionate. Every 

year, the Swarovski Executive Board invites the final winners of the Spirit 

Awards to the Wattens headquarters to celebrate their outstanding 

achievements and valuable contributions to the company’s success.

At Swarovski, we encourage Crystal Clear Conversations and we believe 

that better-quality regular conversations between managers and 

employees increase employee engagement. We hold regular Town Hall 

Meetings to meet with employees.

We also leverage the two biggest events of Retail Commitment Day 

and Company Christmas Celebration to let the management team share 

the vision and targets to ensure that everyone will move to the same 

direction and gain the confidence to achieve the final goals. Different 

kinds of team building activities have been arranged to boost the 

employees’ morale and mindset changing.
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OUR COOPERATE SOCIAL RESPONSIBILITY 

Daniel Swarovski founded the company according to his belief that 

success in business is only possible if social needs are catered for, and the 

environment and its resources are treated with respect. These business 

ethics have been upheld and built on by successive generations of the 

Swarovski family, and have matured into a core competency.

In fact, Swarovski is always on a journey to performing more sustainably 

by managing social and environmental impacts across the business and 

making positive contributions to society and industry. The Swarovski 

Sustainability team, the Swarovski Foundation and the Swarovski 

Waterschool are committed to making a positive impact on the 

environment by creating and supporting sustainability initiatives by 

educating younger generations through the Waterschool initiative as 

well as through our Foundation by championing other organizations and 

promoting their efforts externally.

Every year, we join or organize different initiatives to give back the 

community, such as Social Enterprise Bazaar, Red Pocket Envelope 

Recycle, Coastline Recovery Project and UNICEF Run. Conscious Living 

program was launched to raise awareness and inspire our colleagues to 

lead more sustainable lives.

OUR EQUALITY & EMPOWERMENT 

As part of our commitment to being a responsible company, we take 

equality, inclusion and diversity seriously. While Swarovski addresses 

the issue of diversity in all its aspects, particular emphasis is placed 

on advancing gender equality. We have introduced many initiatives to 

promote gender equality and support the empowerment of women and 

girls through partnerships, advocacy and community activities.

To coincide with International Women’s Day on March 8, Swarovski 

launched “The Future Is Equal” campaign to engage and inspire the 

people in Swarovski to become change agents and advance equality. 

We also joined the Run for Girls, which is a charity run co-organized by 

Plan International Hong Kong and Cosmopolitan with the aim of fighting 

for and promoting girls’ rights and justice, as well as protecting girls in 

developing countries from discrimination, inequality and violence. 

All in all, Swarovski has achieved many sparkling successes, created 

a wealth of innovations and inspired a great number of people. Just 

as we start into our anniversary year, we would like to use 2020 as a 

springboard to communicate all facets and strengths of Swarovski, by 

focusing on our past, present and future.
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The Marketing Store (TMS) is a global consumer engagement agency, with 

expertise in promotions, toys and premiums, shopper marketing, digital 

platforms, innovation and more. We specialize in creating and sustaining 

high-value customer relationships for clients. We are privately held as part of 

the HAVI Group, our headquarters are in Chicago, US with 13 locations across 

the world – we are truly global and we’re proud of it! 

 

We fosters a culture of collaboration, innovation and creativity. In line with 

our ultimate goal, to bring people and brands closer together and make 

the world a more personal place, our culture built around our people and 

integrity has been central to our success over the past 30 years.  

 

We have a long history in Asia, many of our dedicated employees have a 

long service with us. We hold annual celebrations when employees reach 

service milestones and take every opportunity to develop and promote our 

teams from within, encouraging our people to move between functions to 

gain experience and progress.

 

Address 

Room 2808, 28/F, Exchange Tower, 33 Wang Chiu 

Road,Kowloon Bay, Hong Kong

Industry

Agency & Sourcing

Vision

We believe in making the world a more personal place by

bringing clients, colleagues, brands and consumers closer

so they can release their greater potential. We get closer to

the ideas, people and results that matter, while being a

deeply inclusive place to grow.

Website

www.themarketingstore.com

THE MARKETING STORE 
WORLDWIDE (ASIA) LIMITED
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We strive to ensure that everyone across The Marketing Store feels a 

sense of belonging and feels comfortable and confident at work. We 

endeavour to create a culture that values difference and champions 

inclusion. We continue to review the way we work and ensure that our 

policies and practices support and inspire an inclusive workplace. We 

are investing extensively in education for all employees at all levels to 

ensure we have the skills to challenge our practices, and drive inclusion 

throughout our business.   

 

We recently re-launched our employee handbook and introduced new 

ways of working to meet both business and employee needs. This has 

been hugely successful with great feedback from our people. While 

clearly articulating our standards and expectations we increased 

the emphasis on empowerment, freedom and employee experience, 

introducing new ways for them to manage their own work and home 

lives. We continue to evolve our practices and policies with input from 

our teams.  

 

We believe that maintaining a healthy work-life balance is essential to 

be successful. One of the ways our people do this is through introducing 

flexible working – our people tell us that they are more effective in work 

and also have a more fulfilling life outside of work, so we are exploring 

ways to further expand our scheme with the input of our employees.  

 

When we have a new starter at The Marketing Store, we want them to 

feel welcome – one of the ways we do this is through entitlement to 

benefits such as health insurance, sick pay, birthday leave and other 

benefits from their first day, alongside a full orientation.  

 

We have also recently enhanced our family benefits, including enhancing 

our maternity pay, paternity pay and introducing marriage leave. We also 

increased our annual leave allowance to enable our people to have more 

time for rest and relaxation.   

We have changed the way we communicate, based on employee 

feedback, to create engaging written comms and ‘town-halls’ that 

share news and drive awareness and collaboration across our global 

organization, utilizing digital tools to collect the thoughts and feedback 

of colleagues in the moment. It is also another great platform to us to 

recognize our people who are driving change and success across our 

organization.  

 

Our global employee survey enables us to collect feedback and 

suggestions. These insights determine the priorities and drive changes 

within our workplace. This year our employees told us that they feel 

recognized, empowered to drive their business, and that our managers 

provide the coaching and support they need.  
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Empowerment has been key to maintaining our high employee 

engagement – through collecting ideas around improvements in ways of 

working, through our scheme, The Ideas Factory, our people have driven 

innovation within all areas of the business, exploring new ways to deliver 

as a global team.  

 

At TMS, we like to celebrate! We have regular parties throughout the 

year and change our logo to reflect local celebrations. We hold various 

classes to engage our people, enabling them to learn new skills and bond 

as a team. We also encourage our people to participate in CSR activities 

connected to enhancing the lives of the children in China, Vietnam and 

Indonesia who live apart from their parents, in a program we run in 

partnership with our vendors and clients.  

 

Managers play a key role in creating a high performing organization, 

driving our culture throughout the organization. To enable our managers 

to support their teams, we offer ongoing support and training, including 

investment in Situational Leadership and Continuous Feedback – our 

engagement survey results reflect a positive impact on our people 

through investment in our managers.  

 

We also believe that investment in development drives business 

performance and offer learning interventions across technical and soft 

skills. As our business continues to evolve, this year we will be investing 

in sustainability and data and analytics capability across our people to 

embed the required skills across our functions.  

WINNER QUOTES

"This award reflects the commitment of The Marketing Store to our people 

– we have fantastic talent and we strive to create a great experience for 

our people both in and out of work. Our people are engaged, loyal and 

have a wealth of experience, and we believe The Marketing Store is a 

great place for them to develop and achieve their personal aspirations."

— Lynne Lee, Managing Director

 

"Working at TMS is like being part of an Orchestra. Everyone enjoys 

playing their own instrument but the outcome of everyone together is 

a very impressive symphony. From single Chord to the Chorus until the 

perfect ending , we need everyone to make it happen!"

— Dorothy Yeung, Manager of Supply Chain Operations

"Experience Design & Strategy: TMS is a thoughtful and flexible employer 

that is continuously looking for ways to improve, while bringing out the 

very best in its people. Whether it’s health benefits or working hours, 

TMS offers a range of innovative solutions that applies to everyone 

throughout the business."

— Jonathan Chan, Director of Experience Design & Strategy
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Chairman

Chief Executive

Address 

12 Po Yan Street, Sheung Wan, Hong Kong

Industry

Charitable Organization

Vision

Head Count
Over 16,500 Employees

Website

www.tungwah.org.hk

TUNG WAH GROUP OF 
HOSPITALS

LEADING THROUGH CHANGES AND RETAINING TALENTS

The Tung Wah Group of Hospitals (TWGHs) has persistently 

pioneered and marked significant milestones in Hong Kong’s 

medical and health, educational and social welfare sectors.        

The group would continue to embrace the vision of                

upholding and spreading the philanthropic spirit of TWGHs; 

striving to build a better community to serve all walks of life; 

and standing as the most trust-worthy charitable                     

organization of Hong Kong. 

The TWGHs is the largest charitable organization in Hong Kong.                          

This year, Tung Wah is celebrating its 150th Anniversary and continuing              

its mission to relieve the hardship of the disadvantaged and foster social 

inclusion with its comprehensive medical and health, education and community 

services by maximizing Government subventions, public donations and             

operating income. All direct expenses and administration costs of its                     

fund-raising events were sponsored by the Board and Title Patrons to ensure 

that every dollar of the public donations goes direct to the Group’s services for 

the public. Today, TWGHs operates 343 service centres with a staff                                          

of over 16,500.

Staff are TWGHs’ most valuable assets. New incentives have been introduced  

in line with market trends. These incentives include reviewing job titles and 

manpower to cope with service expansion, proactively participating in              

external recruitment talks and job fairs, organizing knowledge sharing sessions, 

developing various e-Systems, engaging University placement programme, and 

reviewing salaries level, pay structures and incentive systems.

Ms. Ginny MAN

Mr. Albert SU Yau-on



HR ASIA BEST COMPANIES TO WORK FOR IN ASIA | COMPANY PROFILE | 148

Chairman

Chief Executive

Address 

12 Po Yan Street, Sheung Wan, Hong Kong

Industry

Charitable Organization

Vision

Head Count
Over 16,500 Employees

Website

www.tungwah.org.hk

TUNG WAH GROUP OF 
HOSPITALS

LEADING THROUGH CHANGES AND RETAINING TALENTS

The Tung Wah Group of Hospitals (TWGHs) has persistently 

pioneered and marked significant milestones in Hong Kong’s 

medical and health, educational and social welfare sectors.        

The group would continue to embrace the vision of                

upholding and spreading the philanthropic spirit of TWGHs; 

striving to build a better community to serve all walks of life; 

and standing as the most trust-worthy charitable                     

organization of Hong Kong. 

The TWGHs is the largest charitable organization in Hong Kong.                          

This year, Tung Wah is celebrating its 150th Anniversary and continuing              

its mission to relieve the hardship of the disadvantaged and foster social 

inclusion with its comprehensive medical and health, education and community 

services by maximizing Government subventions, public donations and             

operating income. All direct expenses and administration costs of its                     

fund-raising events were sponsored by the Board and Title Patrons to ensure 

that every dollar of the public donations goes direct to the Group’s services for 

the public. Today, TWGHs operates 343 service centres with a staff                                          

of over 16,500.

Staff are TWGHs’ most valuable assets. New incentives have been introduced  

in line with market trends. These incentives include reviewing job titles and 

manpower to cope with service expansion, proactively participating in              

external recruitment talks and job fairs, organizing knowledge sharing sessions, 

developing various e-Systems, engaging University placement programme, and 

reviewing salaries level, pay structures and incentive systems.

Ms. Ginny MAN

Mr. Albert SU Yau-on



HR ASIA BEST COMPANIES TO WORK FOR IN ASIA | COMPANY PROFILE | 151HR ASIA BEST COMPANIES TO WORK FOR IN ASIA | COMPANY PROFILE | 150

MAINTAINING A CARING CULTURE IN FACE OF COVID-19

ENHANCING WELFARE BENEFITS AND STRENGTHENING STAFF 

COHESIVENESS

PROMOTING A HEALTHY LIFESTYLE AND LEARNING CULTURE

TOP-DOWN COMMITMENT SUPPORT BY THE BOARD

CHAMPION THE HUMAN RESOURCES PROFESSIONALISM

TWGHs treasures its valuable workforce and strives to ensure the 

provision of a safe and healthy work setting. In response to the COVID-19 

pandemic in Hong Kong, various flexible measures have been                    

implemented. Office hours are shortened to avoid crowds and  peak hour 

traffics; leave is granted to staff for home isolation/ compulsory quaran-

tine. Besides, TWGHs continues to engage staff through the sending of 

positive and encouraging messages to colleagues and distributing gifts 

and “Cheer Basket” comprising of healthy drinks and snacks to staff. 

Aspiring to create a family-friendly work environment, surgical masks 

and sanitizers are provided to staff for family household purposes.

TWGHs takes a proactive stance to promote work-life balance such as 

organizing a Work-Life Balance Month, well-being workshops,            

social gatherings, festive parties, “Lights off on Time” campaign and a 

casual wear month, “Dress Down in Summer” together with various 

social and recreational activities such as sports tournaments, leisure 

tours and team building workshops under the theme “Embrace your life,                     

Rejoice in Tung Wah! (擁抱生活．樂在東華)”. In providing a                          

comprehensive support for staff, the Employee Assistance Programme 

is engaged to provide a 24-hour consultancy hotline service and 

unlimited sessions of face to face counselling services.      

Apart from equipping staff for career growth, TWGHs provides              

all-round staff welfare benefits for its employees covering medical 

benefits, grants, special leaves and interest free loans. TWGHs strives to 

optimize fringe benefits for its staff, such as the extension of              

birthday leave from half to one full-day from January, 2020 and                 

a Staff Commendation Scheme will be launched as a token of                  

appreciation for their outstanding performance and devotion during the 

COVID-19 pandemic. In conjunction with the 150th Anniversary   

celebration, the number of recipients for the Long Service Travel Panel 

Awards have been increased from 118 to 150. 

The Board of Directors and management have introduced several 

employee engagement initiatives. TWGHs has its own Staff Dragon 

Boat, Football and Marathon team and staff are encouraged to engage 

in sports activities and tournaments. The top-down commitment of the 

Board and the management shows TWGHs’ determination to render 

a positive, versatile and healthy environment for its staff. The Board 

has actively participated in staff activities such as iRun Marathon, 

Dragon Boat Race, Staff Bowling Tournament, Ice Cream Day,      

Staff Table Tennis Tournament, Work-Life Balance Month and Christmas 

Party and Annual Dinner.          

To inculcate a learning culture, over 200 in-house training programmes 

have been organized annually and free online learning resources are 

made  available for staff i n  different areas of expertise to enhance 

their performance, capability and communications skills. The Group 

also sponsors external training programmes and overseas study tours 

for Staff’s self-development and knowledge enhancement.  

At the same time, to comply with the social distancing measures imposed 

by the government, all staff activities and face-to-face trainings have 

been either deferred or cancelled. The group has enforced a work from 

home measures on a rotational basis while basic emergency and essential 

services are maintained. Flexibility on working arrangements has been 

given to staff with special needs (e.g. pregnant employees). To make it 

compatible with the work from home measures, electronic platforms      

has been adopted as a substitution of traditional interaction methods. 

Zoom Meetings are used in keeping close communication amongst staff 

and external parties; and online learning modules are engaged to 

maintain an active learning atmosphere to support staff’s personal 

growth and development. In the meantime, a YouTube Live Staff Grand 

Lucky Draw will be held to mark the celebration of the 150th Anniversary 

of Tung Wah.

Employee bonding in TWGHs originates from “Home”. Aspiring to be          

the second home for its staff, TWGHs takes care of its employees and      

their families’ work-life issues, and nurtures staff with its code of ethics       

in providing quality services and by treating clients like their next of kin. 

TWGHs’ concerted efforts on human resources management have won 

many external awards such as the HR Asia Best Companies to Work for in 

Asia (Hong Kong Chapter) (2015 – 2020), the Manpower Developer 

(2014-2022), Good Employer Charter (2018), Mental Health Workplace 

Charter, commendation certificates for promoting Breastfeeding Friendly 

Workplace and Organ Donation (2018/19), 3 awards in the “2017/2018 

Family-Friendly Employers Award Scheme”, and Happy Organization 

5years+. With these recognitions, the Board, the management and staff 

feel proud to work for and be a part of TWGHs. Holding fast to the            

Tung Wah Spirit, TWGHs will continue to optimizing its policies to benefit 

its staff, the public and the community.       
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Unilever is purpose-led and future-fit. We have been pioneers, innovators 

and future-makers for over 120 years. We make some of the world’s best-

known brands, such as Lipton, Knorr, Dove, Rexona, Hellmann’s – all are on 

a journey to reducing their environmental footprint and increasing their 

positive social impact.

The success we have achieved means that, every day, 2.5 billion people will 

use our products from more than 400 brands to feel good, look good and 

get more out of life. Globally, we have 155,000 Unilever people deliver our 

success in more than 190 countries in which our brands are sold. That means, 

at least one of our products will be found in seven out of ten households in 

the world. In 2019, we gained a turnover of €52 billion.

 

We want our business to flourish, and this success depends on others around 

us to flourish. That is why at Unilever, our purpose is to make sustainable 

living commonplace, and why sustainable and long-term growth is at the 

heart of our business. We grow our business, while at the same time, we 

decouple our environmental footprint and create positive social impact. 

Managing Director, Taiwan & Hong Kong

Joy Ho

Address 

6 Dai Fu Street, Tai Po Industrial Estate, N.T., Hong Kong

Industry

FMCG

Vision

Unilever's corporate vision is “to make sustainable living 

commonplace". We believe this is the best long-term way for our 

business to grow, one that delivers growth by serving society 

and the planet. With the innovative and people centric approach 

of our HR teams, everyone at Unilever is enabled to bring their 

purpose to life through the work that they do

Head Count

136 Employees

Website

www.unilever.com.hk/

UNILEVER HONG KONG LIMITED
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Our Unilever Sustainable Living Plan is central to our business model. 

Together we are redefining the future of work – more diverse, more 

inclusive, highly skilled and high-performing. And as a company, we’re 

redefining the way business is done. That is how we will make sustainable 

living commonplace. Remarkably, this year is the tenth anniversary of 

our Unilever Sustainability Living Plan (USLP).

 

CREATING A BETTER BUSINESS, A BETTER WORLD, AND A BETTER 

YOU THROUGH OUR INNOVATIVE AND PEOPLE-CENTRIC HR 

APPROACH.

Human Resource policy is the key to enable everyone at Unilever to 

bring their purpose to life through the work they do. Our human resource 

team offers numerous programs, flexible and empathetic policies, and 

supporting tools and platforms to help our employees to thrive at work 

while taking care of their personal life. 

AGILE WORKING APPROACH

A flexible approach to work is at the core of Unilever’s approach to 

work. We believe that flexible working improves collaboration, reduces 

travel and contributes to the USLP. We set our sights on the importance 

of employees’ wellbeing by promoting an agile working not only to 

maximizing flexibility and minimize constraints at work but also to 

optimize our business performance with better work efficiency and 

productivity. Our staff enjoys the flexibility of working from home and 

early off on Friday.

In our rapid response to the Covid-19 situation, we implemented 

the Home Office arrangement. To ensure our workplace is safe for 

employees to come back if required, numerous safety protocols have 

been enacted. For examples, surgical masks are provided, temperature 

monitoring services are carried out three times a day and shuttle buses 

are disinfected frequently.
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EMPLOYEE BENEFITS

We put great efforts on our Maternity and Paternity support platform 

(MAPS) with various initiatives to make Unilever a great company to 

work for. In addition to the family-friendly MAPS, all new mothers at 

Unilever enjoy Maternity Leave and Paternity Leave is given to new 

fathers, adopting partners and parents in same-sex couples. This year, 

the company implemented Paternity 2.0 where additional leave is offered 

to encourage new fathers to accompany their spouses for pregnancy 

checkups.

During this challenging period combating with Covid-19, we work closely 

with the EAP vendor to ensure employees are well taken care of not only 

physically but also mentally. The Leaders have also pledged to protect 

those who encountered sudden drops in pay as a result of market 

disruption and/or being unable to perform their role for up to three 

months. Employees, contractors and others who work on our sites on a 

full or part-time basis are covered and the same coverage is extended 

to those who are not already covered by government plans or by their 

direct employer.

EMPLOYEE ENGAGEMENT AND TRANSPARENT COMMUNICATION

Unilever builds trusts, advocates effective communication, enhances 

creativity and unlocks full potential among employees across all 

levels in the organization and it is achieved through our transparent 

communication. Unilever Townhall sessions are held on a quarterly basis. 

We understand an effective communication is always about timing 

and hence Yammer, Microsoft Teams and WeChat Work play crucial 

role on disseminating Company updates to employees internally. To 

further enhance engagement level of employees, UniVoice – Unilever’s 

engagement survey, is launched on a monthly and yearly basis.

During this time where people are surrounded by ambiguity most 

of the time, our CEO, Alan Jope has committed himself to a Global 

Company Update to everyone in the organization. During this weekly 

update, employees are allowed to address any question on Pigeonhole 

anonymously and the Leaders would answer to them accordingly. 

On a yearly basis, we organize numerous staff events in the office. This 

year, we bring most of the staff events to virtual mode, i.e., Yoga tutorial, 

cooking tutorial, lunch together, Market Place, etc. We also create lists 

of tips that cover working from home, binge healthily, etc., during this 

period, to ensure every employee could adapt well to the new normal. 

EMPLOYER BRANDING

Unilever was ranked as one of the Top 50 World’s Most Attractive 

Employers by Universum in 2019. In addition, we were awarded the HR 

Asia Best Companies To Work For in 2019 for our Human Resources best 

practices, which was not only recognized by our employees but also 

greatly increased the awareness of our brand as a good employer. 
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Yip’s Chemical Holdings Limited ("the Group") strives to achieve our corporate 

vision “Towards a Century of Revered Leadership” which embraces “Thirst 

for talents” and “Respect for and cooperate with all stakeholders”, two of 

the seven driving forces that denote the importance of human resources. To 

motivate staff to achieve our common goals, we have already established 

the unique “TIDE” (Teamwork, Integrity, Determination and Excellence) 

corporate culture in the early years. 

A REWARDING WORKPLACE

The Group offers remuneration packages which are competitive in the 

market and exceed the requirements under current laws and regulations, 

including a medical benefit scheme, voluntary employer MPF contributions, 

annual leave, birthday leave and parental leave.  On the other hand, the 

Group creates a friendly work environment through offering flexible working 

hours and lunch hours, an eco-healthy office setting and a nursery room. 

Chief Executive Officer

Yip Tsz Hin

Deputy Chief Executive officer

Ip Kwan, Francis

Address 

27/F., Fortis Tower, Nos. 77-79, Gloucester Road, Wanchai,  

Hong Kong

Industry

Chemical

Vision

Towards a Century of Revered Leadership

Head Count

2,965 Employees

Website

http://www.yipschemical.com

YIP'S CHEMICAL HOLDINGS LIMITED
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FUN-FILLED EMPLOYEE ACTIVITIES

Yip’s Chemical arranges a wide range of staff activities regularly to 

promote work-life balance and enhance employees’ sense of belonging. 

These activities include birthday parties, tea gatherings, family visits 

and interest classes. In 2020, the HR team launched a new “FUN” 

points scoring scheme to boost staff morale. The scheme encourages 

employees to interact with one another through participating in 

campaigns, workshops and sharing their daily lives, etc. Employees can 

earn points and redeem gifts when achieving designated points.

OPEN AND TIMELY STAFF COMMUNICATIONS

The Group actively engages its employees through staff communication 

sessions and town hall meetings to update them on the latest 

development of the company, including annual and interim results, and 

new business moves. Apart from physical engagement, we also deploy 

digital platforms such as Facebook and WeChat to communicate with 

the employees. In light of the outbreak of Coronavirus Disease 2019 

("COVID-19"), the Group organized an online town hall meeting to 

communicate its 2019 annual results. More than 500 employees from 

the Mainland and Hong Kong participated and exchanged views with the 

management.

ALL-ROUNDED TALENT DEVELOPMENT

Succession planning and talent development are crucial for achieving 

corporate sustainability. A well-structured program is in place :

• Implementing a three-tier talent development strategy in succession 

planning. We offer tailor-made evaluation and development plans 

comprising trainings, stretch assignments, company visits and job 

rotation opportunities for selected talents;  

• Adopting a comprehensive performance management and 

annual appraisal system to evaluate employees’ performance, 

management ability and integrity level;

• Launching “Yip’s e-learning Platform”, which covers learning 

modules on business, teamwork and self-management to enable 

employees to learn at any time and in any place; 

• Conducting “Lunch and Learn” sessions by industry professionals 

and senior colleagues to nurture a learning culture;

• Organizing “Design Thinking Workshop” for managerial employees 

to boost their innovation at work;

• Subsidizing external training programs.

ACTIVE CORPORATE VOLUNTEERING AND COMMUNITY 

ENGAGEMENT 

The Group established “Yip’s Chemical Volunteers”, our corporate 

volunteer team, in 2011 to encourage employees to participate in volunteer 

activities and care for others in society. The team has contributed close 

to 8,000 hours of service since its establishment. 

Since the outbreak of COVID-19 in early 2020, the demand for sanitizing 

products has been intense. Therefore, the Group has leveraged its 

resources and donated sanitizing products in the Mainland and Hong 

Kong to contribute to anti-pandemic efforts. In the Mainland, the Group 

donated more than 230 tonnes of alcohol for antiseptic use to provincial 

and municipal governments, the Red Cross and a number of hospitals, 

benefiting provinces and municipalities including Guangdong, Jiangsu, 

Zhejiang, Beijing and Shanghai. In Hong Kong, the Group donated over 

8,000 bottles of EUCA sanitizing products to underprivileged groups. 

SPECIAL HEALTH AND SAFETY MEASURES DURING COVID-19 

OUTBREAK 

The Group is highly concerned about the health and safety of its 

employees. Therefore, policies and precautionary measures are 

implemented during the COVID-19 outbreak.

• Employees are allowed to work from home;

• Strengthen the disinfection and cleaning of the workplace; 

• Provide surgical masks and sanitizing products to employees; 

Employees were given free EUCA gift packs, the first personal and 

household disinfection brand of the Group launched in early 2020, 

to safeguard hygiene; 

• Arrange daily body temperature checks for employees as well as 

visitors before entering the office;

• Provide interactive tips for the prevention of COVID-19 infection;

• Maintain a record of employees’ health and travel history;

• Limit business travel and offer COVID-19 caring packs to employees 

who need to travel when the outbreak stabilizes;  

• Encourage the use of remote work tools, including audio 

conferencing, video conferencing.
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Smarter technology is solving some of 
humanity’s greatest challenges.
www.lenovo.com/smarter

Smartphones,  tablets, VR solutions, 
high-performance workstations, 
supercomputers and AI solutions.
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Why work at Nestlé?

Because we’re driven by our purpose of enhancing quality of life and contributing 
a healthier future, which means creating long-term value for consumers, share-
holders, communities and around 291,000 direct colleagues – through our global 
business that touches billions of lives every day. Nestlé puts people at the heart 
of all we do, and promotes a healthy lifestyle both inside and outside work, via a 
culture based on values rooted in respect: for ourselves, others, diversity and the 
future.

Everything from our working environment and respect for diversity and inclusion 
to support for professional development, and the rewards we can offer you.

Check out how we’ll support Your Nestlé career as a young employee, by encour-
aging you to grow professionally and personally, and what we look for in our 
people.

Finally, explore what we can offer Graduates, apprentices and interns, and which 
Nestlé function might best suit your skillset.

WELCOME 
TO NESTLÉ !
We are delighted to have
you as part of our Team !

CAREERS
Interested In Joining?

We are always on the lookout for talents, so do reach out.
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2020 Guangdong-Hong Kong-Macao Greater Bay Area Pay and Benefits Survey 

About the survey  
Hong Kong Baptist University and Hong Kong People Management Association have been conducting the Mainland China and 

HKSAR Pay Level Survey for 26 years. In 2019, South China University of Technology joined hands to upgrade the Survey to cover 

Greater Bay Area. This year, Talent Development and Management Association of Guangdong jointly launched the "Guangdong-

Hong Kong-Macao Greater Bay Area Salary and Benefit Survey". The survey aims to drive coordinated development and 

innovation in the region, promote the flow of talents, logistics and capital, and build it into a competitive world-class urban 

agglomeration, in line with the world economy.  
Survey Captures 7 Areas of Remuneration Information 
 
 
 
 
 
 
 
 
Why Us? 
– Provide valid, reliable and timely pay and benefits information  

– Help you better design and budget your remuneration packages & strategies 

– Enable you understand individual positions’ base salary & variable pay, etc. 
 
Join Us! 
For enquiry:Email: chrsd@hkbu.edu.hk or info@hkpma.net  
Tel: +852 3411 5011 or + 852 9151 4268 
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"The single biggest driver of business impact is the 
strength of an organization's learning culture.”

Josh Bersin
Founder of 

Bersin & Associates
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2020 Guangdong-Hong Kong-Macao Greater Bay Area Pay and Benefits Survey 

About the survey  
Hong Kong Baptist University and Hong Kong People Management Association have been conducting the Mainland China and 

HKSAR Pay Level Survey for 26 years. In 2019, South China University of Technology joined hands to upgrade the Survey to cover 

Greater Bay Area. This year, Talent Development and Management Association of Guangdong jointly launched the "Guangdong-

Hong Kong-Macao Greater Bay Area Salary and Benefit Survey". The survey aims to drive coordinated development and 

innovation in the region, promote the flow of talents, logistics and capital, and build it into a competitive world-class urban 

agglomeration, in line with the world economy.  
Survey Captures 7 Areas of Remuneration Information 
 
 
 
 
 
 
 
 
Why Us? 
– Provide valid, reliable and timely pay and benefits information  

– Help you better design and budget your remuneration packages & strategies 

– Enable you understand individual positions’ base salary & variable pay, etc. 
 
Join Us! 
For enquiry:Email: chrsd@hkbu.edu.hk or info@hkpma.net  
Tel: +852 3411 5011 or + 852 9151 4268 
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Connecting 
Businesses
As one of Asia’s largest business-to-business media publishers and 
events properties, BMI is uniquely positioned to offer business owners 
and senior business executives the latest in business intelligence across 
the region. 

BMI offers timely, cost effective competitive intelligence for the millions 
of senior business executives – those who subscribe to its publications 
obtainable at newsstands across Asia, patronise its Internet properties, 
visit one of BMI’s many exhibitions, or participate in its strategic business 
conferences and summits – to  identify and develop new opportunities. 

With BMI’s assistance, decision makers of all levels are able to make 
informed decisions based on hard facts and the best advice. In a 
boundaryless world, BMI believes that it should not limit its brand 
footprint to just one particular media. Instead, content should be 
delivered across multiple platforms, be it online, print or events.  
 
 
 
 

 
 
 
 

The group’s key proposition across all its media brands is this: Business 
Intelligence Made Simple. This is a promise to readers and partners that 
they will acquire actionable information, a more efficient experience and  
through its magazines, events and portals – indispensable knowledge.

With its extensive reach to business decision makers, BMI is able to 
connect brands to a highly mobile and evasive audience that very few 
other media can reach. While others only promise numbers, BMI delivers 
both numbers and results. By partnering with BMI, organisations are 
investing in quality, engaged audience with minimum wastage, the 
lowest CPM in the industry for decision makers, and a media company 
with a do-or-die attitude to quality and relevance. In addition, BMI offers 
a versatile, multi-platform approach to generating the desired eye-ball 
and face-to-face time. 

EVENTS

GROUP 
BUYING

BUSINESS
TRAVEL

PRINT

INTERNET

ONLINE

TRADE &
INDUSTRY
REPORTS

REPORTS

businessmedia.asia

AIC Exhibitions, founded in 2002, is one of Southeast Asia’s leading 
exhibition and conference organisers. AIC Exhibitions joined the Business 
Media International group in 2011 and provides the much needed events 
component to our business intelligence portfolio.

Some of the award-winning and category leading events owned and 
operated by AIC Exhibitions include the annual Malaysia Career & Training 
Fair (now known as JobStreet.com MCTF), Post Graduate Education Fair,
SME Solutions Expo, Entrepreneurship Expo, ITX Asia, Malaysia 
Showcase, and much more.

As a turn-key exhibition and conference organiser, we have been engaged 
by various local and international organisation to conceptualise, execute 
and manage exhibitions and conferences of various scales. These include 
the Prime Minister’s Department, the Ministry of International Trade and 
Industry, and many others.

aicone.com
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DECEMBER 2019 
MALAYSIA 
EDITION
RM 5

12

    DECEM
BER 2019    M

ALAYSIA EDITION    THE FOURTH INDUSTRIAL REVOLUTION

THE NEW 
WAVE OF 

E-COMMERCE

MAN OF STEEL: 
LAKSHMI MITTAL

FEBRUARY 2018
MALAYSIA 
EDITION
RM 5

 MUKESH AMBANI 
   CREATING VALUE, 
BUILDING RELIANCE

BUILDING A 
RELIABLE COURIER

    FEBRUARY 2018    M
ALAYSIA EDITION    O2O: RETAIL REVOLUTION

HR Asia is a publication that keeps its readers informed of the 
latest benchmarks, best practices and happenings in the Asian 
HR scene. It is people-focused and forward-thinking, catered to 
business leaders who are looking for insights and examples of 
business contextualised HR in order to develop high-performing 
organisations. 

No longer confined to the stereotypical supporting corporate 
roles, HR Asia readers are professionals who take leadership 
at strategic levels, beyond the traditional confines of human 
resource management functions. HR Asia goes beyond the 
customary who’s who reporting to imparting strategic ideas and 
becoming a learning partner. 

HR Asia features news, trends, interviews, columns and in-depth 
examination of major current issues in the HR industry. With 
relevant and timely issues, HR Asia is tailored to the needs of its 
high level readership in Asia.

hrasiamedia.com
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SPOTLIGHT
Driving the People Behind CIMB 
Group’s Digital Revolution
FEATURE
HR Run by Robots? 
The Digitalisation of HR
ALL-STAR 
LINE-UP
Marshall Goldsmith
Gregory P. Smith
Vicki Heath

MENTORING AND COACHING
IT’S NOT ABOUT THE COACH

ORGANISATIONAL CHANGE
CHANGE MANAGEMENT CHECKLIST GIVE YOUR CHANGE 

PROGRAM A QUICK HEALTH CHECK
THE FUTURE OF WORK

HR WILL PLAY A CRUCIAL ROLE IN THE FUTURE OF WORK
LEADERSHIP DEVELOPMENT

TODAY’S BUSINESSES NEED “GLADIATOR”  LEADERS
DIVERSITY AND INCLUSION

DIVERSITY AND INCLUSION IS A BUSINESS 
STRATEGY, NOT AN HR PROGRAM

OUR OTHER MEDIA TITLES

As the first publication dedicated to Small & Medium Enterprises 
(SMEs), SME & Entrepreneurship Magazine is the fastest growing 
magazine in Asia since its commencement in March 2007. It 
reaches out directly to decision makers, and speaks to business 
owners and entrepreneurs – those at the helm of their own 
businesses. 

Every month, over 300,000 business owners and entrepreneurs 
across Southeast Asia rely on the magazine to keep them updated 
in the market. The magazine provides doses of current news, in-
depth analysis, practical and powerful how-to articles, insightful 
interviews and coverage of business owners, and feature articles 
in simple layman language. 

Driven by an excellent pool of correspondents and contributors, 
the magazine’s high quality articles are diversified, detailed and 
written in a way that gives readers a global perspective whilst 
maintaining unique local insights.

With the rise of Asia as the new economic superpower, an elite 
group of wealth and influential individuals has emerged from this 
new socioeconomic and political balance. As the first and only 
publication for Chinese-speaking business leaders, Capital Asia is 
a regional business and investment publication that targets these 
business leaders.
 
 

With coverage of a wide range of topics in economics relating to 
Asia, Capital Asia features articles that focus on personal money, 
investment, properties as well as interviews and columns from 
industry experts.

Combined with business-to-business events, Capital Asia offers 
unmatched exposure to advertisers and a unique understanding 
of the pulse of business throughout Asia like no other.

As a pioneer in Chinese-language breaking coverage, Truth.tv 
targets the Chinese-speaking audience with trending news, news 
analysis, and lifestyle coverage. 

Focused on covering breaking topics and creating shareable 
content, Truth.tv’s remit features hot Asian stories and happenings 
that are being widely talked about. 

Discover new stuff and know what people are saying about the 
latest news and trends with Truth.tv.

smemagazine.asia truthtv.asia

capitalmagazine.asia
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The SME Solutions Expo 2016 is a trade-show established specifically 

for the interest of Small and Medium Enterprises (SMEs), allowing both 

exhibitors and visitors alike to forge new business opportunities. Serving 

as a platform for networking and product showcasing, the event aims 

to give existing SMEs a higher market presence in today’s competitive 

economy.

Focusing mainly on quality networking, this exhibition platform has 

demonstrated its capacity in attracting attendance ranking among the 

highest-tiered of decision makers. Regardless of size, industry, or sector, 

exhibitors are given a platform for business pitching. This generates an 

opportunity for ROI that far exceeds advertisements when performed 

adequately. Unlike any other promotional mediums, an exhibition is the 

only platform for a two-way communication between buyer and seller.

The SME Solutions Expo has previously enjoyed over 100 booths 

participating from 8 different countries. Attendance saw over 7,000 

visitors over a span of 3 days, an inclining track record over the past 

7 years. Featuring the CEO-Forum as its co-event this year, the SME 

Solutions Expo 2016 hopes to attract like-minded business-owners 

to congregate and devise stratagems most suitable for respective 

industries. In an ideal setting, visitors and exhibitors alike will be able to 

meet decision-makers with a business structure sharing the same vision 

and objective.

smeexpo.asia

ITX Asia 2016 is the only B2B ICT and ERP Trade event connecting 

technology vendors, suppliers and consultants across Asia. Capitalise on 

this unique opportunity to experience seamless on-boarding to the latest 

IT innovations. ITX Asia 2016 is the meeting place and open market for 

IT vendors and buyers, delivering both current and future products and 

solutions. The ICT industry is in the midst of unprecedented evolution, 

charting new achievements every day. 

The objective of ITX Asia 2016 is to usher businesses, regardless 

of size, towards a commercial platform of higher technological 

capacity. The event will focus on the digital aspects most crucial 

to business sustainability of 2017, namely the Internet-of-Things 

(IoT), cloud computing, electronic commerce, and cybersecurity. 

If you belong to or provide any of the following services, we would like 

to hear from you!

• Big Data / Data Centre & Hosting Services.

• Cloud Computing.

• Digital Office & Virtualization.

• Smart Devices / M2M Technology

• Telepresence / Video Conferencing

• Mobile Applications & Security.

OUR TRADE AND CONSUMER EXHIBITIONS

itxasia.com
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Engaging top talents in any industry can be a daunting task to 

some, and even more so for those looking to be part of a top-

notched organisation. On that account, MCTF was conceived to 

bring working professionals and business owners together at one 

strategic venue. Since 2002, MCTF has attracted close to a million 

graduates and experienced professionals, filling out thousands 

of positions for hundreds of participating companies. With 

unparalleled track record and with absolutely no comparison in 

terms of participation, MCTF is open to the general public who 

are interested in employment, training and education, and career 

development. 

MCTF employs a powerful strategy comprised of a potent mix 

of print, broadcast and outdoor advertising, combined with 

a planned web campaign that is second to none. As a result, it 

attracts and delivers thousands of high quality, focused visitors 

to its doorstep.

jobstreet.com.my/mctf

PGEF is Southeast Asia’s longest organised post graduate 

education fair. An increasing number of business owners, 

professionals, entrepreneurs and senior executives are pursuing 

postgraduate education. This is reflected in the growing enrolment 

in part-time and weekend programmes in almost every discipline. 

Despite their busy schedules, these adult learners are taking up 

a postgraduate course to further their knowledge and keep their 

skills relevant in the rapidly evolving economy.

Over the years of success in providing a fair and positive 

experience amongst participants, PGEF is now the most 

recognised post graduate education fair in the region, attracting 

more than 100,000 visitors each year.

pgef.asia

The Mega Career Fair is Malaysia’s only career fair with a 

commitment to matching experienced talents with fantastic 

job opportunities. With specialised pavilions for Engineering, 

Technology, Accounting and Management professionals, Mega 

Career Fair helps bridge the talent gap for employers and 

employees alike.

careerfair.asia



HR ASIA BEST COMPANIES TO WORK FOR IN ASIA | BUSINESS MEDIA INTERNATIONAL | 172

Better understanding of your employees means better able to plan 

and execute your employee engagement, resourcing and retention 

plans. Most companies would have surveys and other feedback 

mechanism in place. But nothing beats an independent report-

driven survey, which not only tracks your employees’ input, but also 

measure it against your industry, your market and across the entire 

participant-base. The key benefit is hence: benchmark, benchmark, 

benchmark! 

HR Asia - Asia’s most authoritative publication for senior HR 

professionals - presents the HR Asia Best Companies to Work in 

Asia. The Awards will cover 12 markets across the region, and will 

culminate with market-specific reports and country-level Awards 

gala luncheons. 

Nothing’s more powerful than an independent endorsement based 

on solid research data in helping you build your brand as a strong 

employer – and one of the Best Companies to Work For.

The Asia Spa and Wellness Gold Awards is organised by Asia Spa 

and Wellness Promotion Council and managed by Business Media 

International. Since the introduction of the Awards in 2006, the 

industry has rallied behind this momentous annual event, and the 

Awards have raised the bar for the spa and wellness industry. At 

the same time, greater recognition both locally and internationally 

for Asian spas bodes well for Asia’s aim to be the World’s Wellness 

CapitalTM.

The winners are selected from a large pool nominations, and 

are judged by a panel of independent judges comprising spa 

personalities, travel and lifestyle magazine editors and celebrities. 

The gruelling nomination and adjudication process take a minimum 

three months, and comprises of mystery visits and spa audits. In 

deciding the winner, the judges take into consideration both the 

‘hardware’ component – ambience, design and equipment, and 

‘software’ component – therapist skills and qualifications, treatment 

menus, and service quality.

aswpc.org

awards.hrasiamedia.com

OUR INDUSTRY AWARDS

®
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The Golden Bull Award is one of the first and most representative 

annual business awards in the region, honouring the best of 

SMEs by recognising their hard-earned success and outstanding 

achievements.

The awards were first organised in 2003 in Malaysia, introduced into 

Singapore in 2018, and will be making its debut in China (Pearl River 

Delta Region) in 2019 - in partnership with Lianhe Zhabao 联合早报 

and Sphere Exhibits. 

The awards are divided into three categories based on revenue of 

the winning companies. Super Bull, Outstanding Bull and Emerging 

Bull.

SME100® Award is an annual recognition award organised by 

SME & Entrepreneurship Magazine – Southeast Asia’s best 

selling business magazine. The Award identifies and recognises 

fast moving Small & Medium Enterprises (SMEs) with a focus on 

growth (turnover, profit and market share) and resilience (best 

practices, sustainability and vision).

Independently researched, ranked and published by SME & 

Entrepreneurship Magazine, SME100 ranks the top 100 fast 

moving companies in each of the country the Awards are in, based 

on both quantitative and qualitative criteria. Questionnaires 

and participation forms are sent to between 3,000 to 5,000 

pre-selected SMEs based on a proportionate representation 

of the 20-industry grouping using the SME100 ScorecardTM. 

After intricate compilation and analysis, the final 100 SMEs are 

determined by the highest weighted average score with heavy 

weightage on “fast moving”.

The 20 industries are:
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金牛奖
百 强 企 业

goldenbullaward.com

cxp.asia

1. Agriculture, Livestock, 

Plantations & Commodities

2. Automotive

3. Chemical and Plastics

4. Construction, Property 

Development & Building   

Materials

5. Consumer Goods

6. Education and Training

7. Electrical and Electronics

8. Financial Services

9. Food & Beverage

10. Furniture and Woodbased 

Manufacturing

11. Healthcare, Pharmaceutical & 

Biotechnology

12. Hospitality, Food Service & 

Tourism

13. Industrial and Commercial 

Products

14. Oil & Gas, Mining & Energy

15. Personal Services

16. Professional and Business 

Services

17. Retail

18. Telecommunications and ICT

19. Trading and Wholesaling

20. Transportation and Logistics

sme100.asia

CXP Best Customer Experience Awards 2020 is the first and only 

regional award for excellence in customer experience as judged by 

your own customers. Customer Experience is seeing rebound in 

importance, as it rightly should. The Internet, e-commerce, mobile 

commerce and social media has flattened the value proposition 

for brands. Products and services and brands by extension has 

become increasingly commoditised. The Key differentiator for 

most companies and all brands has shifted to customer experience. 

Customer Experience is the new Marketing.  CXP Best Customer 

Experience Award 2020 is judged not by any industry peers, gurus, 

or consultants but by your own customers. The result is not only 

an endorsement of the recipient company as a leader in customer 

experience, but also an important feedback loop on their CX 

performance.
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OUR CONFERENCES AND WORKSHOPS

Leveraging on our proprietary research work and industry knowledge, our conferences and workshops deliver business intelligence that 

are filtered for relevance, timeliness and are market specific. 

As a result, many of our branded knowledge events such as the SME CEO Forum and our one-off trend-leading events, feature not just 

industry gurus and thought leaders, but also attract high selective and focused audiences. 

Our dedicated conference producers and directors, and our team of research analysts and customer acquisition professionals, bring 

together movers and shakers in their respective industries to share, to learn and to build lifelong relationships. 

Conference
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®

South Korea

We’re in a state of flux. The economy has played mayhem to the best built 
plans, the climate has gone upside down, and talents have become the most 
expensive commodity on earth. More than before, it is important to be seen 
as not only as a good employer. You have to be the best. Even the definition 
of the best has shifted, along with the raised expectations and performance 
standards required across the region. HR Asia – Asia’s most authoritative 
publication for senior HR professionals, presents the HR Asia Best Companies 
to Work for in Asia Awards. The Awards will cover 12 markets across the region, 
and will culminate with a Report to be published in HR Asia’s bumper issue 
and an award ceremony where the Report will also be presented. 

awards.hrasiamedia.com

For more information, email to:
marketing@businessmedia.asia

I N  T H E  W A R  F O R  T A L E N T :

ARE YOU AHEAD?

Organiser Official Media Partner

Hong Kong VietnamIndonesia Malaysia TaiwanSingapore PhilippinesChinaCambodia Thailand
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Organised by Official Media Partners

THANK YOU
Business Media International and the Organising Committee of The HR Asia Best Companies to Work For in 

Asia® Awards would like to thank all the advertisers and partners for their support and assistance in making 

The HR Asia Best Companies to Work For in Asia® Awards a success.

Supporting Partner


